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Here's  proof  of 
USA  Weekend's  ability  to 
crttract  younger  readers  and 
improve  single  copy  sales. 

“In  the  past  year,  the  Los  Angeles  Daily  News  has  not  only  enjoyed  the  fastest  daily 
growth  of  any  newspaper  in  the  country,  but  one  of  the  highest  Sunday  gains  as  well. 

“Even  more  rewarding  than  our  circulation  numbers  is  the  3-5  readers-per-copy 
figure  we  now  enjoy.  This  can  be  attributed  to  strong  single  copy  sales,  our  product’s 

appeal  to  a  younger 
audience,  comprehensive 
local  news  coverage,  and 
j.\y  new  product  additions 

'i  Ql  T\irr^^^  ll  © JtSW  Weekend.” 

R.  Steve  Morris 
Publisher 


&  oJ .,2  A*—  ■J!' 

2 omfri-J  «• 

»os;  * 

uo  -T  * 

t>  ^  V  -to  ^ 

yc  >*-iO  * 
ijrx-oro  ■»• 
CjrniTir*  ^ 

■x)'T\x>  < 

•j,  j>  •»• 

■cz  * 

* 

o  X  *-*  -K- 


\ntstot- 

OlHlrt**  DIM*' 

MMUS: 


On«»®9® 

10<x)9»"''” 

(JnchM'*’* 

1  dveionWle 

\  sFORtS 


1  'ftos  \ 

\20vea«‘a'^  \ 

I  stfbetng'®* 

1  uA.urt  _ _ 

_ — -  w«»*. 


t'uDUsner 

Los  Angeles  Daily  News 


Glenn  Close 


Liza  Minnelli 


Leonard  Bernstein 


Joe  Williams 


Dave  Brubeck 


USTENTO 


^  It’s  classical  and 

contemporary,  the  brillance 
of  music  in  America.  It’s  the 
most  exciting  new  directions 
in  Theatre,  Dance,  Literature 
and  Film,  with  incisive 
commentary  by  expert 
reviewers. 

“Performance  Today” 
celebrates  the  Arts  in 
America  with  selections  for 
every  creative  taste.  Two 
magical  hours,  presented 
Monday  through  Friday  on 
National  Public  Radio 
stations. 

“Performance  Today”  is 
underwritten  in  part  by  a 
major  grant  from  the 
Chrysler  Corporation  Fund, 
bringing  America  the  best. 


Consult  your  local  listings 
for  times  and  National  Public 
Radio  stations 


CHRYSLER 

WFUND 


1 .  NATIONAL  &  WORLD  NEWS 

In-depth  reporting  and  analysis 
from  an  award-winning  editorial 
network  spanning  the  U.S.  and  the 
world,  ne  Monitor,  which  has  22 
bureaus  covering  the  globe,  is  also 
a  leader  in  Third  World  coverage. 

It  has  provided  uninterrupted 
reporting  from  the  Soviet  Union 
for  65  years. 

2.  SPECIAL  SERIES 

Outstanding  special  series,  ranging 
from  “America’s  Troubled  Children: 
Wards  of  the  State”  to  “Religion  in 
China”  to  “Making  the  Quantum 
Leap:  The  Cultural  Impact  of 
Quantum  Physics.” 

3.  BUSINESS  &  FINANCE 
Analysis  from  economists  Paul  Sam- 
uelson  and  Murray  Weidenbaum. 
Columns  from  leading  specialists 
on  the  markets,  investments, 
money  management,  real  estate, 
industry,  technology,  and  business 
at  home  and  abroad.  Includes 
photos  and  graphics. 

4.  ENTERTAINMENT 

Dynamic  coverage  of  national  and 
international  theater,  opera,  dance, 
music,  art,  films,  TV  and  books. 
Reviews,  interviews,  news,  fea¬ 
tures,  trends. 

5.  PEOPLE  PLUS 

Features,  with  photos,  on  the 
remarkable,  unusual  and  everyday 
people  who  have  had  a  positive 
impact  on  others’  lives. 


THE 

CHRISTIAN 

SCIENCE 

MONITOR 

NEWS 

SERVICE. 


TEN  TIMELY 
REASONS 

WHY  NEWSPAPERS 
EVERYWHERE 
RELY  ON  US 
FOR  A  FRESH 
DIMENSION 
ON  THE  U.S. 
AND  THE  WORLD 


AMONG  SUBSCRIBERS: 
Los  Angeles  Times, 

The  Washington  Post, 
Chicago  Tribune, 
Newsday, 

The  Boston  Globe, 

The  Philadelphia  Inquirer, 
Rocky  Mountain  News, 
Sankei  Shimbun/Tbkyo, 
El  Mercurio/Santiago, 
La  Nacion/Buenos  Aires. 


6.  COMMENTARY 

Authoritative,  pragmatic  com¬ 
mentary  on  politics,  world  affairs, 
social  issues,  science,  the  law  and 
the  human  side  of  the  news.  From 
prominent  Monitor  columnists 
Joseph  C.  Harsch,  John  Hughes, 
Godfrey  Sperling  Jr.,  Curtis  J. 
Sitomer,  Melvin  Maddocks, 

Rush  worth  M.  Kidder,  Robert  C. 
Cowen,  and  from  world  leaders 
and  experts. 

7.  DANZIGER 

One  of  editorial  cartooning’s  fastest- 
rising  stars.  Jeff  Danziger’s  work 
has  been  featured  in  Eorbes,  People, 
i\ie  International  Herald  Tribune 
and  The  New  York  Sunday 
“Views”  portfolio  of  the  week’s 
best  cartoons. 

8.  LIFESTYLES 

Practical,  topical  weekly  features 
with  graphics  and  art,  including 
home  and  family,  interior  design, 
gardening,  education  and  food. 

9.  PHOTO  FEATURE 

Photo  essays  with  text  blocks  on 
timely  themes.  Photos  can  be 
used  individually  or  as  an  eye¬ 
grabbing  spread. 

10.  TRAVEL 

U.S.  and  international  destinations, 
with  photos,  maps  and  a  practical 
information  summary.  From  stylish 
holidays  to  budget  bicycling  trips. 
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OCTOBER 

16-19 — Newspaper  Research  Council,  General  Conference,  Westin  Hotel, 
Cincinnati. 

16- 19 — Southern  Newspaper  Publishers  Association,  Convention,  Boca 

Raton  Hotel,  Fla. 

17- 19 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

18- 21 — Associated  Press  Managing  Editors,  Conference,  Boston,  Mass. 
20-21 — International  Federation  of  Newspaper  Publishers  (FIEJ),  Manage¬ 
ment  &  Marketing  Symposium,  Hotel  Intercontinental,  Geneva. 

22— New  Jersey  Press  Association,  Advertising  Conference,  Henry 
Chauncey  Center,  Princeton,  N.J. 

23- 26 — International  Newspaper  Financial  Executives,  Annual  Meeting, 

Queen  Elizabeth  Hotel,  Montreal,  Quebec,  Canada. 

24- 27 — American  Association  of  Independent  News  Distributors,  Fall  Con¬ 

vention,  Wamvick  Hotel,  New  York  City. 

26- 29— National  Newspaper  Association,  Annual  Convention  and  Trade 

Show,  San  Antonio. 

27- 28 — New  England  Newspaper  Advertising  Executive  Association,  Fall 

Sales  Convention,  Sheraton  Inn,  Newport,  R.l. 

27-29 — Howard  University  School  of  Communications  Annual  Conference, 
“Minorities  and  Communications,”  Howard  University,  Washington, 
D.C. 

NOVEMBER 

1-4— Audit  Bureau  of  Circulations,  Annual  Meeting,  Royal  York  Hotel, 
Toronto,  Canada. 

16- 19 — Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Annual  Con¬ 

vention,  Clarion  Hotel,  Cincinnati. 

17- 16 — New  Jersey  Press  Association,  Annual  Meeting  and  Convention, 

Seaview  Country  Club.  Absecon,  N.J. 

17-19 — New  England  Society  of  Newspaper  Editors,  Convention,  Stratton 
Mountain  Resort,  Stratton  Mountain,  Vt. 

Seminars/ Workshops/Clinics 

OCTOBER 

19- 21 — International  Circulation  Managers  Association,  Management  Semi¬ 

nar,  Toronto,  Ontario,  Canada. 

1 9-28 — Knight  Center  for  Specialized  Journalism :  Nuclear  Power  from  A  to  Z, 
College  Park,  Md. 

24-28— Gannett  Center  for  Media  Studies,  Technology  Studies  Seminar  for 
Journalism  and  Mass  Communication  Educators,  Columbia  Univer¬ 
sity,  New  York  City. 

31-11/2 — ANPA/ICMA/NPRA,  Circulation  Managers  Workshop,  Hyatt 
Regency,  Austin,  Tex. 

NOVEMBER 

1-2 — ANPA  Workshop,  Strategic  Compensation  Planning  for  Newspa¬ 
pers,  The  Newspaper  Center,  Reston,  Va. 

1-4 — Pennsylvania  Society  of  Newspaper  Editors,  Seminar,  PNPA  Press 
Center,  Harrisburg,  Pa. 

3-4— ANPA  Health  and  Safety  Symposium,  Boston  Mariott,  Long  Wharf. 
3-4 — Missouri  Advertising  Manager  Association,  Fall  Workshop,  Ramada 
Inn,  Springfield. 

3- 5— International  Circulation  Managers  Association  (with  CSCMA),  Man¬ 

agement  Seminar,  Rockford,  III. 

4- 5 — California  Polytechnic  State  University,  PrePress  Color  Workshop, 

San  Luis  Qbispo. 

10 — Hot  Topics  in  Newspaper  Circulation,  Seminar,  Sponsored  by  King  & 
Ballow,  Nashville/San  Diego  Law  Firm,  San  Diego  Hilton. 

11-13 — Mid  America  Press  Institute,  Better  Writing  Seminar,  Clarion  Hotel, 
St.  Louis. 

13-16— ANPA  Management  Development  Workshop,  Washington,  D.C. 

13- 16— SNPA  Foundation  Seminar,  Promoting  the  Total  Newspaper,  Char¬ 

leston,  S.C. 

14- 16— ANPA/ASNE/APME,  Leadership  in  the  Newsroom,  Qmni  Interna¬ 

tional  Hotel,  Miami,  Fla. 

16-16 — ICMA  Circulation  Management  Seminar,  University  of  South  Car¬ 
olina,  Columbia. 

17 — Gannett  Center  for  Media  Studies,  Columbia  Communication  & 
Society  Seminar,  Policy  for  Children  and  Television,  Columbia  Uni¬ 
versity,  New  York  City. 
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About  Awards 


Historical  marker.  Kenneth  F.  McCormick,  the  Detroit 
Free  Press  investigative  reporter  whose  series  on  state 
corruption  sent  25  people  to  prison  in  the  1940s,  has  been 
honored  with  a  historical  marker  in  the  Upper  Peninsula 
woods  of  Michigan. 

In  a  recent  ceremony,  a  bronze  plaque  in  a  10-ton 
boulder  was  dedicated  to  McCormick,  who  spent  31  years 
at  the  Free  Press.  The  boulder  is  near  the  entrance  of  the 
remote  Hiawatha  National  Forest  campgrounds. 

McCormick  was  best  remembered  for  a  series  of  stories 
that  won  the  Pulitzer  Gold  Medal  for  public  service  in 
1945.  As  a  result  of  that  report,  101  people  were  indicted, 
60  were  convicted  and  25  went  to  prison. 

The  plaque  reads:  “Trout  habitat  in  the  Little  Indian 
River  and  Big  Indian  River  has  been  restored  in  part  as  a 
tribute  to  Ken  McCormick,  a  man  who  loved  the  beauty  of 
Michigan’s  Upper  Peninsula.” 

Top  food  writers  and  editors.  The  Newspaper  Food 
Editors  and  Writers  Association  has  announced  the  win¬ 
ners  of  its  second  annual  national  food  writing  and  editing 
competition.  Winners  were  announced  in  three  circulation 
categories:  over  250,000,  100,000  to  250,000  and  under 
100,000. 

Best  section:  Linda  Cicero,  Miami  Herald',  Sharon 
Lane,  Seattle  Times;  Tommy  Simmons  and  Pat  Baldridge, 
Baton  Rouge  State-Times  and  Morning  Advocate. 

General  food  reporting:  Waltrina  Stovall,  Dallas  Morn¬ 
ing  News;  Charlyne  Vakonyi,  Fort  Lauderdale  News/ 
Sun-Sentinel;  Ann  Beckman,  Everett  (Wash.)  Herald. 

Columns:  Chris  Sherman,  Orlando  Sentinel;  Rob  Kas¬ 
per,  Baltimore  Sun;  Ann  Beckman,  Everett  Herald. 

Consumer  Interest/Nutrition:  Carole  Sugarman, 
Washington  Post;  Susan  Puckett,  Fort  Lauderdale  News/ 
Sun-Sentinel;  Romain  Gailey  Hon,  Idaho  Statesman, 
Boise. 
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The  hottest 

newspaper  in  the  hottest 
newspaper  market 
just  got  hotter. 


Average  Issue  Audience 


1987  Simmons 

1988  Birch/Scarborough 

Daily  Sunday 

Daily 

Sunday 

Dade  51%  59% 

Dade  58% 

69% 

ADI*  40%  48% 

ADI*  44% 

53% 

(1.1  million  adults)" 

(1.3  million  adults)" 

’Dade,  Broward  and  Monroe  counties.  tADI  readers. 


Just  when  surfaced  as  the  hottest  newspaper  market  in  the  country, 

The  Miami  Herald  experienced  the  largest  circulation  increase  in  its  history.  In  fact,  August  1988  s 
alone  saw  a  circulation  increase  of  13,000  per  day. 

And  El  Nuevo  Herald,  our  Spanish  language  daily,  gained  15,000  in  circulation  over  the  past  year. 
To  reach  an  unprecedented  90,000  copies  daily.  102,000  on  Sundays.  Making  it  the 
;  largest  circulation  Spanish  daily  in  the  continental  U.S. 

So  if  you  want  to  take  advantage  of  Americas  hottest  newspaper  market,  take  advantage 
of  the  hottest  newspapers:  The  Miami  Herald  and  El  Nuevo  Herald.  It  s  one  hot  combination. 
Contact  Jim  Currow,  vice  president,  advertising,  at  (305)  376-2858. 


THE  EL 

Miami  Herald  •  Nuevo  Herald 

The  Combination  That  Sells  South  Florida.  / 


About  Awards 


First  Pauley  winner.  Susan  Brink,  a  reporter  for  the 
Boston  Herald  received  the  first  Jane  Pauley  Award  from 
the  National  Association  for  Health  Care  Recruitment  for 
her  article  “Crisis  in  Nursing  Brings  Opportunity." 

NYNPA  Awards.  The  New  York  Newspaper 
Publishers  Association  recently  presented  its  awards  for 
excellence  for  work  done  in  1987. 

In  the  over  50,000  circulation  category,  the  winners 
w'ere: 

Local  reporting:  Lawrence  C.  Levy,  Edna  Negron, 
Mike  Alexander  and  George  Ageroplos,  Newsday,  Edito¬ 
rial  writing:  Robert  Gaydos,  Middletown  Times  Herald- 
Record’,  Community  service:  James  Revson,  Bob  Cooke, 
Catherine  Woodard,  Edna  Negron,  Mike  McAlary,  Mari¬ 
lyn  Goldstein,  Sylvia  Moreno,  Josh  Friedman,  Adrian 
Peracchio,  James  Kindall,  Tim  Page,  David  Homberg, 
Michelle  Ingrassia,  and  B.C.  Colen  of  Newsday;  State 
government  coverage:  Frederic  U.  Dicker,  New  York 
Post;  News  photography:  Steve  Saffarano,  Staten  Island 
Advance’,  Feature  photography:  Elizabeth  Mundeschenk, 
Utica  Observer,  Sportswriting:  Don  Esmonde,  Buffalo 
News’,  Sports  coverage:  Rick  Bonnell,  Geoff  Hobson,  Bud 
Poliquin,  Scott  Conroe,  David  Ramsey,  Bob  Snyder, 
Michael  Bucci,  Hart  Seely,  Don  Cazentre  and  Erik  Kriss, 
Syracuse  Herald-Journal. 

Winners  in  the  25,000  to  49,999  category  were: 

Local  reporting:  Philip  Colangelo  and  James  O’Neill, 
Poughkeepsie  Journal’,  Editorial  writing:  Arthur  H. 
Gunther,  West  Nyack  Journal-News’,  State  government 
coverage:  Mark  Fleisher,  Peg  Lyon,  Jeffrey  Aaron  and 


Tom  Maguire,  Elmira  Star-Gazette;  Community  service: 
Margaretta  Downey,  Poughkeepsie  Journal;  News  pho¬ 
tography:  Robert  V.  Niles,  Poughkeepsie  Journal;  Fea¬ 
ture  photography,  Tom  Killips,  Troy  Record’,  Sports- 
writing:  Steve  Amedio,  Marc  Berman,  Kevin  Gleason, 
Mike  Mac  Adam  and  Chuck  Bausman,  Troy  Record;  Sports 
coverage:  Greg  Browell,  Gordon  Woodworth,  Peter 
Giannetti  and  Greg  Luckenbaugh,  Glen  Falls  Post  Star. 

Winners  in  the  10,000  to  24,999  circulation  category 
were: 

Local  reporting:  the  editorial  staff  of  the  Amsterdam 
Recorder’,  Editorial  writing:  W.C.  Dannenbrink,  the 
Canandaigua  Daily  Messenger’,  State  government  cover¬ 
age:  Sylvia  Saunders,  the  Oneonta  Daily  Star,  Commu¬ 
nity  service:  Tamara  L.  Aldus,  Auburn  Citizen’,  News 
photography:  Mitch  Wojnarowicz,  Amsterdam  Recorder; 
Feature  photography:  Angie  Gottschalk,  Ithaca  Journal’, 
Sportswriting:  Frank  Benson,  Ithaca  Journal;  Sports 
coverage:  Jim  Wojtanik,  Jim  Hone  and  Karen  Troxel, 
Oneonta  Daily  Star. 

Winners  in  the  under  10,000  category  were: 

Local  reporting:  Mario  Christaldi,  Oswego  Palladium- 
Times’,  Editorial  writing;  Steven  Macoy,  Oswego  Palla¬ 
dium-Times;  Community  service:  Mary  Jane  Milner,  Nor¬ 
wich  Evening  Sun;  State  government  coverage:  Annabar 
Jensis,  Catskill  Daily  Mail;  News  photography:  Richard 
Tarbell,  Port  Jervis  Tri-State  Gazette;  Sportswriting: 
Mike  LeBoeuf,  Oswego  Palladium-Times;  Sports  cover¬ 
age:  Mike  LeBoeuf,  Mario  Christaldi,  Ken  Little,  Chris 
Brock,  Colleen  Goewey,  Cecilia  Paiz,  Maggie  Reed  and 
Jim  Russell,  Oswego  Palladium-Times. 


Gordon  Wahls  •  Executive  Search 


BOB  BERNARD 


ANDY  HUNTLEY 


THREE  REASONS  WHY  WE  ARE  THE  LOGICAL  CHOICE! 

EXPERIENCE  •  We  understand  your  business.  We  know  the  industry  because  we  came 
from  the  industry.  No  firm,  anywhere,  can  match  our  28  years  experience 
in  circulation,  finance,  marketing,  production,  and  general  management. 

EFFICIENCY  ~  Most  executive  search  firms  are  satisfied  to  fill  half  of  the  searches  they 
accept.  When  we  accept  a  search,  we  expect  to  fill  it!  Our  clients  are  well 
served  as  a  result. 

ECONOMY  "  Advertising,  interviewing,  reference  checking;  each  function  is  costly 
and  time  consuming.  When  it’s  time  to  turn  to  a  third  party,  the  Gordon 
Wahls  Company  is  a  cost  effective  value  in  executive  search  work. 


610  K  Baltimore  PAe  •  Media,  Pa.  >  215-563- 
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ONE.  Arrowlith  Rub-Free  Black  delivers  the  most  rub-resistance  of  any  offset  black  news  ink  on 
the  market  today.  It’s  virtually  rub-free.  TWO.  Arrowlith  Rub-Free  Black  performs  beautifully  on 
press:  you’ll  achieve  sharp  dots  and  smooth  solids  easily  because  of  the  ink’s  exceptional 
ink/water  latitude.  'You’ll  print  without  pipe-roller  or  former-board  buildup.  And  because  blankets 
will  remain  cleaner,  plates  will  last  longer.  AN  EXTRA  HOOK.  Best  of  all,  Arrowlith  Rub-Free  Black 
costs  no  more  than  other  low-rub  black  inks.  K.O.  Put  Arrowlith  Rub-Free  Black  in  your  corner 
today.  Contact  your  Flint  Ink  Technical  Sales  Representative  for  a  trial  that  will  knock  you  out! 


CORPORATE  OFFICES;  25111  GLENDALE  AVE.,  DETROIT,  Ml  48239-2689 
OIL  INK  DIVISION;  ATLANTA  •  CHICAGO  •  CLEVELAND  •  DALLAS  •  DENVER  •  DETROIT  •  GRAND  RAPIDS  •  HOUSTON 
INDIANAPOLIS  'JACKSONVILLE  •  KANSAS  CITY  •  LANCASTER  •  LOS  ANGELES  •  MIAMI  •  MINNEAPOLIS  •  NEW  ORLEANS 
NEW  YORK  •  ORLANDO  •  PORTLAND  •  PROVIDENCE  •  RICHMOND  •  SAN  FRANCISCO  •  SOUTH  BRUNSWICK 
CAL/INK  DIVISION;  BERKELEY  •  DENVER  •  HONOLULU  •  LOS  ANGELES  •  PHOENIX  •  PORTLAND 

SALT  LAKE  CITY  •  SEATTLE  •  SPOKANE 
INTERNATIONAL  DIVISION;  MIAMI  •  MEXICO  CITY 
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The  Tbung  Columbus 
program  can  add  readers 

today. 


Parade’s  annual  Young  Columbus  program  creates  carrier  enthusiasm. 

The  kind  of  enthusiasm  circulation  directors  love.  The  kind  that  builds  current 
circulation.  In  fact,  each  year  for  33  years,  the  Young  Columbus  program  has 
generated  new  starts  and  kept  youth  carriers  on  the  job  longer. 


And  tomorrow. 


Today,  more  and  more  newspapers  are  incorporating  Young  Columbus 
into  their  NIE  programs.  By  bringing  it  into  schools,  they’re  creating  student 
enthusiasm  for  newspapers  now.  And  that’s  good  for  business. 

After  all,  today’s  students  are  tomorrow’s  readers,  subscribers  and  advertisers. 


PARADE 


For  information  about  the  Young  Columbus  XXXIII  trip  to  Ireland.  April  4-1.^,  1989.  call  Liz  Manigan  at  (212)  573-7058.  *'1988  Parade  Publications,  Inc. 
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The  democratic  process? 

Last  December,  Sen.  Ernest  Rollings  with  the  help  of  Sen.  Ed¬ 
ward  Kennedy  attempted  to  enact  legislation  prohibiting  the  Federal 
Communications  Commission  from  making  any  changes  in  its  rules 
against  cross-ownership  of  media,  regardless  of  the  merits. 

It  was  a  paragraph  entered  at  the  last  minute  into  a  year-end 
omnibus  bill  —  most  of  the  members  of  Congress  who  passed  the  bill 
didn’t  know  it  was  there,  and  the  president,  who  signed  the  bill, 
didn’t  know  it  was  in  there.  The  federal  courts  subsequently  over¬ 
turned  the  legislation. 

Not  taking  defeat  lightly,  the  sponsors  of  that  legislation  have  done 
exactly  the  same  thing  in  the  $14. 8-billion  appropriations  bill  just 
signed  by  the  president.  If  at  first  you  don’t  succeed,  etc.,  etc.  Most 
of  the  members  of  Congress  didn’t  know  that  provision  was  in  the  bill 
and  the  president  probably  didn’t  know  it.  If  he  did,  there  wasn’t 
much  he  could  do  about  it  without  a  line-item  veto  authorization. 

This  is  an  insult  to  the  democratic  process  and  a  prime  example  of 
how  not  to  legislate.  Not  only  does  it  tie  the  hands  of  the  FCC  which 
has  been  listening  to  arguments  on  this  issue,  but  it  is  done  without 
proper  consideration  or  debate  or  the  knowledge  of  a  majority  of  the 
members  of  Congress.  The  American  people  should  not  tolerate  such 
cavalier  treatment  by  Congress  in  which  special-interest  legislation 
can  be  inserted  suiTeptitiously  in  important  bills. 

Lottery  news 

The  Supreme  Court  of  the  United  States  has  agreed  to  decide  the 
constitutionality  of  an  1890  law  that  prohibits  the  mailing  of  informa¬ 
tion  about  lotteries  which  has  in  many  cases  kept  newspapers  from 
reporting  the  developing  news  about  this  new  multimillion-dollar 
business.  Even  though  the  law  was  amended  to  exclude  state- 
sponsored  lotteries  (there  are  now  35  of  them)  it  still  applies  to  many 
other  games  of  chance  run  legally  by  non-profit  organizations. 

The  Minnesota  Newspaper  Association  challenged  the  law  (E&P, 
April  2,  Page  8)  but  lost  in  a  U.S.  District  Court  when  a  judge  ruled  it 
is  OK  for  the  government  to  ban  lottery  ads  even  though  it  is  uncon¬ 
stitutional  to  ban  the  publication  of  news  stories. 

The  Supreme  Court  now  has  the  opportunity  to  bring  that  legisla¬ 
tion  into  the  20th  century  to  reflect  the  changing  opinions  of  govern¬ 
ments  and  their  constituencies  about  gambling  and  the  news/ 
advertising  thereof,  and  we  believe  it  will. 

Deductibility  of  advertising 

We  are  disturbed  to  read  that  the  Democratic  candidate  for  presi¬ 
dent,  Michael  Dukakis,  has  picked  up  the  bankrupt  suggestion  that 
only  40%  of  a  company’s  advertising  expenditure  should  be  deduct¬ 
ible  for  taxes  in  the  current  year  with  the  balance  amortized  over  four 
years. 

Such  a  proposal  in  Congress  a  year  ago  fell  flat  on  its  ridiculous  face 
and  that’s  where  it  deserves  to  be  left.  It  reflects  a  complete  lack  of 
understanding  of  how  advertising  works  to  fuel  the  vast  merchandis¬ 
ing  machine  of  this  country. 
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Letters  to  the  Editor 


Offers  thanks  for  help  during  hurricane  Gilbert 


Very  often  in  these  columns  we 
read  of  newspapers  squabbling  with 
each  other  and  occasionally  scream¬ 
ing  at  each  other  in  competitive  cir¬ 
cumstances.  Rarely  do  we  hear  of 
cooperation  and  help  offered  in  an 
emergency. 

As  hurricane  Gilbert  approached 
those  of  us  along  the  Texas  Gulf 
Coast,  we  were  faced  with  the  possi¬ 
bility,  if  not  probability,  of  being 
unable  to  publish  during  the  storm 
and  its  aftermath. 

Houston  Community  Newspapers 
started  its  contingency  planning  on 
Tuesday  prior  to  a  landfall  expected 
at  that  time  Saturday  or  Sunday.  Our 
first  call  went  to  the  San  Antonio 


Express-News  asking  for  their  help  in 
composing  and  printing  in  case  Gil¬ 
bert  should  hit  at  or  near  Houston. 

The  Express-News  editorial,  pro¬ 
duction  and  EDP  personnel  were 
highly  professional  and  very  helpful 
in  all  aspects  of  the  contingency  plan 
for  Houston  Community  Newspapers 
to  publish  its  15  weekly  newspapers  in 
San  Antonio.  Coordination  of  press 
times,  mail  room  requirements  for 
inserts,  editorial  computer  codes  and 
hundreds  of  other  details  went  very 
smoothly  and  I  have  no  doubt  that  had 
Gilbert  put  H.C.N .  out  of  commission 


temporarily  we  would  have  had  our 
papers  in  the  hands  of  our  readers  on 
time,  thanks  to  the  extreme  profes¬ 
sionalism  and  cooperation  of  the 
Express-News. 

Express-News  publisher  Charles 
Kilpatrick  and  his  staff  represent  the 
newspaper  industry  at  its  best  and 
we  at  H.C.N.  appreciate  it  greatly. 

J.C.  Pennington 

(Pennington  is  chief  executive  officer 
of  Houston  Community  Newspapers 
Inc.) 


Says  he  wants  to  clarify  some  points 


Disappointed 
that  Guild 
chose  to  endorse 

I  was  very  disappointed  with  mem¬ 
bers  of  my  profession  when  1  read  that 
the  Newspaper  Guild  had  endorsed 
Michael  Dukakis  for  president. 

Newspaper  writers,  as  a  group,  are 
supposedly  objective  in  their  cover¬ 
age,  and  the  profession  tries  its  best  to 
convey  that  impression. 

1  was  upset  that  the  Guild  board 
made  the  endorsement,  and  1  would 
have  felt  that  way  even  if  it  had  gone 
for  George  Bush.  However,  1  prob¬ 
ably  would  not  have  written  this  letter 
if  jt  had  not  been  for  several  events: 

T.  A  reader  approached  me  and 
said,  “That  does  it.  1  always  thought 
newspaper  writers  were  liberal.  The 
endorsement  proves  it.  From  now  on 
1  know  for  sure  that  all  reporting  will 
be  slanted.” 

2.  The  admirable  opposition  of  the 
Wire  Service  Guild  in  officially  disas¬ 
sociating  itself  from  the  endorsement 
position  of  the  Guild  board. 

3.  The  excellent  column  by  Eleanor 
Randolph  of  the  Washinf>ton  Post  and 
a  Guild  member  criticizing  the 
endorsement.  As  she  concludes, 
“Here’s  the  political  reporter  out 
there  trying  to  cover  the  candidates. 
The  goal  is  to  be  fair,  to  be  honest,  to 
be  balanced.  The  Newspaper  Guild 
marches  in  and  puts  its  finger  on  the 
scales.” 

R.  Victor  Dix 

(Dix  is  publisher  of  the  Daily  Rec¬ 
ord,  Wooster,  Ohio.) 

EDITOR  &  PUBLISHER  for  October  15,  1988 


Allow  me  to  clarify  some  of  the 
points  made  in  the  Editor  &  Pnhlisher 
issue  of  Sept.  24. 

In  a  story  headlined  “Reuters  plans 
to  cut  work  force  in  North  America,” 
your  reporter  suggested  that  “reduc¬ 
tions”  in  staff  were  being  made 
because  “recent  acquisitions  were 
not  performing  well”  and  because  of 
the  “unexpected  strength  of  the  dol¬ 
lar”  against  Reuter  earnings. 

In  fact,  a  strong  dollar  does  not 
limit  Reuters,  it  helps  Reuters  whose 
profits,  which  are  reported  in  sterling, 
rose  26.2%  in  the  first  half  of  this  year. 

As  for  the  cuts  themselves,  most 
are  to  be  made  at  I  DR  Inc.,  a  Reuter 


subsidiary  which  was  founded  by 
Reuters  in  1973  and  is  not  an  acquisi¬ 
tion. 

Your  reporter  did  quote  a  Reuters 
North  America  spokesman  correctly 
in  reporting  that  “the  numbers”  of 
cuts  “are  to  be  small.”  You  also 
quoted  him  correctly  in  saying  that 
Reuters  plans  no  shutdowns  of  North 
American  news  bureaus,  of  which 
there  are,  by  the  way,  18  in  the  U.S. 
and  four  in  Canada. 

Michael  J.  Reilly 

(Reilly  is  vice  president  investor 
relations  for  Reuters  North  America.) 


If  your  car  columnist  isn’t  winning  national  awards  year  after 
year. .  .generating  reader  mail  by  the  carload. .  .starring  in  an 
auto  video  for  national  distribution. .  .maybe  it’s  time  for  a  change. 


DESCRIPTION:  Best-selling  author 
and  nationally  syndicated  columnist. 
LAST  SEEN:  In  Reader's  Digest. 
RECORD:  Two  car  columns  every 
week:  DRIVE  IT  FOREVER,  the  most 
practical  car-maintenance  column  in 
print,  and  RIDIN'  IN  STYLE,  the  test- 
drive  column  that  tells  all. 

EDITORS:  For  a  FREE  copy  of 
Sikorsky's  best-selling  book  Drive  It 
Forever  and  a  FREE  month’s  trial  of  his 
columns,  call  Pat  Ecke  at  The  New 
York  Times  Syndication  Sales  Corp. 
at  800-972-3550  or  (212)  645-3000. 


AUTO  COLUMNIST  WITH  DRIVE 


WANTED 


BOB  SIKORSKY 
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“/  darit  have  time  to  read  a  newspaper” 

It  was  one  statement  we  were  hearing  all  too  often. 

So  we  made  some  changes— big  changes— that  made  our  newspaper  faster 
and  easier  to  read  than  ever  before.  A  few  examples: 

Wh  added  a  “News  In  Brief”  column  to  the  front  page,  and  a  one-sentence 
summary  deck  to  front-page  stories  in  each  section.  We  included  more  charts 
and  colorful  graphics  to  help  explain  complex  stories.  We  switched  to  bolder 
headline  typography  and  a  wider-column  format  for  added  readability. 

Then  we  developed  an  aggressive  marketing  program.  First,  to  lure  new 
readers.  Also,  to  inform  our  regular  readers  how  they  benefit  from  these  changes. 
Results?  Just  two  months  later,  our  daily  circulation  hit  an  all-time  high. 
Imagine,  a  newspaper  for  people  who  “don’t  have  time  to  read  a  newspaper.” 
At  The  Oregonian,  it  was  a  move  in  the  right  direction. 


October  15, 1988 


E&P 

Every  Saturday  since  1884 


Who  owns  a  story? 

Question  of  who  owns  information  when  reporter  changes  jobs  is  raised 
in  a  situation  invoiving  the  New  York  Daiiy  News  and  the  Viiiage  Voice 


By  Andrew  Radolf 

A  leak  to  the  Nevv  York  Daily  News 
of  Village  Voice  plans  to  publish  a 
political  corruption  story  in  its  Sept.  6 
issue  has  placed  the  loyalty  of  three 
Voice  staff  members  under  scrutiny 
and  raised  the  question  of  who 
“owns”  a  story  when  a  reporter 
changes  jobs  in  the  midst  of  an  inves¬ 
tigative  project. 

The  tip-off  enabled  the  Daily  News 
to  move  up  the  lead  article  of  its  own 
four-part  series  on  the  subject  and  hit 
the  newsstands  at  the  same  time  as 
the  Voice. 

Both  the  Voice  staff  writers  subse¬ 
quently  questioned  about  the  leak  and 
the  two  reporters  who  did  the  Daily 
News  series  —  ex-Voice  writers  Jack 
Newfield  and  Tom  Robbins  — 
charged  the  weekly  had  engaged  in  a 
“cheap  shot”  designed  to  take  the 
edge  off  the  News  series  and  spoil  the 
former  Voicers’  debut  in  the  daily 
paper. 

The  series  by  Newfield  and  Rob¬ 
bins  was  an  investigation  of  whether 
New  York  State  Controller  Ned 
Regan  was  soliciting  campaign  contri¬ 
butions  from  Wall  Street  firms  and 
others  in  return  for  the  state's  invest¬ 
ment  business.  The  Voice’s  story  was 
more  narrowly  focused,  dealing  with 
one  particular  memo  that  indicated 
Regan  was  involved  in  a  quid  pro  quo 
with  Wall  Street  firms. 

Newfield,  a  24-year  veteran  at  the 
Voice,  joined  the  News  last  June  as 
part  of  the  tabloid’s  efforts  to  fill  the 
void  when  columnist  Jimmy  Breslin 
left  for  Newsday.  The  agreement 
allowed  Newfield  to  do  some  investi¬ 
gative  reporting  in  addition  to  his  col¬ 
umn. 

Robbins  was  a  free-lancer  who 
wrote  regularly  for  the  Voice  and 
joined  the  News  about  the  same  time 
as  Newfield. 

The  three  Voice  writers  who  were 


questioned,  with  union  representa¬ 
tives  present,  by  editor  Martin 
Gottlieb  —  Wayne  Barrett,  William 
Bastone  and  Joe  Conason  —  are  all 
political  writers  who  have  had  close 
associations  with  Newfield  and  Rob¬ 
bins. 

Gottlieb  later  announced  to  the 
staff  that  the  three  were  subject  to 
strict  disciplinary  measures,  but  he 
did  not  specify  what  those  measures 
were. 

All  three  staffers  have  denied  being 
the  one  who  alerted  the  News  about 
the  Voice’s  publishing  plans, 
although  the  three  also  confirmed 
they  had  met  with  Gottlieb  when  the 
Sept.  6  issue  was  being  put  to  bed 
and  urged  him  to  pull  its  own  briefer 
story  on  Regan. 


Except  for  issuing  their  denials, 
none  of  the  three  Voice  staffers  would 
comment  on  the  record  about  what 
had  occurred.  One  said  the  three  were 
under  orders  from  Gottlieb  not  to  dis¬ 
cuss  the  matter  publicly. 

Gottlieb  said  that  although  he  did 
question  and  discipline  the  three  over 
the  incident,  he  did  not  know  who  had 
contacted  the  News  about  the  Voice’s 
plans. 

Last  spring,  before  Newfield  got 
his  offer  from  the  News,  two  copies  of 
a  memo  seemingly  from  Regan’s 
office  were  sent  to  the  Voice  by  an 
annonymous  source.  Newfield 
received  one  of  the  copies  and 
Voice  managing  editor  David  Hern¬ 
don  received  the  other. 

According  to  Robbins,  he  and 


Newfield  discussed  the  memo  with 
Herndon  and  also  showed  it  to  Gott¬ 
lieb.  They  decided  enough  was  there 
for  the  two  reporters  to  do  some  dig¬ 
ging. 

He  and  Newfield  “decided  we  were 
going  to  do  it  together,”  but  Robbins 
said  he  did  the  “bulk”  of  the  early 
work  on  his  own  time,  sitting  at  home 
with  a  corporate  directory  to  match 
up  lists  of  Regan  contributors  with 
executives  of  financial  institutions 
that  did  business  with  the  city. 

Although  his  “initial  assumption 
[was]  it  would  be  a  Voice  story,” 
Robbins  stressed  that,  as  a  free¬ 
lancer,  he  felt  under  no  obligation  to 
deliver  the  story  to  the  Voice.  He 
added  that  the  Regan  investigation 
did  not  get  into  full  gear  until  he  and 


Newfield  joined  the  News. 

Before  accepting  the  News’  job 
offer,  Newfield  had  approached 
Gottlieb  about  becoming  the  Voice’s 
city  editor,  a  new  position  that  would 
put  him  in  charge  of  political  cover¬ 
age.  Gottlieb  turned  Newfield  down. 

When  Newfield  and  Robbins  left 
for  the  News,  Gottlieb  said,  he  fig¬ 
ured  they  had  too  big  a  jump  on  the 
Regan  story  for  the  Voice  to  pursue  it. 

But  then  in  the  middle  of  the  sum¬ 
mer,  another  Regan  memo  was  sent 
both  to  Voice  managing  editor  Hern¬ 
don  and  Robbins,  who  was  by  then 
working  at  the  News. 

This  memo,  by  top  Regan  aide 
Joseph  Palumbo,  was  explosive.  In  it 
Palumbo  urged  that  Regan,  in  solicit- 
(Continiied  on  page  12) 


“What  is  very  unusual,  probably  distinctive,  about 
the  Voice  is  this  is  a  writer’s  paper,”  said  still  another 
of  the  three.  “There  is  an  understood  tradition  that 
stories  belong  to  writers.” 
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The  New  York  Daily  News  gave  its  Regan  series  full-page  treatment  (left  and  center),  while  the  Village  Voice  (right) 
began  its  article  at  the  bottom  right  of  an  inside  page.  The  Voice  did,  however,  plug  the  article  on  its  front  page. 


Who  owns 

(Continued  from  page  U) 

ing  campaign  contributions,  “must 
make  it  clear  that  those  who  give  will 
get.” 

The  Palumbo  memo  convinced 
Gottlieb  that  the  Voice  had  to  do  its 
own  story  on  Regan.  He  was  spurred 
on  by  the  fact  that  nothing  on  Regan 
had  appeared  so  far  in  the  News  and 
the  anonymous  sender  had  warned 
that  if  a  story  did  not  appear  by  Sept. 

1 ,  he  would  send  the  Palumbo  memo 
elsewhere. 

He  at  first  approached  a  Voice  staff 
writer  with  the  job,  the  editor  said, 
but  when  that  person  refused  to  work 
on  the  project,  he  assigned  it  to  free¬ 
lancer  Rick  Hornung. 

Hornung’s  story  was  ready  to  be 
published  in  the  issue  that  hi»  -ews- 
stands  Wed.,  Aug.  31,  but  dated  for 
the  following  Tuesday,  Sept.  6. 

The  three  Voice  writers  said  they 
learned  about  Hornung’s  story  only 
on  Monday  night,  Aug.  29,  when 
someone  saw  it  in  the  computer  menu 
of  stories  for  the  upcoming  issue. 

Their  concern  at  that  point,  they 
told  E&P,  was  mainly  for  Robbins, 
who  was  still  on  90-day  probation  at 
the  News.  Just  the  previous  day,  Rob¬ 
bins  had  expressed  concern  to  one  of 
his  friends  at  the  Voice  that  if  the 
Regan  piece  did  not  turn  out  well,  he 
might  lose  his  job. 

The  three  met  with  Gottlieb  to 
express  their  concerns  and  urge  him 
not  to  run  the  story,  which  they  also 
felt  was  not  up  to  Voice  standards  and 
would  make  the  weekly  “look  bad.” 

“1  said  to  Marty  that  for  what 


looked  to  me  like  a  cheap  shot,  Tom 
could  lose  his  job,  and  that  was  of 
concern  to  us,”  one  of  the  three  com¬ 
mented. 

Said  another,  “All  the  Voice 
reported  was  what  was  handed  to 
them.  There  was  no  attempt  to  com¬ 
pete.” 

Gottlieb  later  that  night  got  a  call 
from  Robbins,  who  had  been  told  by 
someone  at  the  Voice  that  the  Hor¬ 
nung  story  was  ready  to  go. 

Robbins  said  he  appealed  to  Gott¬ 
lieb  on  the  basis  of  their  personal 
friendship,  but  the  editor  said  the 
Voice  was  sticking  with  its  plans  to 
publish. 


the  News  was  “not  going  to  be  beat 
on  our  own  story,”  moved  up  the 
start  date  to  Aug.  31,  to  match  the 
Voice. 

“There  was  less  time  to  prepare  it, 
so  we  had  to  just  go,”  Spencer  said. 
As  for  the  News  having  been  tipped 
off,  he  added,  “that’s  essentially  the 
Voice’s  problem.” 

The  three  Voice  writers  disputed 
charges  that  they  had  been  disloyal  to 
their  newspaper. 

“I’m  loyal  to  an  ideal  of  journalism. 
I’m  not  loyal  to  [Voice  owner]  Leo¬ 
nard  Stern  or  Marty  Gottlieb,”  said 
one  writer..  “I’ve  been  here  much 
longer  than  either  of  them. 


“If  stories  belong  to  the  writer,  then  someone  stole 
Rick  Hornung’s  story.  No  one  should  have  that 
happen  to  them,’’  Gottlieb  said.  “The  story  we  printed 
was  an  excellent  story.  Anyone  who  denigrates  it  is 
not  reading  it.” 


Hornung’s  story,  Robbins  said, 
“was  a  quick  skim  job”  done  “simply 
as  a  way  to  hurt  us  here.” 

“I  think  the  people  at  the  Voice  felt 
the  Voice  was  doing  a  quick  and  dirty 
ripoff,”  Newfield  said.  “1  think  that’s 
what  partially  motivated  my  former 
co-workers.  [The  Voice]  had  the 
same  opportunity  since  May  to  work 
on  the  story  and  didn’t  do  anything 
with  it.” 

Robbins  informed  his  editors  at  the 
News  about  the  situation  with  the 
Voice.  Their  series  had  been  written, 
but  the  News  planned  to  begin  it  with 
its  Sunday  edition.  Sept.  4. 

Editor  Gil  Spencer,  resolving  that 


“What  are  the  Voice’s  interests?” 
he  continued.  “Is  it  really  to  do  a  poor 
version  of  a  story  that  turned  out 
extremely  well  in  the  Daily  News?” 

“I  don’t  think  there’s  anyone  at  the 
Voice  who  could  question  our  loy¬ 
alty,”  said  another  of  the  three.  “1 
think  each  of  us  could  be  working 
elsewhere  for  more  money.  The  work 
we  produce  and  effort  we  put  into  it 
shows  our  loyalty.” 

“What  is  very  unusual,  probably 
distinctive,  about  the  Voice  is  this  is  a 
writer’s  paper,”  said  still  another  of 
the  three.  “There  is  an  understood 
tradition  that  stories  belong  to  writ- 
(Continiied  on  page  69) 
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Charges  fly  in  pension  plan  flap 

Reporter  charges  Times  Mirror  with  ‘criminai  fraud*; 
company  issues  a  biistering  denial  to  the  allegations 


By  M.L.  Stein 

A  Dallas  Times  Herald  investiga¬ 
tive  reporter  leading  a  pension  plan 
fight  against  Times  Mirror  Co.  has 
alleged  the  company  is  engaged  in  a 
“criminal  fraud”  conspiracy  to  with¬ 
hold  $15  million  from  pension  partici¬ 
pants. 

In  a  certified  letter  to  a  Times  Mir¬ 
ror  official.  Jack  H.  Taylor  Jr.  vowed 
he  would  take  his  charges  to  United 
States  attorneys  in  Los  Angeles  and 
Dallas  and  to  the  attorneys  general  of 
both  states  unless  Times  Mirror 
demonstrates  “there  has  been  no 
such  fraudulent  action.” 

A  blistering  denial  to  the  charge 
was  issued  by  the  letter’s  recipient, 
Durham  J.  Monsma,  Times  Mirror’s 
director  of  human  resources  and  risk 
management. 

The  issue  has  been  festering  since 
August,  when  Taylor  asked  Times 
Mirror  to  explain  an  apparent  move 
by  the  Los  Angeles-based  company 
to  keep  more  than  $15  million  of  a  $26- 
million  Times  Herald  employee  pen¬ 
sion  fund,  which  was  being  termi¬ 
nated  (E&P,  Aug.  20). 

In  1986,  Times  Mirror  sold  the 
Times  Herald  to  William  Dean  Single- 
ton,  but  the  pension  plan  was  not 
included  in  the  deal  and  Times  Mirror 
took  over  its  management. 

A  few  weeks  later.  Times  Mirror 
notified  the  Internal  Revenue  Service 
it  was  rescinding  its  action  to  termi¬ 
nate  the  plan  and  announced  that  cer¬ 
tain  employees  and  former  employees 
vested  in  the  plan  could  draw  pension 
benefits. 

But  the  $15  million  remains  in  dis¬ 
pute,  with  Taylor  and  other  pension 
participants  claiming  Times  Mirror 
contributed  a  very  small  amount  to 
the  plan  and  is  not  entitled  to  withhold 
$15  million  from  it. 

Taylor,  an  unofficial  representative 
of  current  and  former  Times  Herald 
workers,  has  since  bombarded  Times 
Mirror  with  correspondence  asking 
for  a  full  accounting  of  the  company’s 
handling  of  the  pension  account, 
which  is  being  held  in  trust. 

His  Sept.  27  certified  letter  gave 
Times  Mirror  10  days  to  respond  from 


the  date  it  was  received.  If  there  is  no 
response  or  an  unsatisfactory  one, 
Taylor  told  E&P  he  will  forward  his 
allegations  to  prosecuting  authorities. 

“1  don’t  kid,”  he  added. 

In  the  letter,  Taylor  said,  “I’ve 
become  convinced,  based  upon  a 
thorough  examination  of  all  available 
information  and  my  own  investiga¬ 
tion,  that  the  Times  Mirror  Company 
and  several  of  its  officers  and  employ¬ 
ees  are  guilty  of  criminal  fraud  in  con¬ 
spiring  to  devise  and  carry  out  a 
scheme  to  misinform,  mislead  and 
defraud  the  several  vested  partici¬ 
pants  of  the  Times  Herald  pension 
fund  of  more  than  $15  million.” 

According  to  the  veteran  reporter, 
fraud  was  committed  by  using  the 
U.S.  mail  to  send  false  information. 

Taylor  further  accused  Times  Mir¬ 
ror  of  a  “flagrant  disregard  of  its  fidu¬ 
ciary  obligations,  with  a  deliberate 
misrepresentation  about  a  two-year 
delay  in  finalizing  plan  termination 
and  distribution  of  assets.” 


Times  Mirror  representation  that 
analysts  and  actuarial  consultants  had 
begun  preliminary  calculations  of  the 
dollar  value  of  each  participant’s  ben¬ 
efit  “when,  in  fact,  no  such  calcula¬ 
tions  had  begun  or  were  yet 
planned.” 

Taylor  stated  that  it  seemed  clear  to 
him  that  Times  Mirror  was  attempting 
to  facilitate  a  “reversion  of  the  resi¬ 
dual  assets  of  the  .  .  .  pension  plan, 
rather  than  to  distribute  assets  to  par¬ 
ticipants,  so  that  it  could  transfer 
those  funds  to  certain  of  its  under¬ 
funded  employee  benefit  plans  and,  at 
the  same  time,  escape  the  10%  excise 
tax  consequence  of  transferring  resi¬ 
dual  assets.” 

Although  he  declined  to  discuss 
specific  allegations  by  Taylor, 
Monsma  called  the  latter’s  chronol¬ 
ogy  of  events  “inaccurate  or  irrele¬ 
vant”  and  contended  Taylor  had 
“drawn  totally  unjustified  inferences 
from  them.” 

“His  allegations  that  Times  Mirror 


“His  allegations  that  Times  Mirror  management  did 
not  act  in  good  faith  are  categorically  false . . .  and  we 
are  prepared  to  respond  to  any  inquiries  raised  by  the 
appropriate  federal  agencies  concerning  our 
stewardship  of  the  Dallas  Times  Herald  pension  plan.” 


In  September  1986,  Taylor  stated, 
Susan  P.  Bell,  Times  Mirror’s  man¬ 
ager  of  retirement  programs,  sent  a 
letter  to  Times  Herald  pension  plan 
participants  reporting  that  Times  Mir¬ 
ror  was  obtaining  necessary  data  to 
calculate  accrued  benefits  of  all  plan 
participants. 

Taylor  termed  that  letter  a 
“fraudulent  misrepresentation  of 
Times  Mirror  actions  at  the  time.” 

He  alleged  the  head  of  Times  Mir¬ 
ror’s  actuarial  firm  had  said  that 
Times  Mirror  had  not  provided  him 
with  information  for  actuarial  calcula¬ 
tions  until  April  or  May  1988.  He  also 
cited  a  September  1987  letter  to  par¬ 
ticipants  by  Jim  Janiga,  Times  Her¬ 
ald’s  compensation  and  benefits  man¬ 
ager  which,  Taylor  said,  relied  on  a 


management  did  not  act  in  good  faith 
are  categorically  false.  We  are  fully 
conscious  of  our  ERISA  (Employee 
Retirement  Income  Security  Act) 
obligations  and  are  prepared  to 
respond  to  any  inquiries  raised  by  the 
appropriate  federal  agencies  con¬ 
cerning  our  stewardship  of  the  Dallas 
Times  Herald  pension  plan.  And,  as 
we  have  repeatedly  said,  we  fully 
intend  to  honor  all  obligations  to  plan 
participants,”  he  stated. 

Monsma  added  that  Times  Mirror 
was  “dismayed  that  Mr.  Taylor  has 
stooped  to  writing  such  intemperate 
letters  in  the  context  of  a  civil  dispute. 
Despite  his  long  experience  as  an 
investigative  reporter,  he  seems  to 
have  lost  all  sense  of  objectivity  on 
(Continued  on  page  68) 
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New  presidents  take  the  helm 

Southern  Newspaper  Publishers  Association,  Associated  Press 
Managing  Editors,  Inland  Daily  Press  Association  to  meet  this  week 

SNPA  —  Wayne  Patrick 


By  Andrew  Radolf 

After  spending  a  good  deal  of  1988 
reviewing  its  organizational  structure 
and  polling  the  concerns  of  its  mem¬ 
bers,  the  Southern  Newspaper 
Publishers  Association  has  put 
together  an  ambitious  program  for 
the  coming  year,  said  incoming  presi¬ 
dent  Wayne  T.  Patrick,  publisher  of 
the  Rock  Hill  (S.C.)  Herald. 

Patrick  will  assume  the  presidency 
at  SNPA’s  annual  convention  in  Boca 
Raton,  Fla.,  Oct.  17-19. 

“My  agenda  is  to  respond  with  the 
kinds  of  activities  that  come  as  the 
result  of  member  input,"  Patrick  said. 
“SNPA,  if  it’s  run  right,  is  really  a 
member-driven  organization." 

Patrick  said  that  about  every  10 
years  SNPA  “takes  a  flexible  look  at 
itself’  which  includes  surveying  the 
membership  about  the  “critical  issues 
that  affect  them.” 

The  review  was  organized  by  out¬ 
going  president  Larry  D.  Franklin, 
executive  vice  president  of  Harte- 
Hanks  Communications,  who  took 
over  the  presidency  last  February 
following  the  resignation  of  Creed 
Black  upon  his  retirement  as 
publisher  of  the  Lexinffton  (Ky.)  Her¬ 
ald  Leader.  Black  now  heads  the 
Knight  Foundation. 

SNPA  members  identified  circula¬ 
tion  as  their  top  concern,  followed  by 
marketing,  quality,  personnel,  liter¬ 
acy  and  the  First  Amendment,  Pat¬ 
rick  said.  SNPA  will  be  asking  its 
various  committees  to  address  those 
issues  in  the  programs  “they  provide 
to  the  membership.” 

SNPA  headquarters  in  Atlanta 
recently  installed  a  PC-based  com¬ 
puter  system  which  has  enabled  the 
association’s  staff  to  compile  a  data¬ 
base  “on  all  our  activities”  going 
back  three  years,  Patrick  said. 

The  database  showed  that  in  the 
past  year  alone,  56%  of  SNPA’s  400- 
plus  members  in  14  states  participated 
in  its  programs,  and  the  percentage 


Wayne  Patrick 


“goes  up  dramatically”  when  the  past 
three  years  are  taken  into  considera¬ 
tion,  Patrick  remarked. 

The  database  not  only  will  enable 
the  organization  to  better  serve  its 
members  by  showing  “who’s  using  us 
and  how”  but  also  will  help  SNPA 
provide  services  to  those  newspapers 
which  have  not  joined,  he  said. 

All  told,  SNPA  membership  com¬ 
prises  about  83%  of  the  newspapers  in 
the  14-state  region  that  includes  Okla¬ 
homa,  Kentucky  and  West  Virginia 
plus  the  1 1  traditional  Southern 
states. 

The  database  showed  the  majority 
of  non-members  are  newspapers 
under  10,000  circulation,  which 
“probably  don’t  have  the  means  or 
wherewithal  to  get  involved  [in  SN PA 
programs],”  Patrick  said.  “If  we  can 
know  more  about  non-members  and 
their  problems,  perhaps  we  can 
devise  better  ways  to  serve  them.” 

Three  areas  of  special  SNPA  con¬ 
cern  this  year  will  be  literacy,  minor¬ 
ity  hiring  and  journalism  education, 
Patrick  said. 

On  the  literacy  front,  SNPA  is  plan¬ 


ning  to  launch  a  program  “funded 
outside  the  normal  budget”  that  will 
look  at  “practical  ways  to  help  every 
single  SNPA  paper  become  a  catalyst 
for  improving  literacy  in  the  South.” 
SNPA  has  hired  a  full-time  staff  per¬ 
son  to  run  its  literacy  program  and 
work  with  the  individual  newspapers. 

More  details  on  the  literacy  effort 
will  be  announced  during  the  SNPA 
convention. 

In  education,  the  association  has 
planned  for  May  a  gathering  in 
Atlanta  that  will  bring  together  the 
deans  of  all  the  journalism  schools  in 
the  South  with  executives  from  its 
member  newspapers.  The  goal  of  the 
meeting  is  to  get  SNPA  members 
more  actively  involved  in  the  region’s 
journalism  schools,  while  bringing 
journalism  educators  into  closer  con¬ 
tact  with  the  newspaper  profession¬ 
als. 

SNPA’s  minority  committee, 
headed  by  Cox  Newspapers  president 
David  Easterly,  will  be  focusing  on 
“pragmatic  ways  to  improve  minority 
employment”  in  all  newspaper 
departments,  Patrick  said.  As  part  of 
this  approach.  Easterly’s  committee 
will  be  developing  a  “grass  roots” 
approach  to  encouraging  minorities  to 
consider  journalism  careers. 

The  editorial  committee,  which 
brings  together  editors  and 
publishers  to  discuss  issues  confront¬ 
ing  newspapers,  is  another  SNPA 
body  that  will  continue  to  be  active  in 
the  coming  year,  he  said. 

The  SNPA  Foundation  also  has  on 
its  docket  18  seminars  covering  all 
aspects  of  newspapering,  such  as 
business  and  financial  reporting, 
computer  graphics  and  layout,  per¬ 
sonnel,  selling  advertising  against 
other  media,  newsroom  management 
and  coaching  writers. 

Patrick  comes  from  a  newspaper 
family.  His  father,  after  working  at 
the  Chicago  City  News  Bureau  and 
the  New  York  Daily  News,  went  to 
( Continued  on  page  60) 
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APME  —  Paul  Janensch 


By  Andrew  Radolf 

What  will  newspapering  be  like  in 
the  21st  century? 

The  Associated  Press  Managing 
Editors  association  is  going  to  set  its 
sight  this  year  on  trying  to  answer  that 
question,  said  Paul  Janensch,  incom¬ 
ing  president  and  editor  and  general 
manager  of  the  Journal-News  in 
Rockland  County,  N.Y. 

Janensch  is  also  vice  president  of 
Westchester  Rockland  Newspapers, 
a  Gannett  Co.  subsidiary. 

APME  has  formed  The  Year  2000 
Committee  headed  by  Robert  Koch- 
nar,  editor  of  the  Anderson  (S.C.) 
Independent-Mad,  Janensch  said, 
and  it  will  be  studying  “what  newspa¬ 
pers  must  do  to  be  successful  in  the 
year  2000.” 

Other  APME  committees  also  will 
pick  up  this  theme  “where  appropri¬ 
ate,”  he  added. 

Naturally,  APME’s  work  focuses 
on  newsroom  matters,  but  other  areas 
of  the  newspaper  business,  particu¬ 
larly  marketing  and  circulation,  will 
also  come  under  consideration. 


Janensch  said. 

“It’s  hard  to  deal  with  the  news 
department  in  isolation,”  he 
explained. 

Because  APME  is  an  organization 
whose  members  are  “closest  to  the 
day-to-day  work  of  a  newsroom,”  it’s 
well-suited  to  charting  the  course  into 


the  next  century,  Janensch  believes. 
“Members  of  APME  are  the  people 
who  actually  make  change.  They  are 
the  people  who  are  going  to  shape 
newspapers  in  the  year  2000.  We’re 
doers,  not  just  thinkers.” 

The  committee’s  conclusions  will 
be  announced  at  AMPE’s  1989  con¬ 
vention  in  Des  Moines,  he  said. 

As  incoming  president,  Janensch 
was  in  charge  of  putting  together  the 
program  from  the  current  APME  con¬ 
vention,  in  Boston  Oct.  18-21. 

Presidential  politics,  media  ethics, 
and  contrasts  between  the  U.S.  and 
the  Soviet  Union  are  three  topics  that 
will  figure  prominently. 

Both  candidates  have  been  invited 
to  attend.  So  far  APME  has  not 
had  any  replies.  Even  if  the  candi¬ 
dates  don't  show,  APME  will  have  a 
panel  of  experts  ready  “to  dissect 
each  of  their  campaigns  and  speculate 
on  what  kind  of  president  each  would 
make.” 

APME  will  also  be  showing  it  can 
take  it  as  well  as  dish  it  out.  The 
convention  is  featuring  “At  the 
(Continued  on  page  60) 


Inland  —  Scott  Schurz 


By  Andrew  Radolf 

Scott  Schurz,  incoming  president 
of  the  Inland  Daily  Press  Association, 
said  building  membership  among 
smaller-sized  dailies  will  be  a  key 
objective  during  his  year  in  office. 

Schurz  believes  that  regional  orga¬ 
nizations  such  as  Inland,  the  South¬ 
ern  Newspaper  Publishers  Associa¬ 
tion  or  the  Allied  Daily  Newspapers 
in  the  Northwest  can  do  a  better 
job  than  the  national  associations  like 
the  American  Newspaper  Publishers 
Association  in  meeting  the  needs  of 
small  dailies. 

To  that  end,  he  said  Inland  has  been 
improving  its  services  for  newspapers 
in  the  under-25,000  circulation  range. 

For  example,  the  association 
recently  began  a  personnel  hotline  to 
the  Chicago  law  firm  of  Seyfarth, 
Shaw. 

Although  the  hotline  is  available  to 
all  Inland  members,  Schurz  explained 
that  it  is  especially  useful  to  smaller 
dailies  which  usually  are  unable  to 
maintain  their  own  personnel  depart¬ 
ments.  The  hotline  gives  them  a 


Scott  Schurz 


resource  for  getting  help  when  prob¬ 
lems  arise,  he  said. 

Inland  has  also  begun  offering 
newspapers  libel  insurance  “for  our 
members  who  don't  have  it,”  Schurz 
said.  The  policy  is  underwritten  by 
Employers  Reinsurance  of  Kansas 
City. 


“We  want  to  continue  to  grow,  not 
only  dailies  but  weeklies,”  said 
Schurz,  who  is  chairman  of  Schurz 
Communications  in  Bloomington, 
Ind.  and  publisher  of  the  28,000  daily 
Bloomington  Herald-Telephone,  the 
15,000  daily  Bedford  Times-MaU  and 
the  43,000  Sunday  Herald-Times. 

Inland  membership  is  currently 
about  32  weeklies  and  “close  to  400” 
dailies,  he  said. 

Inland’s  seminars  are  another  area 
where  Schurz  believes  smaller  dailies 
and  weeklies  can  derive  benefits  from 
membership,  particularly  those  semi¬ 
nars  focusing  on  “the  newest  ideas” 
in  marketing  and  circulation,  and  also 
technology. 

While  major  newspapers  had  to 
spend  “millions  of  dollars”  to  install 
electronic  newsrooms,  it  “can  now  be 
done  for  $25,000  and  a  lot  of  PCs. 
Smaller  newspapers  can  get  very 
involved  in  that,  and  Inland  can  offer 
support  in  technological  areas.” 

This  year  Inland  will  be  conducting 
its  annual  Cost  and  Management 
( Continued  on  page  60) 
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When  Dan  became  ‘the  man’ 

Huntington  (Ind.)  Herald-Press  staffer  describes  the  days  at  his  paper 
following  Dan  Quayle’s  selection  as  a  vice  presidential  candidate 


By  Duane  Schuman 

To  say  we  were  prepared  to 
become  “America’s  Hometown 
Newspaper”  would  be  inaccurate. 
But  when  one  of  your  own  becomes  a 
vice  presidential  candidate,  you 
become  ready. 

Dan  Quayle  served  as  our  introduc¬ 
tion  to  the  nation's  press. 

Every  elected  politician  carries 
coattails.  Dan  Quayle’s  prior  to  Aug. 
16  had  been  rather  short:  the  newspa¬ 
per  a  U.S.  senator  formerly  worked 
at,  and  whose  father  serves  as 
publisher,  collects  a  bit  more  than  its 
share  of  political  attention,  but  noth¬ 
ing  near,  as  we  would  find  out,  that  of 
a  vice  presidential  candidate’s. 

When  Vice  President  George  Bush 
chose  Dan  Quayle  as  his  running 
mate,  Huntington,  Ind.’s  Herald- 
Press  became  “America’s  Home¬ 
town  Newspaper”  —  and  those  coat¬ 
tails  would  nearly  smother  the  one 
writer,  five  editors  and  single  photog¬ 
rapher  still  putting  out  Dan’s  daily. 

It  was  Tuesday,  Aug.  16,  and 
associate  editor  Dan  Coplen  wrote: 

“The  suspense  of  waiting  for  an 
answer  was  as  thick  in  the  city’s 
homes,  barbershops  and  lunch  coun¬ 
ters  as  the  oppressive  humidity  that, 
outside,  was  building  into  another 
scorching  August  day.” 

The  answer  came  two  days  sooner 
than  expected. 

A  phone  call  by  a  local  television 
station  asked  if  the  reports  buzzing 
through  Big  Easy  were  true  on  the 
home  front  of  Huntington.  Was  Dan 
the  Man? 

“Turn  on  the  tv!”  went  the  shout  to 
photographer  Paul  Siegfried. 

Tom  Brokaw  sat  there  above  the 
convention  floor,  playing  with  his  pen 
or  something,  looking  down,  looking 
up  and  saying,  “NBC  now  believes 
Sen.  Dan  Quayle  of  Indiana  will  be 
George  Bush’s  choice  as  running 
mate.” 

A  shout,  a  fist  pump  and  a  high-five 
later,  we  were  on  the  street.  Our  staff 
was  set  in  motion  to  find  out  what 


(Schuman  is  sports  editor  of  the 
Huntington  (Ind.]  Herald-Press.) 


Huntington  thought  of  its  favorite 
fowl  name. 

All  but  five  staffers  had  been  sent  in 
advance  to  New  Orleans.  Which 
meant  our  Gulf-side  blanket  was  car¬ 
ried  by  one  —  Janet  Hahn,  accent 
editor  extraordinaire  seeking  exclu¬ 
sives  if  only  her  credentials  could  be 
finalized  for  a  paper  with  9,()()0  sub¬ 
scribers. 

The  decision  to  send  Hahn  had 
been  made  late,  coming  on  the  Satur¬ 
day  before  Big  Tuesday.  Initial 
reports  of  the  Quayle  possibility  were 
treated  lightly  by  staff  members  and 
father/publisher  alike. 


employees. 

“Andy  Warhol  said  everyone  will 
will  be  famous  for  15  minutes.  1  guess 
that  was  mine,”  Coplen  said.  Bro- 
kaw’s  words  some  two  hours  later 
heralded  the  stretching  of  those  15 
minutes  into  what  would  be  labeled 
“The  72  Hours  That  Shook  Hunting- 
ton.” 

From  Tuesday  afternoon  through 
the  time  Quayle  left  a  throng  of 
national  reporters  on  the  courthouse 
lawn  Friday,  perhaps  30  of  the  largest 
newspapers  in  the  country  sent 
reporters  to  our  door.  Even  more  tied 
up  our  phone  lines  with  vital  ques¬ 


A  shout,  a  fist  pump  and  a  high-five  later,  we  were 
on  the  street.  Our  staff  was  set  in  motion  to  find  out 
what  Huntington  thought  of  its  favorite  fowl  name. 


Only  when  things  seemed  as  firm  as 
freshly  poured  cement  was  the  com¬ 
mand  sent  forth:  “Go  ye  to  the  Land 
of  the  Big  Easy  and  carry  with  ye  the 
paper’s  American  Express  card. 
Above  all,  strike  not  those  who  call  ye 
Jessica,  Miss  Hahn.” 

With  an  aversion  for  egg  on  the 
face,  the  Herald-Press  moved  boldly 
to  cover  the  Republican  National 
Convention.  Instead,  the  egg  moved 
beneath  our  posteriors  and  turned 
golden  when  Bush  made  his  voyage 
on  the  Natchez  with  young  Dan  in 
tow. 

Brokaw’s  utterance  came  at 
approximately  3:19  p.m.  Earlier  that 
day,  a  reporter  from  Newsweek  had 
interviewed  Dan’s  dad  —  and  our 
publisher  —  Jim  Quayle. 

A  UPI  reporter  was  on  hand  then, 
already  becoming  a  burr  on  our 
behinds  as  he  announced  his  time 
with  us  would  increase  should  Quayle 
be  chosen.  An  Indianapolis  television 
station  had  also  been  in  to  film  the 
goings-on  at  Dan’s  paper. 

At  Dan  Coplen’s  desk,  the  crew 
interviewed  the  staff  member  on  just 
what  the  paper  was  doing  in  anticipa¬ 
tion  of  a  possible  vice-presidential 
candidate  from  within  our  past  list  of 


tions  like  Dan’s  right-  or  left-handed- 
ness,  his  height,  his  golf  handicap  and 
the  name  of  the  family  dog  the  family 
did  not  have. 

One  thing  we  learned  from  the 
national  media  was  that  we  lived  in  a 
city  foreign  to  our  tongues.  It  was 
Hun-Ting-Ton  they  spoke  of,  perhaps 
the  sister  city  of  Fishingville,  but 
nowhere  near  our  town  of  Hunning- 
ton. 

With  editor  Mike  Perkins  in  Toledo 
on  vacation,  it  was  left  to  city  editor 
Cindy  Klepper  to  handle  the  backlog 
of  correspondents  seeking  desk 
space,  a  phone  and  our  files  on  Dan. 
With  six  desks,  and  a  like  number  of 
phone  lines,  standing  journalists 
blocked  the  view  from  one  side  of  the 
24-foot-wide  room  to  the  other. 

We  were  reduced  to  shouting  to 
each  other  before  quickly  putting  on 
our  game  faces  as  yet  another  tv  cam¬ 
era  poked  its  lens  at  us  to  pick  up 
action  sots  of  Dan’s  paper  in  motion. 
Friends  later  told  us  they  saw  us  hard 
at  work  on  The  Today  Show  and 
CNN. 

Photographer  Siegfried  was  in  high 
demand  as  Time,  Newsweek,  U.S. 
News  &  World  Report  and  Golf 
Digest  sought  exclusive  photos  of 


EDITOR  &  PUBLISHER  for  October  15,  1988 


>  r 


J 


Editor  &>|| 
Poblisber^ 


*One  Year  □ 

52  Issues— $40.00 

Name 

Two  Years  □  Three  Years  □ 

104  Issues— $73.00  156  Issues— $96.00 
(You  save  $7. 00)  (You  save  $24. 00) 

Title 

Comoanv 

Nature  of  Business _ 

nppartment 

Aririrecc 

Rte  /Apt 

Cifv 

State  Zin 

Home  address  EH  Office  address  EH  Renewal  EH  New  Subs.  EH 

Bill  me  EH 

Bill  my  companyEH  Payment  enclosed  EH 

*L/.S.  and  Canada  only.  All  other  countries  $75.00  a  year. 

i 


Editor  &  Publisher 
Circulation  Department 
11  West  19th  Street 
New  York,  N.Y.  10011-4234 


young  Danny  Quayle.  The  three 
newsweeklies  all  came  supplied  with 
tales  of  just  why  they  deserved  pref¬ 
erential  treatment  —  including  trying 
to  play  on  the  fact  Siegfried  was  a 
huge  Chicago  Cubs  fan. 

Perkins  pulled  his  family  out  of  the 
motel  pool  in  Toledo  and  motored 
back  to  the  yellow  building  between 
the  railroad  tracks  and  the  banks  of 
the  Little  River.  Suddenly  the  media 
attention  switched  to  him  as  Klepper 
and  the  rest  of  the  staff  worked  into 
the  evening  for  the  next  afternoon’s 
edition.  A  media  lockout  at  8  p.m. 
allowed  some  of  the  hubbub  to  expire. 

“Dan’s  the  Man’’  read  the  headline 
as  three  pages  of  local  stories,  two 
pages  of  national  stories  and  one  page 
of  photos  told  Huntington  how  its 
former  courthouse  reporter  became  a 
candidate  for  the  nation’s  second 
highest  Job 

Frazzlement  became  a  badge  of 
dedication  for  H-P  staffers.  Siegfried 
returned  home  around  1 1  p.m.  and 
huddled  with  Diet  Pepsi,  Doritos  and 
HBO  as  he  began  preparing  for  the 
appearance  of  Good  Morniufi  Amer¬ 
ica  at  Jim  and  Corinne  Quayle’s  home 
at  4:30  a.m.  the  next  day. 

“I  can’t  go  to  sleep.  1  just  can’t,” 
he  declared.  “1  won’t  be  in  any  kind 
of  shape  to  get  up  and  get  there  on 
time.” 

Siegfried’s  reward  for  his  dedica¬ 
tion  was  a  later-than-expected 
appearance  by  GMA  and  a  return  trip 
to  Quayle’s  northeastern  Huntington 
County  home. 

The  next  day  Dan  Quayle  met  the 
press  and  thus  began  the  National 
Guard  mess. 

Lunching  with  a  Newsday  reporter 
at  Nick’s  Kitchen  —  Dan's  favorite 
downtown  diner  —  I  munched  on  my 
BLT  as  hers  grew  cold.  She  was  on 
the  phone,  calling  the  office  as  report¬ 
ers  from  Dallas  and  Boston  jumped  on 
the  local  populace  drinking  iced  tea 
on  a  steamy  afternoon. 


“Apparently  this  National  Guard 
thing  is  what  everyone  is  making  a  big 
deal  about,”  she  told  me.  1  told  her 
where  the  local  recruiting  office  was. 

On  the  way  back  to  the  office,  I 
spotted  at  least  three  camera  crews 
running  search-and-seizure  tactics 
down  city  sidewalks.  Tracking  local 
citizens  and  seeking  to  extract  opin¬ 
ions  and  remembrances  of  Dan,  Hun¬ 
tington  was  assuredly  a  town  under 
surveillance. 


back  our  deadline  an  hour-and-a-half 
and  our  fingers  stayed  crossed 
regarding  dispersal  problems  for  a 
crowd  as  high  as  30,000  in  number. 

With  adrenaline  carrying  us  sleep- 
deprived  staffers,  it  was  left  to  Sieg¬ 
fried  and  me  to  do  perhaps  the  tough¬ 
est  job  during  “Quayle  week”  — 
house-sit  publisher  Jim  Quayle’s 
home.  For  two  nights  w'e  abandoned 
our  urban  apartment  with  its  half-ton 
piles  of  newspapers  for  a  stately  coun¬ 


On  the  way  back  to  the  office,  I  spotted  at  least 
three  camera  crews  running  search-and-seizure 
tactics  down  city  sidewalks.  Tracking  local  citizens 
and  seeking  to  extract  opinions  and  remembrances  of 
Dan,  Huntington  was  assuredly  a  town  under 
surveillance. 


The  coming  football  season  of  the 
Huntington  North  High  School  Vik¬ 
ings  was  no  longer  the  topic  of  con¬ 
versation  for  residents.  What  every¬ 
one  really  wanted  to  compare  was  just 
who  had  talked  to  more  major  media 
outlets  that  day.  Interviews  with  the 
Toledo  Blade,  Evansville  (Ind.) 
Courier  and  WBBM-TV  in  Chicago 
were  more  or  less  equal  to  your  neigh¬ 
bor’s  with  the  New  York  Times. 

As  the  town  prepared  for  Friday’s 
campaign  kickoff  at  the  courthouse 
with  Bush  and  Quayle,  we  prepared 
for  an  afternoon  daily’s  nightmare  — 
a  major  news  story  beginning  at  12:30 
p.m. 

Since  we  don’t  publish  on  Satur¬ 
day,  to  abide  by  our  normal  deadline 
would  mean  waiting  till  Sunday  to 
print  coverage  of  the  rally.  With  the 
speaker’s  stand  some  300  feet  from 
our  back  door,  and  traffic  cut  off  to 
the  area  surrounding  our  building, 
delivering  our  paper  meant  more 
problems. 

The  decision  was  made  to  push 


try  home  complete  with  indoor  swim¬ 
ming  pool. 

Friday  began  with  the  dawn  and  the 
call  to  scramble  was  placed  soon 
thereafter.  Runners  took  film  from 
the  field  to  Siegfried  in  the  darkroom 
while  Klepper  fought  her  way  through 
the  tv  satellite  dish  trucks  and  back  to 
the  newsroom  as  Quayle  began  to  end 
his  speech.  Her  fingers  sprinted  over 
the  terminal  keys,  producing  an  18- 
inch  story  in  20  minutes. 

The  page  was  sent  down  minutes 
after  our  revised  deadline  as  folks 
from  hundreds  of  miles  away  lined  up 
to  plop  their  quarter  down  and  get  a 
copy. 

Our  staff  passed  around  hugs  and 
tired  smiles  as  Hahn  set  about  enjoy¬ 
ing  New  Orleans. 

Since  the  motorcade  left  town, 
we’ve  gone  through  a  hostage  crisis 
because  of  our  position  as  Quayle’s 
hometown,  a  visit  from  Japan’s 
largest  newspaper  and  hundreds  of 
letters  from  all  across  the  nation. 


Phoenix  dailies  to  cut  staff  by  100 


The  two  largest  dailies  in  Arizona 
will  cut  their  work  force  by  at  least 
100  jobs  because  of  declining 
revenue,  it  was  announced  recently. 

Phoenix  Newspapers,  publisher  of 
the  Arizona  Republic  and  Phoenix 
Gazette,  said  it  will  eliminate  at  least 
100  non-union  positions  in  the  papers’ 
business  and  editorial  departments. 

The  move  was  announced  in  a  Sept. 
26  memo  to  employees  from  vice 
president  and  publisher  Pat  Murphy 
and  vice  president  and  general  man¬ 
ager  Bill  Hogan. 

Some  of  the  cuts,  they  said,  could 
come  from  a  Special  Retirement 


Incentive  Program. 

Eligible  workers  will  be  credited 
with  an  extra  five  years  of  annual 
retirement  under  PNl’s  retirement 
plan  based  on  his  or  her  current  salary 
and  contribution  to  the  plan. 

Those  employees  also  will  get,  in 
addition  to  accrued  vacation  pay,  a 
separation  payment  based  on  two 
weeks’  pay  for  each  year  of  service. 

The  program  is  available  only  to 
employees  55  and  over  who  have 
completed  10  years  of  continuous  ser¬ 
vice. 

“In  addition,”  the  memo  said, 
“department  managers  will  be 


asked  ...  to  determine  what  jobs 
can  be  eliminated  or  reassigned.  We 
have  established  a  minimum  goal  of 
100  jobs  to  be  eliminated.” 

The  announcement  said  an  “invol¬ 
untary  termination  period”  may  fol¬ 
low  the  voluntary  period  if  company 
goals  are  not  met. 

In  explaining  the  cuts,  Murphy  and 
Hogan  said  advertising  revenues  had 
been  declining  since  early  1987 
because  of  merger/consolidations 
among  retailers,  a  soft  residential 
housing  market,  overbuilding  of 
rental  units  and  other  weaknesses  in 
(Continued  on  page  69) 
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Inter  American  Press  Association’s  44th  General  Assembly 

Overview  of  Latin  American  press  freedom 


By  M.L.  Stein 

Journalists  continue  to  be  victims 
of  everything  from  murder  and  kid¬ 
napping  to  discrimination  in  the 
awarding  of  newsprint,  hard  currency 
and  official  advertising. 

This  was  the  thrust  of  an  “Over¬ 
view  of  Press  Freedom"  presented  at 
the  opening  of  the  Inter  American 
Press  Association's  44th  General 
Assembly  in  Salt  Lake  City  Oct.  10. 

The  report  by  Wilbur  G.  Landrey, 
lAPA's  chairman  of  the  Freedom  of 
the  Press  and  Information  Commit¬ 
tee,  was  generally  a  bleak  accounting, 
with  only  two  bright  spots. 

He  said  the  recent  Chile  plebescite 
that  will  end  the  15-year  rule  of  Gen. 
Augusto  Pinochet  “holds  out  some 
promise  of  a  future  with  fewer  restric¬ 
tions,”  despite  the  recent  assault  on 
journalists  by  army  troops. 

The  controversial  outcome  of  the 
presidential  election  in  Mexico  also 
may  bode  well  for  the  media  if  it  leads 
to  more  plural  politics,  according  to 
the  report. 

But  Landrey  pointed  out  that,  in 
both  Mexico  and  Colombia,  many 
news  people  have  suffered  the  “ulti¬ 
mate  censorship.” 


“In  neither  country  have  the  mur¬ 
derers  of  some  60  journalists  during 
the  past  few  years  —  30  or  more  in 
each  country  —  been  brought  to  jus¬ 
tice,”  he  noted. 

Bad  news  also  came  from  Panama, 
Paraguay  and  Guatemala. 

Three  Panama  newspapers,  Lci 
Prensa,  Extra  and  El  Sigh,  remain 
closed  and  Radio  Noticias  was  shut 
down  in  August  for  allegedly  “incit¬ 
ing  subversion,”  the  report  said. 

Landrey,  foreign  editor  of  the  St. 
Petersburg  Times,  added  that  lAPA 
has  protested  the  arrests  of  radio 
reporter  Homero  Landono  for 
“inciting  subversion”  and  Colegio 
president  Alberto  Conte  on  vague 
charges  of  threatening  national  secu¬ 
rity  in  Panama. 

The  chairman  also  reminded  the 
association  that,  in  Paraguay,  ABC 
Color  has  remained  closed  for  more 
than  four  years  and  the  weekly  El 
Pueblo -dniX  Radio  Nanduti  since  1987. 

Armed  men  broke  into  the  offices 
of  the  news  weekly.  La  Epoca,  and  the 
ACEN-SIAG  news  agency  in  the  cen¬ 
ter  of  Guatemala  City  and  set  them  on 
fire,  Landrey  said.  Moreover,  several 
of  the  paper’s  writers  left  the  country 
in  the  face  of  threats  by  a  death  squad 


calling  itself  the  Secret  Anti-Com¬ 
munist  Army. 

Although  Nicaragua's  La  Prensa  is 
currently  publishing  and  continues  to 
be  critical  of  the  Sandinista  govern¬ 
ment,  it  was  padlocked  for  15  days  in 
July  after  a  major  demonstration  was 
suppressed  by  police,  it  was  noted. 

La  Prensa's  publisher,  Violeta 
Chamorro,  was  given  an  ovation  at 
the  convention  after  she  told  of  day- 
by-day  struggles  with  the  government 
for  news  print  allocation,  ink  and  the 
right  to  obtain  hard  currency  to  buy 
materials  for  publication. 

Of  the  newspapers  that  support  the 
government,  she  continued,  one  gets 
all  the  newsprint  and  other  material  it 
needs  and  operates  with  modern 
equipment  imported  from  West  Ger¬ 
many. 

Chamorro  also  reported  that  La 
Prensa  editor  Joaquin  Mejia  was 
kidnapped  in  broad  daylight  on  Sept. 
22  by  unidentified  assailants  and 
beaten  before  being  released. 

“1  will  continue  to  struggle  and  sac¬ 
rifice,”  she  declared.  “Without  free¬ 
dom  of  the  press  there  is  no  free¬ 
dom.” 

However,  lAPA  can  take  some 
credit  for  the  fact  that  LaPrensa  is 


lAPA  protests  attack  on  journalists  by  Chilean  police 


By  M.L.  Stein 

Declaring  that  it  was  “shocked  and 
outraged”  by  the  Chilean  police’s 
“brutal”  attack  against  journalists, 
the  Inter  American  Press  Association 
wired  a  strong  protest  to  President 
Augusto  Pinochet  as  it  opened  its  44th 
General  Assembly  in  Salt  Lake  City. 

The  message  was  sent  Oct.  9  by 
I APA  president  Ignacio  E .  Lozano  J  r. 
and  Wilbur  G.  Landrey,  chairman  of 
the  association’s  Freedom  of  Press 
and  Information  Committee  in  the 
wake  of  reported  assaults  on  corre¬ 
spondents  covering  anti-government 
demonstrations  in  Chile. 

Reports  from  Chile  said  that  25  or 
26  foreign  and  local  journalists  were 
beaten  two  days  earlier  by  policemen 
who  kicked,  punched  and  clubbed 


them  with  riot  sticks. 

A  United  Press  International  dis¬ 
patch  said  the  victims  included 
reporters  and  photographers  for 
Newsweek,  USA  Today,  Newsday, 
Village  Voice  and  Cable  News  Net¬ 
work,  as  well  as  journalists  from 
Latin  America  and  Europe. 

The  UPl  story  by  Tom  Harvey  said 
Trench  photographer  Chris  Bour- 
oncle  Sedane  was  hospitalized  with 
severe  lacerations. 

Shirley  Christian,  in  a  New  York 
Times  story,  quoted  Jaime  Moreno, 
president  of  the  Chilean  Journalists 
Federation,  as  saying  the  attack  on 
journalists  was  “directed”  in  special 
form  against  foreign  correspondents. 

A  Spanish  photographer  Suffered  a 
broken  arm  from  a  beating  and  a 
Spanish  reporter  was  knocked  uncon¬ 


scious  after  showing  police  his  press 
credentials,  according  to  reports. 

Some  1 ,2(K)  foreign  journalists  were 
in  Santiago  to  cover  the  presidential 
plebescite  Oct.  5  in  which  Pinochet 
was  voted  out  of  power.  The  demon¬ 
strations  were  held  to  celebrate  the 
victory  and  hasten  Pinochet’s  depar¬ 
ture  from  office. 

Ironically,  lAPA’s  1987  convention 
was  held  in  Santiago,  mainly  as  a 
show  of  support  for  press  freedom  by 
North  and  South  American 
publishers  and  editors. 

lAPA’s  message,  which  was 
quickly  drafted  even  before  the  Gen¬ 
eral  Assembly  officially  opened,  went 
on  to  say:  “The  function  of  police  in 
civilized  countries  is  to  uphold  law 
and  order,  not  to  violate  it,  and  to 
(Continued  on  page  58) 
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allowed  to  publish  at  all,  Landrey 
said.  The  organization’s  long  support 
of  the  paper  through  the  Somoza  and 
Sandinista  regimes  has  brought  world 
attention  to  La  Prensa,  he  explained. 
Otherwise,  he  commented,  “La 
Prensa  might  not  last  long.” 

The  United  States  and  Canada  also 
were  included  in  hemispheric  press 
problems. 

lAPA  board  member  Anthony 
Day,  editor  of  the  Los  An^feles  Times’ 
editorial  page,  centered  his  misgiv¬ 
ings  on  the  new  trade  agreement 
between  the  U.S.  and  Canada  which 
defines  a  journalist  as  someone 
with  a  bachelor’s  degree  and  three 
years  of  experience  (E&P,  Sept.  17). 

The  description  is  in  a  provision  of 
the  agreement  which  defines  various 
occupations  and  professions. 

“The  U.S.  government,  for  the  first 
time  that  1  know  of,  has  gotten  into 
the  business  of  deciding  who  is,  and 
who  is  not,  a  Journalist,”  Day  said. 
“The  odd  thing  is  that  no  one  has  been 
able  to  find  out  how  or  why  this  provi¬ 
sion  got  in  the  agreement.  U.S.  and 
Canadian  officials  have  tended  to 
blame  each  other  for  it.” 

lAPA’s  view.  Day  said,  is  that  “for 
a  government  to  say  who  is,  and  who 
is  not,  ajournalist,  gives  that  govern¬ 
ment  the  power  to  say  what  can,  and 
cannot,  be  written  and  said.” 

The  trade  agreement  has  been 
signed  by  President  Reagan  and 
Prime  Minister  Mulroney  and  ratified 
by  the  U.S.  Senate,  though  not  yet  by 
the  Canadian  Parliament.  The  Job 
descriptions  are  designed  to  ease 
immigration  from  one  country  to  the 
other. 

Day  compared  the  occupational 
provisions  with  the  licensing  of  Jour¬ 
nalists,  a  bugaboo  about  which  lAPA 
“raises  alarm”  when  it  occurs  in 
Latin  American  nations.  “Now,  to 
our  surprise,  the  problem  has  arisen 
in  two  large  North  American 
nations,”  he  said. 

The  discussion  of  press  freedom 
took  an  unusual  turn  when  represen¬ 
tatives  of  the  governments  of  Vene¬ 
zuela  and  Guatemala  appeared  at  the 
meeting  to  rebut  charges  of  harass¬ 
ment,  discrimination  and  censorship 
leveled  by  two  media  figures  from 
those  nations. 

The  episode  also  provided  a 
revealing  glimpse  of  how  politics  and 
Journalism  are  often  intertwined  in 
Latin  America. 

Miguel  Henrique  Otero,  a  member 
of  the  Venezuelan  parliament  and 
publisher  of  the  newspaper  El 
Nacional,  complained  that  the  supply 
of  foreign  currency  for  the  purchase 
of  newsprint  is  being  used  as  a 
“means  of  coercion  by  the  adminis¬ 
tration  of  President  Lusinchi.” 


Noting  that  Venezuela  is  consid¬ 
ered  a  beacon  of  press  freedom 
among  Latin  American  countries, 
Otero  sardonically  quoted  his  editor, 
Franklin  Whaite,  who  reportedly 
said:  “You  have  (in  Venezuela]  total 
freedom  to  express  your  thoughts, 
although  you  might  be  Jailed  .  .  .  You 
have  total  freedom  to  question  mili¬ 
tary  spending  as  long  as  you  be  avail¬ 
able  for  investigation  by  the  Military 
Intelligence  Division.  You  have  total 
freedom  to  publish  charges  against 
the  [government’s]  differential 
exchange  system  if  you  are  not  afraid 


of  a  cut  in  the  assignment  of  dollars 
for  the  purchase  of  newsprint.” 

Otero  also  cited  other  newspapers 
allegedly  targeted  by  the  government. 
One  publisher,  he  said,  was  indicted 
for  slander  for  investigating  the  “mis¬ 
doings”  of  a  Judge,  and  the  newspa¬ 
per,  El  Vifiilante.  was  trashed  after  it 
published  an  editorial  displeasing  to 
the  administration. 

The  chief  of  Venezuela’s  presiden¬ 
tial  information  office.  Domingo 
Eduardo  Vina,  denounced  Otero’s 
charges  and  accused  him  of  attacking 
(Continued  on  pci^e  5H) 
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Supreme  Court  may  go  electronic 

Nation’s  High  Court  seems  committed  to 
dissemination  of  its  opinions  in  eiectronic  form 


By  George  Garneau 

The  U.S.  Supreme  Court  is 
considering  —  ever  so  cautiously  — 
entering  the  world  of  electronic  infor¬ 
mation. 

The  Court  has  asked  news  organi¬ 
zations,  legal  publishers  and  data 
base  firms  for  preliminary  proposals 
on  how  to  disseminate  High  Court 
opinions  in  electronic  form. 

“Our  concept  is  to  release  informa¬ 
tion  to  a  single  entity  and  that  that 
entity  would  serve  everybody  else 
who  is  interested,"  Toni  House,  the 
Court's  public  information  officer, 
said. 

Electronic  dissemination  of  opin¬ 
ions  would  save  news  organizations 


the  time  and  cost  of  retyping  opinions 
from  paper  into  computers. 

“It's  going  to  save  people  a  lot  of 
time,"  House  said. 

Such  a  system  would  transmit  final 
opinions  from  the  Court's  self-con¬ 
tained  Atex  Inc.  publishing  system, 
similar  to  systems  used  by  many 
newspapers. 

It  could  cost  over  SI 00, ()()()  for 
hardware  and  software  —  but  it 
could  be  a  lucrative  plum  for  for- 
profit  firms  selling  information  ser¬ 
vices. 

News  agencies  and  newspapers 
sometimes  distribute  excerpts  of 
major  opinions,  and  electronic  infor¬ 
mation  firms  provide  full  texts  of 
Court  opinions.  For  news  organiza¬ 


tions,  Court  opinions  in  electronic 
form  would  help  provide  a  service. 

But  for  data  base  marketers,  instant 
availability  to  distribute  Supreme 
Court  opinions  represents  a  poten¬ 
tially  lucrative  prize. 

A  meeting  Sept.  29  drew  over  80 
people  from  about  30  media  organiza¬ 
tions.  It  was  called  in  response  to 
media  interest  dating  from  when  the 
Court  acquired  its  electronic  publish¬ 
ing  system  seven  years  ago. 

“Any  arrangement  that  would  help 
the  Court  provide  computer-to-com- 
puter  transmission  of  Court  opinions 
is  going  to  help  the  news  industry 
carry  news  of  the  Court,"  said  Chuck 
Lewis,  Associated  Press  Washington 
bureau  chief.  He  said  having  opinions 
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in  electronic  form  would  allow  AP  to 
move  more  excerpts  of  important 
opinions  —  and  move  them  faster. 

The  deadline  for  proposals  is  Nov. 
14.  The  Court  will  have  to  decide  how 
to  dispense  what  one  news  executive 
called  a  “gold  mine.” 

Justices  have  to  balance  the 
Court's  desire  to  streamline  public 
access  to  Court  opinions  with  the 
desire  of  businesses  to  profit  from 
providing  such  access. 

The  Court  has  “made  it  clear  it  will 
look  favorably  on  a  not-for-profit 
operation,”  House  said.  “We  feel  we 
have  a  unique  product  and  we  don't 
want  anybody  to  exploit  it.  We're 
concerned,  frankly,  that  no  one  gets 
rich  off  the  Supreme  Court  by  having 
exclusive  distributorship.” 

House  said  the  Court,  after  18 
months  of  research,  plans  to  spend 
minimum  funds  on  the  system. 

The  Court  will  continue  to  supply 
opinions  —  on  paper — for  free, 
unlike  some  courts  that  charge.  Some 
175  copies  of  Court  opinions  are 
reproduced  at  the  Court  for  the  press 
office  and  4,000  more  are  printed  by 
the  Government  Printing  Office. 

The  Court  has  moved  slowly  on 
electronic  distribution  for  fear  com¬ 
puter  “hackers”  could  enter  the 


Court’s  computer  system  and  either 
change  opinions  or  view  preliminary 
drafts  and  messages. 

Tonda  Rush,  assistant  counsel  for 
the  American  Newspaper  Publishers 
Association,  which  for  years  has 
urged  electronic  release  of  Court 
opinions,  said  the  Court  appeared 
committed  to  it  and  assured  that  tech¬ 
nology  could  protect  its  system  from 
tampering. 

She  said  ANPA  has  sought  to 
ensure  that  whatever  is  done  provides 
a  service  allowing  newspapers  access 
to  Supreme  Court  opinions  in  more 
readily  usable  electronic  form. 

PR  Newswire  intros 
new  electronic  link 

PR  Newswire  has  introduced  a  new 
National  Affairs  NewsLine,  which 
will  provide  its  members  with  a  high¬ 
speed  electronic  link  to  the  national 
desks  of  70  newsrooms  in  the  nation’s 
capital. 

Among  the  users  will  be  congress¬ 
men,  government  agencies,  foreign 
embassies  and  consulates,  special 
interest  groups  and  lobbyists,  pres¬ 
idential  election  committees,  labor 
unions,  federal,  state  and  city  govern¬ 
ment  officials  and  others. 


Gazette  Printing  Co. 
acquires  Wis.  paper 

Larry  E.  Lund,  owner  of  the  Mon¬ 
roe  Eveninfi  Times,  announced 
that  plans  are  under  way  for  the 
acquisition  of  the  company  by 
Gazette  Printing  Co.  of  Janesville, 
Wis.  The  two  companies  have  agreed 
in  principle  on  the  transaction  and 
anticipate  concluding  it  on  Nov.  1. 

The  Monroe  Evening  Times  is  an 
afternoon  newspaper  with  circulation 
of  7,500.  The  company  also  publishes 
a  weekly  free-circulation  publication 
called  Trade  Journal,  reaching  an 
additional  21.000  homes  in  the  Mon¬ 
roe  area.  Ownership  of  the  weekly 
Darlinfiton  Repnhlkan-Jonrnal  will 
be  retained  by  the  Lund  family. 

Lund  will  continue  as  publisher. 
No  staff  changes  are  anticipated, 
according  to  Stanley  H.  Bliss,  presi¬ 
dent  of  Gazette  Printing  Co.,  who 
added  that  as  soon  as  practical  the 
newspaper  will  begin  same-day  deliv¬ 
ery  to  all  of  its  readers,  some  of  whom 
now  receive  the  paper  by  mail  the 
following  day. 

Lee  Dirks  &  Associates  repre¬ 
sented  the  Monroe  Evening  Times  in 
the  transaction. 
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UPl  sues  clients  who  it  contends  broke  ‘open-ended’  contracts 


By  George  Garneau 

United  Press  International,  strug¬ 
gling  to  recover  revenue  lost  in  client 
defections,  is  suing  a  number  of  for¬ 
mer  clients  who  broke  canceled  con¬ 
tracts  without  giving  adequate  notice, 
a  UPl  spokesman  said. 

In  one  case,  UPl  is  seeking  $19,000 
in  lost  revenue  plus  costs  in  a  breach- 
of-contract  suit  against  the  Delaw  are 
(Ohio)  Gazette,  a  9,200-circulation 


paper  and  50-year  UPl  client. 

UPl  said  in  a  suit  filed  in  U.S.  Dis¬ 
trict  Court  in  Columbus  that  the 
Gazette  gave  60  days'  notice  before  it 
canceled  in  1986  a  contract  that  speci¬ 
fied  at  least  two  years'  advance 
notice.  A  copy  of  the  contract  and 
correspondence,  included  in  the  suit, 
supported  the  claim.  The  open-ended 
contract  was  signed  in  1977  and  was 
worth  over  $300  a  week. 

Like  many  papers  in  recent  years. 


the  Gazette  dropped  privately  owned 
UPl  to  join  the  cooperative  Asso¬ 
ciated  Press. 

The  Gazette  answered  the  suit  by 
accusing  U  PI  of  breaking  the  contract 
by  failing  to  maintain  a  “state  of  the 
art"  news  wire. 

Verne  Edwards,  assistant  to  the 
publisher  of  the  Gazette,  said  he  was 
“stunned”  by  the  suit,  never  having 
heard  of  a  wire  service  suing  a  former 
client,  and  “disturbed”  on  hearing  of 
group-owned  newspapers,  which  he 
did  not  name,  that  dropped  UPl  with¬ 
out  “fulfilling"  contractual  terms  but 
were  not  sued. 

“It  may  be  a  coincidence,  but  they 
were  group  newspapers  and  we  are 
independently  owned,”  he  said. 

Dwight  Geduldig,  a  UPl  vice  presi¬ 
dent  and  spokesman,  said  the  suit  a 
was  “not  unusual,”  and  the  Gazette 
was  “not  being  singled  out.” 

He  said  UPl  had  as  many  as  20 
similar  suits  in  or  headed  for  court, 
most  of  them  based  on  old  open- 
ended  contracts  that  called  for  24- 
months'  advance  notice  before 
cancellation.  He  had  no  dollar  figure 
on  the  value  of  the  suits. 

Commenting  that  the  Gazette  did  not 
live  up  to  the  terms  of  its  contract, 
Geduldig  stated.  “UPl  is  going  to 
honor  all  its  contracts.  We  expect 
clients  to  do  the  same.” 

The  Gazette  case  was  filed  last 
March,  soon  after  a  company  formed 
by  Infotechnology  Inc.,  a  New  York 
venture  capital  firm,  took  control  of 
UPl  from  Mexican  publisher  Mario 
Vazquez  Raha. 

The  Gazette  said  in  its  response  to 
the  suit  that  when  it  gave  notice  of 
cancellation  in  August  1986,  UPl 
news  and  picture  services  “had  dete¬ 
riorated  so  as  to  be  of  little  value.”  It 
said  papers  throughout  the  country 
canceled  “by  reason  of  the  poor 
quality  of  the  news  service  offered 
and  contracted  for  by  the  many  sub¬ 
scribers.” 

No  trial  date  has  been  set  for  the 
Gazette. 

Geduldig  said  under  UPl's  new  sys¬ 
tem  of  selling  and  pricing  services 
individually,  contracts  will  run  no 
more  than  two  years  with  no  cancella¬ 
tion  terms. 

Vt.  high  court  plans 
I  camera  experiment 

The  Vermont  state  Supreme  Court 
plans  to  start  a  two-year  experiment 
with  cameras  on  the  trial  court  level 
(Continued  on  page  68) 
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The  Audit  Bureau  of  Circulations  (ABC)  lias  just  released  its  1988  Dallas  newspaper 
report  card.  And  once  again,  The  Dallas  Morning  News  gets  top  marks  with  our  largest  audite 
circulation  leads  ever  over  the  DaUasTimes 
Herald  both  daily  (+136,673)  and  Sunday 
(+201,941). 

Litigation  by  the  Times  Herald  s 
former  owner  challenging  our  circulation 
numbers  prevented 


The  Dallas  Morning  News 
526743 


The  Dallas  Morning  News 
362,959 


278,746 


completion  oi  the  o6 
and  ’87  audits.  However,  with  the  litigation 
dropped  earlier  this  year,  ABC  confirms 
what  we  have  known  all  along — when  it 
comes  to  newspaper  leadership  and  integrity.  The  Morning  News  is  in  a  class  all  by  itself.  M 
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More  job  changes 
at  UPl;  Bobby 
Ray  Miller  out 

Bobby  Ray  Miller,  a  former  editor 
and  union  officer  who  switched  sides 
to  negotiate  contracts  for  United 
Press  International,  has  been  fired 
after  a  long  career  with  the  news 
agency. 

Miller,  who  raised  the  ire  of  the 
Wire  Service  Guild  in  long  and  often 
hostile  negotiations,  was  “sepa¬ 
rated”  from  UPl  Oct.  8,  according  to 
Dwight  Geduldig,  UPl  vice  president 
and  spokesman. 

Also  furloughed  was  Michael 
Veve,  UPl  corporate  counsel.  He  had 
been  hired  under  former  UPl  presi¬ 
dent  and  chairman  Mario  Vazquez 
Raha,  the  Mexican  publisher  who 
turned  over  UPl  to  managers  from 
Infotechnology  Inc. 

Miller’s  work  as  labor  relations 
director  will  be  carried  by  Anne  Kott, 
former  human  resources  director  who 
becomes  director  of  human  resources 
and  labor  relations. 

Meanwhile,  Sarah  Brown,  who  is 
married  to  UPl  president  Paul 
Steinle,  remains  as  a  labor  relations 
and  training  consultant  to  UPl, 
Geduldig  said. 

Veve’s  job  will  not  be  refilled, 
Gedulding  said,  explaining  that  UPl 
has  contracted  to  use  attorneys  from 
an  Infotech  subsidiary.  Advanced 
Corporate  Services  in  Fairfax,  Va. 

Gedulding  said  UPl  and  sister  com¬ 
panies  in  the  Infotech  family  often 
contract  with  each  other  in  “arms- 
length  transactions”  to  cut  costs. 

“We  think  our  legal  services  will  be 
adequately  met  by  contract,”  Gedul¬ 
dig  said. 

—  George  Garneau 

Gannett  wants 
newsboxes  at 
Newark  airport 

A  non-jury  trail  has  begun  in  federal 
district  court  in  Newark,  N.J.,  in 
Gannett  Co.’s  efforts  to  have  its 
newsboxes  for  USA  Today  allowed  in 
Newark  International  Airport. 

Gannett  contends  the  airport’s  ban 
on  the  news  vending  boxes  is  a  viola¬ 
tion  of  the  First  Amendment.  The 
newspaper’s  circulation  manager  told 
U.S.  District  Judge  Nicholas  Politan 
that  USA  Today’s  sales  in  the  airport 
could  be  25%  higher  if  the  vending 
boxes  were  allowed. 


The  Port  Authority  of  New  York 
and  New  Jersey,  which  operates 
Newark,  LaGuardia  and  Kennedy 
Airports,  bans  newsboxes  at  all  three 
airports.  The  Gannett  suit,  however, 
deals  only  with  Newark. 

The  Port  Authority  contends  the 
newsboxes  impede  pedestrian  traffic 
and  could  pose  a  security  hazard 
since  terrorists  could  plant  bombs  in 
or  behind  them.  It  also  contends  that 
allowing  newsboxes  would  hurt  the 
income  of  newsstand  operators  who 
pay  a  percentage  of  their  sales  to  the 
Port  Authority. 

Alice  Neff  Lucan,  Gannett  assis¬ 
tant  general  counsel,  argued  that 
newsbox  sales  are  crucial  to  USA 
Today  because  it  has  a  small  sub¬ 
scriber  base  in  the  New  York  area  and 
is  dependent  on  single-copy  sales.  She 
also  said  that  many  newsstands  in  the 
Newark  Airport  are  not  open  early  in 
the  morning  or  late  at  night  and  are 
located  in  areas  away  from  the  routes 
travelers  take  to  reach  their  boarding 
gates. 

Atlanta  dallies 
announce  layoffs 

The  Atlanta  Journal  and  Constitu¬ 
tion  announced  Sept.  29  the  layoff  of 
47  employees  because  of  overstaffing 
and  poor  economic  conditions. 

The  layoffs  came  in  all  departments 
except  for  editorial,  where  staffing  is 
below  budgeted  levels,  said  publisher 
Jay  Smith. 

“We  regret  having  to  make  this 
decision,”  Smith  said.  “We  have 
tightened  operations  throughout  the 
newspapers  in  the  face  of  softer-than- 
expected  advertising  revenue,  but 
these  moves  have  not  proved  ade¬ 
quate.” 

Of  the  47  layoffs,  29  were  full-time 
positions  and  18  were  part-time.  Full¬ 
time  employees  at  the  end  of  August 
came  to  2,598,  with  the  full-time  lay¬ 
offs  representing  1.1%  of  the  work 
force. 

Judge  blocks  part 
of  new  VDT  law 

A  New  York  State  Supreme  Court 
judge  issued  an  injunction  blocking 
part  of  Suffolk  County’s  new  law  reg¬ 
ulating  business  use  of  VDT’s,  but  the 
judge  let  stand  the  part  of  the  law 
requiring  businesses  to  help  pay  for 
VDT  users’  eye  care. 

Justice  John  Copertino  issued  a 
preliminary  injunction  against  sec¬ 
tions  of  the  law  compelling  companies 


to  give  VDT  users  a  15-minute  break 
every  three  hours  and  setting  strict 
standards  for  lighting  and  seating. 
Those  provisions  of  the  bill,  however, 
do  not  take  effect  until  Jan.  12. 

The  judge  let  stand  the  portion  of 
the  law  which  went  into  effect  Oct.  1 1 
and  requires  companies  with  more 
than  20  video  terminals  to  pay  80%  of 
the  cost  of  eye  examinations  and  eye¬ 
glasses  for  those  working  at  VDT  sta¬ 
tions  more  than  26  hours  a  week.. 

Copertino’s  injunction  came  in 
response  to  a  suit  by  four  Suffolk 
companies. 

Charges  against 
columnist  dropped 

Gun  possession  charges  were 
dropped  against  syndicated  colum¬ 
nist  Carl  Rowan  after  his  trial  ended 
with  a  hung  jury. 

The  prosecutor  for  the  District  of 
Columbia  said  he  was  dropping  the 
charges  because  he  believed  “the 
District’s  ability  to  get  a  fair  hearing  in 
the  matter  has  been  undermined.” 

Rowan  had  been  charged  with 
using  an  unregistered  firearm  after  he 
shot  and  wounded  in  the  wrist  an  18- 
year-old  intruder  who  had  trespassed 
his  property  late  at  night  to  go  swim¬ 
ming  in  the  columnist’s  pool. 

Cuomo  wants  to 
further  protect 
‘whistle-blowers’ 

New  York  Gov.  Mario  Cuomo  said 
recently  he  intends  to  propose  legisla¬ 
tion  next  year  that  would  extend 
“whistle-blower”  job  protection  to 
government  employees  who  go  to  the 
news  media  with  information. 

His  proposal  would  also  apply  to 
confidential  sources,  the  governor 
said. 

Currently,  New  York  has  job  pro¬ 
tection  only  for  whistle-blowers  who 
take  their  information  to  law  enforce¬ 
ment  or  other  government  officials. 
The  1984  law  protects  whistle-blowers 
from  any  type  of  retaliation,  includ¬ 
ing  pay  cuts,  transfers  and  dismissals. 

By  extending  the  protection  to 
employees  who  go  to  the  media,  law 
enforcement  officials  would  have  a 
better  chance  of  finding  out  about 
government  corruption,  the  governor 
said. 

The  legislation  would  not  attempt 
to  force  news  organizations  to  dis¬ 
close  the  identity  of  whistle  blowers 
who  were  confidential  sources. 
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. . .  about  careers 
. . .  about  change 
. . .  about  opportunity. 

If  you  are  an  experienced  newspa¬ 
per  advertising  sales  representative 
or  advertising  executive  looking  for 
advancement,  consider  Gannett, 
the  nationwide  media  company 
that  offers  opportunities  in  adver¬ 
tising  at  all  levels.  But  don’t  take 
just  our  word  for  it.  Listen  to  Susan 
Spaulding,  retail  advertising  man¬ 
ager  for  the  Valley  News  Dispatch 
at  Tarentum,  Pa.: 


You’d  never  think  that 
a  company  the  size  of 
Gannett  would  care  about 
me  as  an  individual  But 
they  do.  Through  the  help 
of  my  publisher,  I  was  able 
to  find  a  position  which 
suited  me  best,  to  advance, 
to  find  my  niche,  to  excel 
To  say  that  Gannett  is  the 
opportunity  company  is 
100  percent  correct.  ” 

If  you  want  more  information 
about  the  opportunities  with 
Gannett,  please  send  a  copy  of 
your  resume  to: 

Judy  Ross 

Manager/Recruitment 
Gannett  Co.,  Inc. 

P.O.  Box  7858  CC 
Washington,  D.C.  20044 
800-828-4414,  ext.  6236. 


Equal  Opportunity  Employer 


Regional  Business  News: 
UPl's  Latest  Innovation 
in  the  News  Business 


When  it  comes  to  news,  United  Press  International 
has  a  tradition  of  being  there  first.  First  with  the 
breaking  story.  First  with  the  liveliest  writing.  First 
in  letting  you  use  UPl  CustomCodes  to  pick  and 
choose  the  news  you  can  use. 

With  UPl  Regional  Business  News,  the  tradition 
continues. 

On  Octobers,  1988,  UPl  launched  Regional 
Business  News  in  direct  response  to  the 
expressed  needs  of  business  editors  throughout 
the  country.  It's  designed  to  give  you  the  state  and 
regional  business  news  that  matters  most  to  your 
readers. 

Every  business  day,  UPl  Regional  Business  News 
delivers  the  most  dynamic,  relevant,  and  targeted 
business  news  in  your  region...  the  business 
news  that  builds  circulation  and  attracts 
advertisers. 

•  New,  UPl-created  State  Business 
Indexes  for  every  state  in  your  region. 

•  Top  stock  market  gainers  and  losers 
among  your  state's  major 
public  companies. 


•  The  most  actively  traded  stocks  among 
companies  in  your  region. 

•  SEC  filings  of  interest  and  impact  in  your 
region. 

•  Corporate  developments  from  within  and 
outside  of  your  region  that  most  affect 
your  readers. 

•  "People  in  Business"  columns 
highlighting  significant  management 
developments  in  your  area. 

All  this  and  more,  tailored  to  your  state  and  region 
from  a  wide  range  of  sources...  not  only  UPl's 
award-winning,  worldwide  business  and  financial 
news  resources,  but  also  the  McGraw-Flill  News 
Service,  Financial  News  Network,  Business  Wire, 
High  Technology  Business  magazine  and  others. 

With  UPl  Regional  Business  News,  you  too  can  be 
first...  in  the  eyes  of  your  readers  and  advertisers. 
Simply  contact  your  UPl  Account  Representative 
today.  Or  call  Jack  Graeme  toll  free 
at  1-800-824-7221. 


The  news  keeps  getting  better. 
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New  Ektachrome  100  Plus  profes¬ 
sional  film  (EPP)  will  dazzle  you  with 
its  color  saturation.  Especially  reds, 
greens,  and  oranges  that  practically 
leap  off  the  printed  page.  Yet  EPP 
accurotely  reproduces  flesh  tones  and 
neutrals.  See  how  this  winning  com¬ 
bination  of  saturation  and  accuracy 
can  improve  your  performance.  Avail¬ 
able  now  in  135-36  rolls  and  50-roll 
Press-Pocs. 

Kodak  professional  film. 

Choke  of  the  world's  top 
photographers. 
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CSZH^APaper 

Make  Headlines 


Mill  miennessee 
Dcdly  In  Florida. 

Bowoter,  Incoiporated,  is  a  major 


supplier  of  newsprint  for  the  Tampa 
Tribune,  a  job  demanding  consistent, 
faithful  delivery  on  a  JIT  basis.  To 
achieve  this  and  hold  down  costs, 
Bowoter  relies  on  a  transportation/dis¬ 
tribution  plan  from  CSX  Transportation. 

CSX  moves  the  rolls  of  newsprint 
from  Bowater's  Calhoun,  Tennessee, 
mill  to  Tampa  in  boxcars  on  regularly 
scheduled  trains.  There,  the  paper  is 
inventoried  in  a  CSX  distribution  center 
until  needed  for  JIT  delivery  by  tmck. 

Result:  the  Tribune  enjoys  the 
dependability  and  economy  of  rail 
transportation,  better  inventory  control, 
and  freedom  from  having  to  handle 
and  warehouse  the  newsprint  them¬ 
selves.  Bowoter  benefits  from  greater 
customer  satisfaction  and  the  enhanced 
ability  to  supply  customer  needs  from 
a  nearby  distribution  point. 

Want  to  get  closer  to  your  cus¬ 
tomers?  Bnd  out  about  CSX's  paper 
distribution  services.  Contact  CSX 
Transportation,  PO.  Box  839935, 

Stone  Mountain,  GA  30083.  Phone 
1-800-CALL-CSX— ext.  1841. 


TRANSPORTATION 


Today’s 
Way  To 
Market. 
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Books  in  Review 


By  Hiley  H.  Ward 

On  Bended  Knee:  The  Press  and  the 
Reagan  Presidency.  Mark  Hertsgaard. 
(New  York:  Farrar  Straus  Giroux.) 
408  pages. 

Investigative  reporter  Mark  Herts¬ 
gaard 's  bitter,  but  thorough,  commu¬ 
nication  autopsy  of  the  now  nearly 
completed  Reagan  years  perhaps 
breaks  no  really  new  ground,  but  it’s 
frightening  for  its  conclusions,  if  they 
are  to  be  believed. 

There's  nothing  new  in  the  idea  that 
image  is  more  important  than  sub¬ 
stance  in  getting  a  president  elected. 
From  the  good  looks  of  John  Ken¬ 
nedy  to  the  good  looks  of  Dan  Quayle, 
to  Michael  Dukakis  trying  on  differ¬ 
ent  ties  and  suits  for  camera  tests 
before  the  September  debate,  con¬ 
cern  with  image  dominates. 

What  is  frightening,  according  to 
Hertsgaard,  are:  ( I )  the  thoroughness 


(Ward  is  a  professor  of  journalism  at 
Temple  University  and  author  of  14 
books.) 


with  which  Reagan  was  packaged;  (2) 
the  alleged  cave-in  of  the  major  media 
to  the  patterns  of  Reagan  designed  by 
his  communication  advisers;  (3)  the 
role  of  journalists  as  employees  of 
greedy  profit-making  corporations, 
and  (4)  the  riveting  message  that  what 
we  see  in  image  making  in  the  Reagan 
years  is  what  we're  going  to  get  from 
here  on  out.  The  Teflon  presidency:  is 
it  here  to  stay? 

Hertsgaard  gives  examples  of  kid- 
glove  treatment  of  Reagan.  Leslie 
Stahl's  coverage  of  the  president  was 
often  toned  down  by  CBS  news  man¬ 
agement,  and  there  is  ample  testi¬ 
mony  of  soft  treatment. 

“The  press  has  been  kinder  to 
Ronald  Reagan  than  to  any  president 
since  I've  been  at  the  Post,"  Ben 
Bradlee  is  quoted  saying. 

While  touching  on  the  limited  suc¬ 
cess  of  Nixon  and  Carter  in  manipu¬ 
lating  the  media,  Hertsgaard  lends  a 
deaf  ear  to  the  long  history  of 
manipulation  of  the  press  that  could 
go  all  the  way  back,  at  least  to  the 
imaging  of  the  rough-hewn  Andrew 
Jackson  and  “log  cabin  and  hard 


cider”  William  Henry  Harrison. 

Hertsgaard  is  disturbed  that  a 
whole  new  model  for  the  future  has 
been  created.  Citing  Reagan  aides  — 
Michael  Deaver,  James  Baker,  David 
Gergen,  Richard  Darman,  Larry 
Speakes,  Richard  Wirthlin  and 
others  —  Hertsgaard  says  that 
“together  they  sold  the  official  myths 
of  Reagan’s  presidency  to  the  Ameri¬ 
can  public  by  developing  a  sophisti¬ 
cated  new  model  for  manipulating  the 
press.” 

The  model  included  “virtual  elimi¬ 
nation  of  regular  press  conferences 
and  the  stage-managed  emotional 
appeals  designed  to  distract  attention 
from  Reagan's  actual  policies.” 

Reagan  had  a  fear  of  open  govern¬ 
ment  and  accountability,  the  author 
maintains,  “not  to  mention  contempt 
for  people’s  intelligence.” 

Other  techniques,  “such  as  pack¬ 
aging  and  promoting  the  president,  as 
if  he  were  a  new  brand  of  automobile, 
debased  the  nation’s  political  process 
in  subtler  though  no  less  dangerous 
ways.” 

(Continued  on  page  32) 
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St.  Petersburg.  Tampa.  Clearwater. 

Many  cities  comprise  Tampa  Bay, 

Florida’s  largest  and  wealthiest  market.  But 
only  one  newspaper  unites  these 
•communities,  moving  more  products  and 
services  —  the  St.  Petersburg  Times. 

Read  by  693,1 00  adults  every  day  and 
775,800  adults  on  Sunday,  the  Times  delivers 
Tampa  Bay’s  largest  audience. 

And  it’s  an  upscale  audience  —  a  single 
advertising  insertion  in  the  Times  reaches: 

■  More  college  educated  adults. 

■  More  chief  wage  earners. 


■  More  top  income  households. 

■  More  buying  prospects  in  nearly  every 
product  category  than  any  medium  serving 
the  Bay  Area. 

If  you’re  looking  to  move  merchandise  in 
America’s  20th  largest  metro  area,  run  with 
the  newspaper  that  delivers  more  for  your  ad 
dollar  —  the  St.  Petersburg  Times. 

Source:  1.987  Scarborough  Report. 

To  move  more  merchandise  in 
Tampa  Bay,  call  Gefheral  Advertising  at 
(813)  893-8249  and  ask  for  your  copy  of  our 
1 989  Tampa  Bay  Market  Profile. 

Represented  nationally  by  CWO&O. 
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Tampa  Bay's  Largest  Newspaper 
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Publishers: 

Would  you  invest  $3,000  in  a  video 
training  program  to  make  $30,000 


in  just  10  weeks? 

We  would  hope  the  answer  is  yes.  New 
found  revenue  should  be  the  goal  of  every 
newspaper.  We  are  American  Consulting 
Services  in  Vancouver,  Washington  and 
we  have  a  market  proven  sales  training 
program  on  how  to  increase  advertising 
revenues  by  selling  against  the  yellow 
pages.  This  training  program  has  been 
performed  live  for  over  500  newspapers 
with  amazing  results.  But  some  smaller 
papers  have  felt  our  live  program  is  too  ex¬ 
pensive  even  though  it  comes  with  a  money 
back  guarantee.  In  August  of  this  year  we 
produced  a  videotape  package  to  provide 
you  with  the  same  tool  that  many  larger 


properties  have  paid  thousands  for.  For 
many  of  our  repeat  clients  these  tapes  will 
be  used  as  a  refresher  to  bring  the  staff  up 
to  speed  each  year  as  well  as  teaching  any 
new  hires  how  to  sell  against  the  yellow 
pages.  These  tapes  and  manuals  are  qual¬ 
ity  tools  which  will  pay  for  themselves  in 
days  -  yet  produce  revenue  for  years.  If 
your  salespeople  will  make  the  calls  we 
can  make  you  money.  Call  us  today  and  we 
can  have  your  staff  on  the  street  in  less 
than  two  weeks  selling  against  one  of  your 
biggest  competitors.  Can  you  afford  to  wait 
another  year? 


•  5  1/2  Hours  on  4  videocassettes  •  Promotional  materials  and  ads 

•  1 05  Page  Yellow  Pages  Manuals  •  Contests  and  Incentive  plans 

•  Managers  Implementation  Manual  •  800  Hotline 


Book  reviews 

(Continued  from  page  30) 


All  the  techniques,  among  them  the 
emphasis  on  “photo  opportunity” 
instead  of  news,  “meshed  perfectly 
with  the  sort  of  television-dominated, 
bottom-line-oriented  journalism 
increasingly  being  practiced  by  the 
major  national  news  organizations  in 
the  1980s. 

These  organizations  responded  in 
kind  with  gentle,  jelly-bean  journal¬ 
ism  that  elevated  surface  over  sub¬ 
stance  and  obfuscated  the  real  issues 
at  stake;  it  was  a  perfect  symbiosis.” 


Hertsgaard  puts  some  of  the  blame 
on  the  Democrats. 

“Cowed  by  exaggerated  impres¬ 
sions  of  Reagan’s  popularity.  Con¬ 
gress,  and  the  Democrats  in  particu¬ 
lar,  repeatedly  shrank  back  from 
challenging  Reagan’s  basic  assump¬ 
tions  and  directions.  Indeed,  through¬ 
out  the  Reagan  era,  the  Democrats 
were  a  pathetic  excuse  for  an  opposi¬ 
tion  party  —  timid,  divided,  utterly 
lacking  in  passion,  principle  and 
vision,  a  paler  version  of  Reaganism 
but  without  Reagan.” 

It  is  the  possible  legitimizing  of  the 
model  that  worries  Hertsgaard:  “The 
Reagan  model  and  the  value  system  it 
embodies  now  threaten  to  become  a 
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Once  a  trademark, 
not  always  a  trademark. 


They  were  once  proud  trademarks,  now 
they’re  just  names.  They  failed  to  take 
precautions  that  would  have  helped  them 
have  a  long  and  prosperous  life. 

We  need  your  help  to  stay  out  of  there. 
Whenever  you  use  our  name,  please  use  it 
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our  products  and  services:  e.g..  Xerox 


copiers  or  Xerox  financial  services.  And 
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always  the  Xerox  trademark.” 

Team  Xerox.  Hfe  document  the  world. 
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permanent  feature  of  American  poli¬ 
tics.  For  that  alone,  the  men  of  the 
Reagan  apparatus  deserve  censure  of 
the  highest  order.” 

*  *  * 

History  of  News:  From  the  Drum  to 
the  Satellite.  Mitchell  Stephens.  (New 
York:  Viking.)  401  pages. 

Mitchell  Stephens’  new  media  his¬ 
tory  book  is  a  different  kind  of  thing. 
He  concentrates  on  the  content  of 
news,  from  the  time  of  the  signals  of 
ancient  drums  to  the  sound  and 
rhythms  of  electronic  journalism.  As 
such,  it  would  form  a  good  triumvi¬ 
rate  with  the  detail  and  personality- 
oriented  The  Press  and  America 
(Edwin  and  Michael  Emery)  and  the 
slim  book  of  ideas.  Discovering  the 
News  (Michael  Schudson). 

While  interesting  to  read  and  well 
researched,  Stephens’  book  is  not 
especially  profound,  and  leaves  the 
gate  wide-open  for  an  intellectual  and 
cultural  history  of  the  media  still  to  be 
written. 

He  does  shed  light  on  the  history  of 
sensationalism  in  the  media.  A  jour¬ 
nalism  history  student  who  reads  this 
will  think  twice  before  saying  that 
sensationalism  began  with  the  penny 
papers  of  the  mid-nineteenth  century 
or  with  Pulitzer  or  Hearst  later. 

“Anyone  who  clings  to  the  notion 
that  the  sensationalism  practiced  by 
Rupert  Murdoch  or  even  the  most 
shameless  present-day  journalist  is 
unprecedented  would  be  set  straight 
by  spending  a  few  minutes  with  any  of 
a  number  of  sixteenth-  or  seven¬ 
teenth-century  newsbooks,”  says 
Stephens,  an  associate  professor  at 
New  York  University. 

Stephens  tells  how  one  of  the 
English  newsbooks  in  1624  detailed 
the  “cruel  and  most  horrible  butcher 
of  Mr.  Trat”  —  that  was  the  news- 
book  subtitle.  The  first  “newspaper” 
in  the  colonies,  he  points  out,  Puhlick 
Occurrences,  in  its  first  and  only 
issue,  dealt  with  an  attack  by  “miser¬ 
able  savages”  and  the  French  king 
dallying  with  his  son’s  wife. 

Stephens  studies  the  role  of  “for¬ 
mula”  in  news.  Formulaic  wordings 
are  crucial  aids  to  memory  in  oral 
culture,”  he  says,  and,  he  points  out, 
formulas,  with  their  stereotyping  and 
cliches,  are  also  essential  to  the  dis¬ 
semination  of  the  news  today.  Most  of 
the  fomulas,  he  says,  “became  for¬ 
mulas  because  they  were  so  effec¬ 
tive.” 

The  formulas  owe  something  to 
human  nature,  he  argues,  and  he  sug¬ 
gests  the  perpetuation  of  the  dark  side 
of  human  nature  in  news  may  be  sav¬ 
ing  grace  for  mankind. 

(Continued  on  page  34) 
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(202)  334-6173 
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“If  the  past  is  any  guide  ...”  he 
says,  “many  future  data  banks  will  be 
stocked  with  gruesome  murder  sto¬ 
ries,  and  more  computer-organized 
news  services  will  concentrate  on 
Hollywood  and  baseball  than  on 
American  politics.” 

He  believes  that,  unless  human 
beings  “are  also  rewired,  they  are 
likely  to  continue  to  satisfy  their 
desire  to  remain  aware”  with  “spicy” 
news. 

“The  more  profound,  more  sober 
side  of  our  nature  may  never  succeed 
in  transforming  news  into  an  ideal 
vehicle  for  its  concerns,”  but  that  is 
not  bad,  according  to  Stephens.  “Is 
there  not  something  wonderfully 
human  in  this  image  of  a  future  in 
which  layer  upon  layer  of  finely 
worked  circuitry  is  placed  at  the  ser¬ 
vice  of  subject  matter  as  unrefined, 
unruly  and  irrepressible  as  news?” 

*  *  * 

Sports  for  Sale:  Television,  Money, 
and  the  Fans.  David  A.  Klatell  and 
Norman  Marcus.  (New  York:  Oxford 
University  Press.)  336  pages. 

Sports  is  money,  and  sports  is  also 
entertainment.  This  book  goes  behind 


the  scenes  to  give  the  details  on  the 
wheeling  and  dealing  for  major  sports 
events  in  the  history  of  televised 
sports,  including  all  you  ever  want  to 
know  about  the  Olympics,  but  it  is  the 
discussion  on  the  efforts  to  program 
sports  as  entertainment  that  is  capti¬ 
vating. 

According  to  Klatell  and  Marcus,  it 
was  routine  with  some  time-consum¬ 
ing  events,  such  as  auto  racing,  to 
record  on  videotape  the  race  earlier, 
then  have  the  announcers  come  back 
later  to  a  recording  booth  and  re¬ 
narrate  an  edited  version  that  excised 
the  boring  moments.  Or,  in  skiing,  if 
Jean-Claude  Killey  is  the  first  skier 
and  makes  the  course  in  record  time 
and  is  assured  of  being  the  winner,  the 
videotape  would  be  edited  to  put  the 
winner  at  the  end  to  assure  that  the 
audience  would  stay  with  the  event. 

The  two  authors,  who  are  asso¬ 
ciated  with  Boston  University,  point 
out  the  interaction  between  newspa¬ 
per  sports  sections  and  tv  sports. 
They  credit  tv  for  spurring  newspaper 
and  magazine  sports  to  new  heights  as 
the  print  media  fill  in  the  gaps  and 
provide  copious  background. 

The  authors  are  concerned  with  the 
future.  A  final  chapter  offers  state¬ 
ments  from  broadcast  sports  news 
executives.  The  consensus  seems  to 
be  that  high-definition  pay  tv  will 
make  a  sports  event  almost  as  real  as 
life  in  the  living  room. 


“So  fans  will  pay  more,  but  in  the 
form  of  a  television  ticket,  not  a  ball- 
game  ticket,”  says  Seth  G.  Abraham, 
HBO  senior  vice  president  for  sports, 
in  the  book. 

Chester  R.  Simmons,  former  presi¬ 
dent  of  NBC  Sports  and  president  of 
ESPN  Inc.  predicts,  “Sports’  plat¬ 
form  will  be  the  world:  the  NFL  in 
London,  Munich,  and  Sydney;  the 
NBA  in  Rome,  Madrid,  and  Tel  Aviv; 
the  NHL  in  Oslo,  Stockholm,  and 
Geneva;  major  league  baseball  in 
Tokyo,  Mexico  City,  and  Havana, 
and  it  might  not  end  there.  A  great 
new  era  in  television  sports  history 
will  have  begun.” 

*  *  * 

Fair  Play:  CBS,  General  West¬ 
moreland,  and  How  a  Television 
Documentary  Went  Wrong.  Burton 
Benjamin.  (New  York:  Harper  & 
Row.)  218  pages. 

While  the  facts  of  the  $  120-million 
lawsuit  which  Gen.  William  West¬ 
moreland  brought  against  CBS  in 
1982  have  been  rehashed  on  many 
occasions.  Burton  Benjamin  puts 
some  flesh  on  the  case. 

Benjamin,  a  former  vice  president 
and  director  of  CBS  News,  was  in 
charge  of  CBS's  own  inside  investiga¬ 
tion  of  just  how  the  CBS  Reports 
broadcast,  “The  Uncounted  Enemy: 

(Continued  on  page  68) 
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Slack  Journaalists  Association  Honors 
JSfezv  y^ork  Ne^wsday 


The  New  Newsday 

The  newest  kid  on  the  block  in  New  York  daily  jour¬ 
nalism  is  NFAVYORK  NKWSDAY.  It  recently  received  a 
major  award  from  the  National  Association  of  Black  Jour¬ 
nalists  for  its  superb  series  on  Blacks  in  New  York  City. 
'Phe  award  was  given  in  recognition  of  a  newspajjer’s 
understanding  of  and  coverage  of  an  important  segment 
of  its  readership  area.  No  other  New  York  City  daily  has 
ever  received  such  an  award. 

With  Jimmy  Breslin  now  at  NtAVSDAY  joining  I>es 
Payne,  Ctennis  Duggan,  Sydney  Schanberg  and  Murray 
Kempton,  NEWSDAY  has  become  in  one  fell  swoop  the 
most  imp)ortant  journal  for  those  who  wish  to  know  some¬ 
thing  about  the  city,  even  if  there  is  a  touch  of  elitism  at 
the  offices  on  Third  Avenue;  Schanberg  and  Breslin  have 
private  offices.  Kempton  refu.sed  such  an  offer  for  he  still 
insists,  inspite  of  his  Pulitzer  Pri/.e,  that  he  is  a  working 
reporter.  How  wonderful. 

Might  it  not  also  be  true  that  NEWSDAY  is  doing  well 
because  it  has  a  resp)ectable  number  of  journalists  who 
happen  to  be  Black,  and  editors  and  gatekeepers  who 
hapfjen  to  be  Black  who  have  the  power  to  make  real 
decisions.^  If  the  other  newspajjers  don’t  watch  out, 
NEWSDAY  will  become  the  “Newspaper  of  Record”  and 
the  “Hometown  Newspaper”  for  New  Yorkers. 

-  From  New  York  Amsterdam  News, 
September  24,  1988 


IN  BRIEF 


UPl  regional  service 
to  get  biz  info 
from  McGraw-Hill 

McGraw-Hill  News,  a  real-time 
business  news  service,  has  reached  a 
preliminary  agreement  with  United 
Press  International  to  supply  business 
news  to  UPl’s  new  Regional  Business 
News  Service. 

Under  the  agreement,  UPl  editors 
will  incorporate  McGraw-Hill  News 
stories  into  the  Regional  Business 
Report,  which  sorts  business  news  by 
region  for  newspapers  and  broad¬ 
casters. 

McGraw-Hill  News,  introduced  in 
September  1987,  is  marketed  for  real¬ 
time  online  use  by  business  profes¬ 
sionals  and  corporate  executives.  It  is 
available  to  more  than  6()0,()()()  sub¬ 
scribers  through  CompuServe  Infor¬ 
mation  Services,  Dialog  Information 
Services,  Dialcom  Inc.  and  McGraw- 
Hill's  Data  Resources  service.  It  is 
also  available  for  direct  delivery  to 
corporate  information  centers  over 
FM  satellite  broadcasts. 

Independent  News 
drops  bid  for  group 

A  nine-month  bid  to  acquire  the 
four-newspaper  Malden  (Mass.) 
News-Mercury  group  has  been 


dropped  by  a  New  Zealand  media 
company  in  which  Rupert  Murdoch 
has  a  40%  interest. 

The  company.  Independent  News 
Ltd.,  acting  through  a  subsidiary. 
Independent  News  Corp.,  West  War¬ 
wick,  R.I.,  had  sought  to  negotiate 
the  acquisition  of  the  Malden  Evenin}> 
News  and  its  Everette  edition,  Med¬ 
ford  Daily  Mercury  and  Melrose  Eve¬ 
ning  News,  all  in  suburban  Boston. 

INC  president  Ted  Holmberg  was 
quoted  by  the  Boston  Globe  as  say¬ 
ing,  “We  have  withdrawn  our  offer.” 

Drugstore  chain 
reacts  to  series 

An  Arizona  Republic  series, 
“Drugging  the  Elderly,"  has  led  a 
drugstore  chain  to  establish  a  hot  line 
to  reduce  negative  prescription-drug 
reactions  and  interactions  among 
older  people. 

Through  a  service  called  “Care¬ 
line,”  pharmacists  for  Super  X  Drug 
Stores  in  the  Phoenix  area  offer  free 
pharmaceutical  advice  to  callers. 

The  Republic  series  in  July  re¬ 
vealed  how  millions  of  elderly  Ameri¬ 
cans  become  ill  or  die  each  year 
because  of  adverse  reactions  and 
interactions  to  prescription  drugs. 

Some  of  the  26  stories  also  charged 
that  older  people  in  institutions  had 
been  the  unwitting  victims  of  drug 
experimentation  and  that  most  physi¬ 
cians  who  treat  them  had  only  one 


course  in  pharmacology  and  did  not 
study  geriatrics  in  medical  school. 

Those  who  covered 
’48  election  sought 

Journalists  and  others  who  partici¬ 
pated  in  the  1948  Truman/Dewey 
election  campaign  are  being  sought 
for  a  grand  reunion,  reception  and 
PBS  premiere  of  "The  Great  Upset  of 
’48”  scheduled  for  Oct.  26  at  the 
National  Press  Club  in  Washington, 
D.C. 

The  hourlong  documentary,  pro¬ 
duced  by  the  Washington,  D.C.,  pub¬ 
lic  television  station  WETA,  chroni¬ 
cles  the  stunning  election  victory  of 
Harry  S.  Truman  over  Thomas  E. 
Dewey.  Several  reporters  who  cov¬ 
ered  the  campaign  were  interviewed 
for  the  program,  which  is  slated  to  air 
nationally  in  the  first  week  of  Novem¬ 
ber. 

Those  interested  in  attending  the 
reunion/reception  and  premiere 
should  contact  Sandra  Johnston  at 
WETA,  telephone  (703)  998-2713. 

TV  Week  Network 
signs  NBC  for  ads 

NBC,  with  a  commitment  of  over 
$I  million,  has  become  the  charter 
advertiser  for  TV  Week  Network,  the 
national  advertising  service  recently 
launched  by  Tribune  Media  Services 
and  Western  States  Associates. 

TV  Week  Network  enables  adver¬ 
tisers  to  purchase  space  in  33  newspa¬ 
pers’  Sunday  television  supplements. 

Bortner  to  head 
new  FSI  division 

The  acquisition  of  free-standing 
insert  companies  Product  Movers 
Inc.  and  Quad/Marketing  by  News 
America  Publishing  Inc.  has  been 
completed,  and  Ken  Bortner,  former 
vice  chairman  of  Product  Movers,  has 
been  named  president  and  chief 
executive  of  the  new  Free-Standing 
Insert  Division  of  News  America, 
which  incorporates  both  acquired 
companies. 

Paul  Moschetti,  who  formerly 
headed  Quad/Marketing,  has  been 
appointed  executive  vice  president  of 
Quad.  Bortner  will  retain  his  respon¬ 
sibilities  as  head  of  Product  Movers 
as  he  assumes  his  new  position. 


Do  You  Know  If  A  Radar 
Detector  Was  Involved 
In  This  Fatal 
Collision? 


Did  You  Ask? 

Radar  detectors  have  only  one  purpose:  to  let  motor  vehicle  operators  speed  and  get  away 
with  it.  They  are  used  on  highways,  in  school  zones  and  in  residential  neighborhoods. 

But  owners  of  radar  detectors  don't  always  get  away  with  it.  They  receive  a  disproportionate 
share  of  speeding  tickets.  They  also  may  be  involved  in  a  disproportionate  share  of  traffic 
fatalities. 

It's  time  for  the  media  and  the  police  to  look  into  this  question,  especially  when  there  is  a 
fatality.  Speeding  is  not  an  accident  ••  it's  a  crime.  Why  not  find  out  all  the  facts? 

Paid  for  by  GUARD  —  Group  United  Against  Radar  Detectors.  For  further  information 
please  call  1-800-4GUARD4. 
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NATIONAL  ASSOCIATION 
OF  REALTORS^ 


i 


ASNE  protests  FBI  recruitment  of  reporter 


The  American  Society  of  Newspa¬ 
per  Editors  has  sent  a  letter  to  the 
Federal  Bureau  of  Investigations  pro¬ 
testing  the  recruitment  of  a  Louisiana 
reporter  as  an  undercover  informant. 

The  letter  was  prompted  by  a  Sept. 
24  story  in  E&P  about  former  St. 
Tammany  News-Banner  reporter 
R.E.  Payne,  who  agreed  to  partici¬ 
pate  in  an  investigation  and,  as  a 
result  of  internal  miscommunication 
within  the  FBI,  wound  up  standing 
trial  on  charges  of  extortion  and  con¬ 
spiracy.  Payne  was  acquitted  last  July 
on  all  counts. 

Writing  in  his  capacity  as  chairman 
of  the  ASNE’s  Freedom  of  Informa¬ 
tion  Committee  to  FBI  Director  Wil¬ 
liam  Sessions,  Peter  Pritchard,  senior 
vice  president/news  of  Gannett  Co. 
and  editor  of  USA  Today,  stated: 

“The  American  Society  of  News¬ 
paper  Editors  strongly  objects  to  any 
attempt  by  the  FBI,  or  any  other  gov¬ 
ernment  agency,  to  use  reporters  as  a 
tool  of  law  enforcement.  Such  actions 
compromise  a  reporter’s  ability  to 
gather  the  news  in  an  independent  and 
impartial  manner.  We  certainly  hope 
that  the  use  of  reporters  as  ‘secret 


THE  AMERICAN 
VOnR  ‘88 


A  Special 
Series 

ST.  LOUIS 
POST¬ 
DISPATCH 

to  your 
newspaper 

via  SHNS. 


Contact: 

Irwin  Breslauer 

212-580-8559 

Fax:  212-769-4384 


SCRIPPS  HOWARD 
NEWS  SERVICE 

200  PARK  AVENUE 
NEW  YORK,  NY  10166 


agents’  is  not  FBI  policy  and  strongly 
urge  you  to  emphatically  discourage 
agents  from  repeating  this  practice.’’ 

ASNE  president  John  Seigen- 
thaler,  editor  and  publisher  of  the 
Nashville  Tennessean  and  editorial 
director  of  USA  Today,  added: 

“From  time  to  time  editors  dis¬ 


cover  the  hard  way  that  the  FBI  and 
other  law  enforcement  agencies  are 
still  interested  in  compromising  jour¬ 
nalists  by  attempting  to  make  them  an 
arm  of  the  law  enforcement  establish¬ 
ment.  I  hope  that  individual  editors 
will  express  their  grave  concern,  not 
only  to  their  staffs  but  also  to  law 
enforcement  agencies.’’ 


Washington  Post  ombudsman  raps 
paper  on  Quayle  coverage 


The  Washington  (D.C.)  Post  suc¬ 
cumbed  to  the  mob  mentality  pos¬ 
sessing  the  media  on  coverage  of 
Republican  vice  presidential  candi¬ 
date  Sen.  Dan  Quayle  of  Indiana, 
according  to  its  ombudsman. 

In  a  recent  memo  to  editors  and 
staff  first  reported  in  the  Washington 
Times  and  acquired  by  E&P,  Post 
ombudsman  Richard  Harwood  said, 
“We  had  insufficient  hard  evidence  at 
the  beginning  to  justify  the  excessive 
coverage’’  of  Quayle’s  background 
that  began  with  his  selection  in  New 
Orleans  Aug.  16. 

The  Post  was  late  in  checking 
Quayle’s  National  Guard  record  and 
as  a  result  “we  published  tentative 
and  contradictory  information  and 
hearsay,”  Harwood  said. 

Noting  the  Post  is  sometimes 
known  for  being  “all  pedal  and  no 
brake,”  he  said,  the  week  Quayle  was 
selected,  “the  pedal  hit  the  metal.” 

On  one  day  alone,  15  reporters  dug 
up  three  A-section  stories  on  Quayle 
using  influence  to  join  the  National 
Guard  and  avoid  combat  in  Vietnam, 
two  A-section  columns  hit  the  sub¬ 
ject,  as  did  two  Style  section  pieces 
and  two  op-ed  columns. 

“That  was  a  heavy  load:  nine 
whacks,”  Harwood  said. 

The  news  media  have  raised 
questions  —  and  drawn  criticism  — 
for  painstaking  scrutiny  of  Quayle’s 
military  and  educational  history. 

The  Post’s  excessive  coverage  of 
Quayle’s  record  instigated  its  most 
voluminous  public  criticism  of  the 
year,  Harwood  said,  and  while  some 
was  partisan,  some  was  valid. 

However,  in  a  public  acknowledge¬ 
ment  of  the  Post  lapse  in  judgment,  in 
his  column  Oct.  9,  Harwood  defended 
the  newspaper’s  coverage  of  the 
presidential  race  as  “a  pristine  record 
of  fairness”  marred  only  by  “a  rare 
misstep  and  one  botched  Quayle 
hunt.” 


His  memo  noted  that  Quayle’s 
resume  never  made  news  during  his 
congressional  career  and  that  the 
story  was  pitched  to  the  press  by 
Democratic  consultant  Robert 
Squier,  who  had  campaigned  for 
Birch  Bayh  against  Quayle  in  1980. 
Nor  did  Democratic  presidential 
nominee  Michael  Dukakis’  avoidance 
of  Korean  combat  while  in  Swarth- 
more  make  news,  he  said. 

“We  still  find  it  difficult  to  resist  the 
mob  psychology  that  seizes  the  press 
corps  on  occasion;  part  of  that  psy¬ 
chology  is  to  seek  validation  in  the 
actions  and  decisions  of  competi¬ 
tors,”  particularly  television,  he  said. 

The  Post  resisted  the  press’s  feed¬ 
ing  frenzy  on  questions  about  Duka¬ 
kis’  mental  health,  Harwood  said,  but, 
in  its  eagerness  not  to  be  left  behind 
on  Quayle,  it  “succumbed  to  the 
soiled  embrace  of  Paula  Parkinson 
and  the  promotion  department  of 
Playboy  magazine,”  he  said,  refer¬ 
ring  to  publicity  given  to  allegations 
the  former  lobbyist  made  in  Playboy 
about  a  golf  weekend  involving 
Quayle. 

U.S.  Newswire  now 
offered  in  Virginia 

U.S.  Newswire,  the  Washington, 
D.C. -based  wire  service  for  news 
releases,  has  expanded  its  service 
into  the  Commonwealth  of  Virginia, 
serving  38  newsrooms  statewide. 

Western  Lithotech 
appoints  Genstein 

Western  Lithotech  has  named 
James  Genstein  to  the  post  of  newspa¬ 
per  marketing  specialist,  with  respon¬ 
sibility  for  market  research,  new 
product  promotion  and  sales  support. 
He  reports  to  marketing  director 
David  Fuchs. 
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IVe  are  an  equal  opportunity  employer.  cmp  Publications: 

Electronic  Buyers' News  •  Electronic  Engineenng  Times  •  VLSI  Systems  Design  •  Computer 
Systems  News  •  Computer  Reseller  News  •  VARBUSINESS  •  Unix  Today'  •  Macintosh  News 
•  informationV/EEK  •  CommunicationsWeek  •  CommunicationsWeek  International  •  Business 
Travel  News  •  Tour  Si  Travel  News  •  HealthWeek  •  Long  Island  Monthly 


Editorial  excellence  combined  with  editorial  indepen¬ 
dence  and  integrity  are  the  cornerstones  upon  which 
CMP  Publications  is  built.  Since  1971  we've  grown  from  a 
start-up  company  into  an  international  publishing 
presence  with  annual  revenues  of  $125  million. 

Right  now  there  are  exciting  opportunities  for  talented 
editors  to  join  our  dynamic  team.  At  CMP,  you’ll  focus  on 
news,  analysis  and  perspective.  We’ll  challenge  you  to 
identify  important  topics  and  news  items  and  report  them 
quickly  and  accurately.  You’ll  address  a  responsive 
readership  of  business  leaders  who  look  to  us  for  the  in¬ 
formation  they  need  to  make  key  decisions. 

CMP  publishes  fifteen  different  magazines  and  news¬ 
papers  covering  electronics,  computers,  communications 
and  information  systems,  travel,  and  health.  This  year,  we 
introduced  four  new  innovative  publications  including 
Long  Island  Monthly,  our  first  consumer  magazine. 

If  you’re  an  editor  with  outstanding  skills  and  a  good 
team  player,  send  a  letter  stating  your  interests,  and 
include  your  resume  and  salary  history  in  confidence  to 
Editorial  Recruiter. 


We  Speak  to  the 
Business  World, . . 
Our  Editors  Speak 
for  Themselves. 
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CMP  Publications,  Inc. 

A  Growth  Company 
600  Community  Drive,  Manhasset,  NY  11030 


This  Mottetftex  CF-I  Commercial  Flexo  Pressline  consists  of  two  Matter  SA-2000  Electronic  Reelstands,  two  4-color 
Mottetflex  CF-I  flexo  units,  one  single  color  Motterflex  CF-1  flexo  unit,  and  one  Motter  Diverter  Folder  with  a  Motter  press 
management  console.  Its  application  is  for  4  oxer  4,  I  oxer  I,  or  4  over  I  printing  on  two  webs. 
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born 

35  years  of  experi- 
ence  in  design,  de- 
velopment,  manufacture, 
installation  and  service  of 
printing  equipment.  And  it’s  established  Motter  as 
America’s  preeminent  full  press  line  supplier.  We 
delivered  our  first  rotogravure  pressline  way  back 
in  1955.  Since  then  we've  installed  gravure  press¬ 
es  in  every  major  printing  center  in  the  U.S.A. 
And  we’re  still  supplying  the  latest  in  Motter 
gravure  technology,  such  as  our  new  RG-3000 
pressline.  No  other  manufacturer  in  the  US.  can 
match  the  number  of  gravure  presses  that  Motter 
has  designed,  built  and  installed  in  this  country. 

flexo  technology 
authority 
comes  from  long 
experience  in  pro- 
ducing  full  flexo 
presslines  for  many 
of  the  country’s 


P  major  newspaper  and  commercial 
printers.  Authority  earned  by  an  in¬ 
tensive  two  and  a  half  year  research 
project  during  which  we  tested  hun¬ 
dreds  of  products  from  sixty  industry  suppliers 
to  further  perfect  the  quality  of  flexographic 
printing.  Research  results  are  in  our  published 
brochure  “A  Report  on  Current  Technology’’ 
yours  for  the  asking. 

Motter  is  known  as  the  supplier  to  com¬ 
mercial  flexo  printers.  When  anyone  glances  at 
the  Sunday  comics,  chances  are  they’re  looking 
at  a  comic  section  produced  on  a  Motter  press. 
Simply  because  more  Sunday 
comics  are  printed  on 
Motter  flexo  presses 

THAmPRESSES*' 

TO  MAKE  A  LINE. 

variable  size;  tabloid,  Motter  Diverter  Folder. 


Motterflex  FX-4  flexo  newspaper 
press  unit. 


double  parallel,  3:2  and  2:1  newspaper  folders. 
And  our  unique,  patented  Diverter  Folder  that  re¬ 
places  conventional  active  cylinders  with  just  one 
simple  diverter  mechanism.  Sophistication  made 
simple  -  through  Motter’s  creative  engineering. 

Then  there  are  Motter’s  state-of- 
the-art  electronic  reelstands.  True, 
stand-alone  units  with  no  mechani¬ 
cal  press  drive  connections  or 
mechanical  press-driven  belts. 

Sophisticated  electronics  provide 
fully  automatic  control  and  opera¬ 
tion  from  the  time  the  roll  is  pre¬ 
pared  to  the  completion  of  every 
splice.  Motter  reels  are  designed 
for  operation  with  flexo,  gravure 
and  offset  presses  for  publication 
and  newspaper  applications. 

Yet  another  offering... fully 
automated  ink  and  press  manage- 
ment  systems.  WeVe  the  only  press 
manufacturer  in  the  counti7  that 
insists  upon  designing  and  building 
its  own  ink  management  system.  And  Motter’s 
press  management  system  is  the  most  refined 
of  its  kind  today,  giving  total  control  over 
every  press  operation  from  the  reelstand  to  the 
folded  product. 


MOTTER...ONE  SOURCE  FOR 
EVERYTHING  IN  WIDE-WEB. 

Say  you  have  an  application  that  creates 
a  need  not  easily  satisfied  by  existing  equip¬ 
ment.  Motter  has  the  technical  engineering  and 
design  staff  to  meet  your  needs  efficiently  and 
economically. 

One  source  for  everything  also 
means  parts... readily  available.  And 
service... 24  hours  a  day,  365  days 
a  year. 

Motter  provides  complete 
training  in  proper  operation  and 
maintenance  to  make  your  start-up 
fast  and  sure. 

Motter.  Simply  the  best  in 
high-speed  wide-web  press  equip¬ 
ment  for  the  newspaper  and  com¬ 
mercial  printing  industries.  We’d 
like  to  prove  it  to  you.  Give  us  a 
call  or  write  and  we’ll  show  you 
a  high-speed  response. 


MOTTER 

PRINTING  PRESS  CO. 


P.O.  Box  1562,  York,  PA  17405 
(717)755-1071 

Designers  and  Manufacturers  Of 
Web-Fed  Printing  Equipment 


NEWSPEOPLE  IN  THE  NEWS 


John  C.  Quinn  has  shifted  from 
editor  to  editor-in-chief  of  USA 
Today  in  a  restructuring  of  news 
executive  responsibilities  at  the  daily 
and  its  parent,  Gannett  Co.  Inc. 

Quinn  will  continue  as  Gannett's 
executive  vice  president/news  until 
his  planned  retirement  in  two  years 
and  as  a  member  of  Gannett  and  USA 
Today  management  committees.  He 
also  is  a  director  of  the  company  and 
will  head  an  expanded  corporate 
news  committee. 

Petkr  Prichard,  a  senior  editor  of 
USA  Today  and  a  Gannett  news 
staffer  15  years,  is  now  senior  vice 
president/news  of  Gannett  and  editor 
of  the  newspaper.  He  coordinates 
news  administration  and  coverage 
and  joins  the  management  commit¬ 
tees  of  the  company  and  USA  Today. 

Ronald  D.  Martin,  executive  edi¬ 
tor  and  vice  president  of  USA  Today, 
has  joined  the  paper's  management 
committee  and  is  responsible  for  the 
daily  direction  of  the  news  staff  and 
coverage.  He  also  became  executive 
editor  of  USA  Weekend,  the  syndi¬ 
cated  newspaper  magazine. 

Nancy  J.  Woodhui.l,  vice  presi¬ 
dent/news  services,  Gannett  Co.,  and 
president  of  Gannett  New  Media,  is 

HONG 

KONG 
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TERESA  CHIU 
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Trade  Office 
180  Sutter  Street 
San  Francisco,  CA  94104 
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now  president  of  Gannett  News  Ser¬ 
vices,  heading  the  combined  opera¬ 
tions  of  GNS  and  GNM,  and  suc¬ 
ceeding  Quinn  as  GNS  president. 

Charles  L.  Overby,  vice  presi¬ 
dent/news  and  member  of  the  Gannett 
management  committee,  is  focusing 
full-time  attention  of  his  office  to  the 
Newspaper  Division,  excluding  USA 
Today. 

Martin,  Overby,  Prichard  and 
Woodhull  join  the  corporate  news 
committee  headed  by  Quinn. 

*  *  * 

Lawson  Grant  assumed  his  new 
position  as  vice  president  and  general 
manager  of  the  Danville  (Va.)  Ref^is- 
ter  and  The  Bee  on  Sept.  19. 

Grant  moved  from  vice  president 
and  general  manager  of  the  Temple 
(Texas)  Daily  Telefiiam,  where  he 
had  served  the  past  10-and-one-half 
years. 

♦  ♦  * 

David  Corcoran  joined  the 
national  desk  of  the  New  York  Times 
as  a  copy  editor  after  spending  19 
years  at  The  Record  in  Hackensack, 
N.J.,  where  he  was  editorial  page  edi¬ 
tor  and  then  chief  news  editor. 

Corcoran  is  a  vice  chairman  of  the 
American  Society  of  Newspaper  Edi¬ 
tors’  committee  on  minorities  and  a 
trustee  of  the  Center  for  Analysis  of 
Public  Issues  in  Princeton,  N.J. 

4:  * 

M.  Donnel  Nunes,  a  15-year 
employee  of  the  Washington  Post  and 
most  recently  marketing  manager, 
has  moved  to  the  Daily  Hampshire 
Gazette,  Northampton,  Mass.,  as 
director  of  advertising  and  marketing. 

A  graduate  of  Dartmouth  College, 
he  began  his  career  as  a  reporter  for 
the  Virginian-Pdot,  Norfolk,  and  then 
joined  the  Post,  where  he  served  as  a 
reporter,  editor  and  columnist  and 
eventually  shifted  to  the  business  side 
of  the  newsroom  as  marketing  editor. 


Peter  Bhatia,  former  managing 
editor  of  the  Dallas  Times  Herald,  is 
now  editor  of  the  York  (Pa.)  Dispatch 
with  overall  responsibility  for  the  edi¬ 
torial  operation  of  the  paper. 

In  Dallas,  he  oversaw  special  proj¬ 
ects,  including  an  intensive  look  last 
May  at  the  city’s  drug  problem. 

A  1975  graduate  of  Stanford  Uni¬ 
versity  with  a  double  major  in  history 
and  journalism,  Bhatia  began  his 
career  at  the  Spokane  (Wash.) 
Spokesman-Review  and  then  joined 
the  San  Francisco  Examiner  in  1977. 
He  left  in  1980  to  serve  as  news  editor 
of  the  Times  Herald  and  returned  to 
San  Francisco  as  news  editor  the  next 
year.  During  10  years  with  the  Exam¬ 
iner,  his  positions  included  deputy 
managing  editor/news. 

*  *  * 

Debby  Krenek,  formerly  deputy 
news  editor  at  the  New  York  Daily 
News,  has  been  promoted  to  deputy 
managing  editor/news. 

She  succeeded  Joe  Kovach,  a  20- 
year  veteran  who  retired.  Krenek 
joined  the  News  in  1987  from  the  Dal¬ 
las  Times  Herald. 

*  *  * 

Steven  A.  Smith  was  named  an 
assistant  managing  editor  of  the 
Wichita  Eagle-Beacon  and  directs 
news  coverage,  working  primarily 
with  the  metro  and  business/farm 
departments. 

He  has  been  at  the  St.  Paul  Pioneer 
Press  &  Dispatch  the  past  five  years, 
most  recently  as  assistant  to  the  man¬ 
aging  editor. 

Also,  John  Baxter  was  named  art 
director  of  the  Eagle-Beacon,  super¬ 
vising  the  news/graphics  department, 
managing  the  computer  graphics  sys¬ 
tem  and  producing  graphics  and  page 
designs.  The  past  three  years  he  was 
with  the  Will  Hopkins  Group  in  New 
York  City  and  most  recently  has  been 
art  director  for  Mother  Earth  News. 


the  most  experienced 
executive  recruiting  firm  in 
newspaper  and  broadcasting 

More  than  16  years  as  specialists  in  the  communications  industry. 
For  a  confidential  discussion,  call  312-991-6900. 
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LENORA  WILLIAMSON 

Paul  WiLNER,  features  editor  of  the 
San  Francisco  Examiner  for  the  past 
year,  has  been  promoted  to  assistant 
managing  editor  for  features  with 
responsibility  for  all  of  the  sections 
including  Epicure,  Travel,  Style, 
Weekend,  and  Imaf^e  Magazine. 

Previously  managing  editor  of  the 
Hollywood  Reporter  and  a  city  desk 
and  style  reporter  for  the  Los  Angeles 
Herald  Examiner,  he  also  taught  in 
the  University  of  Southern  California 
journalism  program. 

Wilner’s  first  job  in  journalism  was 
as  a  copy  boy  for  the  New  York 
Times. 


Paul  Wilner 


Steve  Lindbeck 


Steve  Lindbeck  is  the  newly 
appointed  editorial  page  editor  of  the 
Everett  (Wash.)  Herald. 

Lindbeck  was  editorial  page  editor 
of  the  Anchorafze  Daily  News  for  five 
years  and  in  1985-86  was  a  John  S. 
Knight  Professional  Journalism  Fel¬ 
low  at  Stanford  University.  Follow¬ 
ing  the  fellowship,  he  worked  as  a 
copy  editor  for  the  Boston  Globe 
before  returning  to  Anchorage  as  con¬ 
tributing  editor  of  the  Daily  News. 
Lindbeck  holds  a  bachelor's  degree  in 
political  science  from  Stanford. 


director.  He  also  has  worked  as  vice 
president  of  operations  for  a  web 
offset  printing  company  and  as  opera¬ 
tions  officer  of  Stars  and  Stripes  in 
Darmstadt,  West  Germany. 


Ed  Gray  of  the  Boston  Herald  was 
elected  president  of  the  New  England 
Turf  Writers,  with  fellow  officers 
including  Ron  Indrisano,  Boston 
Globe,  vice  president;  and  Frank 
Rak,  free-lance  writer,  secretary- 
treasurer. 


Nat  Campos,  former  human 
resources  director  at  RP  Ag  Co.  in 
Charleston,  W.Va.,  has  moved  to 
assistant  director,  employee  rela¬ 
tions,  at  Phoenix  Newspapers  Inc.  He 
will  assist  with  contract  negotiations, 
oversee  certain  personnel  functions 
and  assist  Eldon  Case,  employee 
relations  director. 

Campos  has  a  bachelor’s  degree  in 
personnel  administration  and  indus¬ 
trial  relations  from  the  University  of 
Texas,  Austin. 


Cheryl  Christiansen,  who  joined 
the  Asbury  Park  Park  Press  Inc., 
Neptune,  N.J.,  in  1986  as  research 
analyst,  has  been  appointed  research 
manager. 


John  M.  Jakopin  has  been  named 
director  of  operations  for  Pioneer 
Press’  38  suburban  Chicago  newspa¬ 
pers.  He  is  responsible  for  produc¬ 
tion,  systems,  pre-press,  bindery, 
commercial  printing  and  purchasing 
departments. 

Holder  of  a  bachelor’s  degree  in 
graphic  communications  from  Cali¬ 
fornia  Polytechnic  State  University  at 
San  Luis  Obispo,  Jakopin  has  been  in 
management  consulting  in  Cleveland 
the  past  two  years. 

His  background  includes  16  years 
at  Tucson  Newspapers  Inc.,  where  he 
started  in  the  composing  room  and 
rose  through  the  ranks  to  production 


Answers. 

Contacts. 

Background 

Have  a  question  about 
Phillips  Petroleum?  Or 
the  energy  industry? 
These  public  relations 
specialists  can  get 
answers  for  you: 


The  New  York  State  Associated 
Press  Association  elected  Kathleen 
Condon,  executive  editor  of  the  Troy 
Record,  as  president  during  the 
annual  meeting. 

Also  elected  were  Jack  Marsh, 
executive  editor  of  the  Utica 
Observer-Dispatch,  first  vice  presi¬ 
dent;  Ed  CuDDiHY,  assistant  manag¬ 
ing  editor  of  the  Buffalo  News,  second 
vice  president;  and  Lew  Wheaton, 
AP  chief  of  bureau,  secretary. 


Dan  Harrison  (918)  661-5204 

Steve  Milbum  (918)  661-4987 

Jere  Smith  (918)  661-4982 


LEE  DIRKS  &  ASSOCIATES 
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or  their  daily  or  non-daily  ^ 

newspaper  groups.  j8|||||k  ^  ^ 

Lee  E.  Dirks  Owen  Van  Essen 

Suite  210  255  E.  Brown  St.  Birmingham,  Michigan  48011 

313-646-4230 


Call  or  write:  Public 
Relations  Department 
16A-2  Phillips 
Building,  Bartlesville, 
Oklahoma  74004. 
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OBITUARIES 


Carl  Berger,  63,  a  retired  chief  of 
the  histories  division  of  the  Office  of 
Air  Force  History  and  a  former 
reporter  and  assistant  city  editor  at 
the  Des  Moines  Register,  died  of  Alz- 
heimer's  disease  Sept.  18  at  the 
Hebrew  Home  of  Greater  Washing¬ 
ton. 

During  World  War  11  he  served  in 
the  Army  in  Europe  and  later  worked 
on  a  history  of  the  Japan  occupation 
for  the  Department  of  the  Army.  Ber¬ 
ger  briefly  was  a  Washington  Post 
copy  editor  before  joining  the  history 
office  staff. 

*  *  * 

Jesse  Bloch,  89,  former  account 
executive  with  Branham/Newspaper 
Sales,  died  Sept.  25  in  Miami.  He  sold 
advertising  space  in  New  York  City 
on  behalf  of  newspapers  during  1914 
through  1974  for  several  firms  includ¬ 
ing  Paul  Block  &  Associates;  Molo¬ 
ney,  Regan  &  Schmitt,  and  Branham. 

♦  ♦  * 

Robert  W.  Chambers  Jr.,  former 
publisher  of  the  Athens  {Gd.)  Banner- 
Herald  and  the  Athens  Daily  News 
and  president  of  Chambers  Commu¬ 
nications  Consulting  and  a  columnist 
forthe  A//ie/Lv  Observer,  died  Sept.  20 
after  a  short  illness. 

A  graduate  of  Emory  University, 
he  became  a  copy  editor  and  state 
editor  of  the  Augusta  (Ga.)  Herald 
and  moved  to  Athens  as  managing 
editor  of  the  Banner-Herald  in  1966 
when  the  Herald's  parent  company, 
Morris  Communications  Corp., 
bought  the  newspapers.  He  left  the 
papers  in  1985. 

He  He  4= 

Hobert  Duncan,  60,  former  execu¬ 
tive  editor  of  the  Honolulu  Star-Bulle¬ 
tin  and  press  aide  to  former  Hawaii 
Gov.  George  Ariyoshi,  died  Sept.  22 
in  Beijing  of  a  heart  attack. 

He  recently  completed  a  year  of 
work  with  the  China  news  agency, 
Xinhau,  as  editorial  consultant  and 


was  teaching  journalism  at  a  college 
connected  with  the  agency. 

Duncan  joined  the  Star-Bulletin  as 
a  copy  editor  in  1954,  having  moved 
to  Honolulu  after  working  at  the 
Mason  City  (Iowa)  Globe-Gazette 
and  the  Des  Moines  Register  and  Tri¬ 
bune.  He  was  a  1952  graduate  of  the 
State  University  of  Iowa. 

In  22  years  with  the  Star-Bulletin, 
Duncan  served  as  news  editor,  city 
editor,  managing  editor  executive 
editor  and  assistant  to  the  publisher. 
He  left  in  1976  to  become  Ariyoshi's 
press  secretary  and  later  was  his 
assistant  for  communications. 

*  *  * 

Lloyd  M.  H.  Francke,  61, 
director  of  information  sales  and  ser¬ 
vices  at  the  New  York  Times,  died 
Sept.  13  of  bladder  cancer  at  the  New 
York  University  Medical  Center. 

He  began  at  the  Times  in  1950  as  a 
temporary  clerk  promoting  a  fashion 
show  and  the  next  year  became  a 
telephone  advertising  solicitor,  pro¬ 
gressing  to  telephone  supervisor, 
national  sales  manager  and  then  to 
index  manager  in  1972. 

He  is  survived  by  his  wife,  Louise, 
group  manager  in  marketing  services 
at  the  Times. 

H:  H:  H: 

Bill  Kennedy,  64,  a  former  editor 
of  the  Fort  Smith  (Ark.)  Southwest 
Times  Record,  died  Sept.  16  at  his 
home  in  Fort  Smith  from  complica¬ 
tions  of  a  heart  attack. 

He  was  editor  of  the  Southwest 
Times  Record  in  1971-75  after  head¬ 
ing  the  national  news  bureau  of  the 
Donrey  Media  Group  in  Washington, 
D.C.  In  1975-77,  he  was  editor  of 
Donrey 's  Hilo  (Hawaii)  Tribune-Her¬ 
ald. 

While  a  reporter  for  the  Watson¬ 
ville  (Calif.)  Register-Pajaronian,  he 
was  a  co-winner  of  the  1956  Pulitzer 
Prize  for  Public  Service  for  an  expose 
of  corruption  in  government. 


Rudy  C.  Marcus,  79,  former  direc¬ 
tor  of  advertising  and  public  relations 
for  the  Riverside  (Calif.)  Press-Enter¬ 
prise,  died  Sept.  15  following  a  long 
illness. 

He  retired  from  the  Riverside 
newspaper  in  1974,  after  32  years  of 
service.  He  previously  was  advertis¬ 
ing  manager  and  co-owner  of  the  Biir- 
lingame-San  Mateo  Sun. 

He  He  * 

Howard  R.  Moyer,  73,  a  photog¬ 
rapher  for  the  Pittsburgh  Press  for 
more  than  40  years  p’ior  to  his  retire¬ 
ment  in  1975,  died  Sept.  II  at  his 
home  in  Washington  County,  Pa.  His 
news  work  for  the  Press  included  cov¬ 
erage  of  the  Pittsburgh  Pirates. 

^  Hi  ilfi 

Fred  Schnaue,  49,  editor  of  Hearst 
News  and  Feature  Service  and  New 
York  bureau  chief,  died  of  cancer  on 
Sept.  22  at  Syosset  (N.Y.)  Commu¬ 
nity  Hospital. 

Schnaue  had  been  associated  with 
Hearst  Newspapers  since  1955,  when 
he  began  working  for  International 
News  Service  as  a  copy  boy.  He  was 
appointed  New  York  bureau  chief  in 
1984. 

He  He  * 

Tom  Siler,  78,  a  former  sports  edi¬ 
tor  and  author,  died  Sept.  18  after  a 
long  illness. 

His  career  included  stints  with  the 
Associated  Press  in  Nashville  and  the 
Chicago  Sun  Times.  He  was  sports 
editor  of  the  Kno.xville  News  Sentinel 
in  1957-79. 

Siler  was  inducted  into  the  Church¬ 
men’s  Sports  Hall  of  Fame  and  the 
Tennessee  Sports  Hall  of  Fame  and  in 
1981  received  the  National  Confer¬ 
ence  of  Christians  and  Jews  Human 
Relations  Award. 

He  Hs  He 

George  M.  Stoddart,  38,  former 
reporter  and  broadcaster  who  had 
been  press  secretary  to  former  Vir¬ 
ginia  (ijovernor  Charles  S.  Robb,  died 
of  cancer  Sept.  9  at  the  Medical  Col¬ 
lege  of  Virginia  Hospitals  in  Rich¬ 
mond. 

He  worked  as  a  reporter  at  the 
Winchester  {V a.)  Star  after  his  gradu¬ 
ation  from  George  Washington  Uni¬ 
versity  and  was  a  news  and  public 
affairs  director  for  a  Middletown 
radio  station  before  joining  Robb’s 
campaign  staff  in  1981.  More  recently 
Stoddart  was  communications  direc¬ 
tor  of  Hunton  &  Williams,  the  Rich¬ 
mond  law  firm  in  which  Robb  was  a 
partner. 

*  H!  * 

Sam  White,  77,  Paris  correspon¬ 
dent  for  the  London  Evening  Stan¬ 
dard  for  more  than  40  years,  died 
Sept.  4  in  a  Paris  clinic  while  receiving 
treatment  for  respiratory  problems. 
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^^The  role  of  the  press  in  a  free 
democratic  society  demands 
total  involvement  in  and 
dedication  to  the  problems 
which  beset  that  society^ 

—John  S.  Knight 


Jack  Knight  began  building  what  would 
become  one  of  the  largest  newspaper  groups 
in  the  United  States  at  a  time  when  newspaper 
groups  were  both  losing  money  and  coming 
under  attack  for  lack  of  editorial  freedom. 

But  Knights  hard-earned  business  judg¬ 
ment  enabled  him  to  assemble  the  nucleus  of 
his  newspaper  group  during  the  Great  Depres¬ 
sion.  And  as  he  acquired  each  paper,  he 
ensured  that  writing  styles  were  improved  and 
coverage  expanded.  Under  Knight  s  experi¬ 
enced  leadership,  each  newspaper  was  editori¬ 
ally  independent  as  well  as  profitable. 


Mutual  Insurance  Company  of  Hamilton, 
Bermuda,  is  also  an  experienced  leader  in  the 
newspaper  industry.  Mutual  has  provided 
insurance  coverage  to  the  newspaper  industry 
exclusively  for  more  than  twenty-five  years, 
and  the  board  of  directors  has  125  years  of 
cumulative  experience  in  the  business. 

Tliat  s  why  nearly  800  newspapers  through¬ 
out  the  U.S.  and  Canada  rely  on  Mutual  for 
libel  and  strike  insurance,  and  for  seminars  on 
how  to  avoid  libel  suits.  For  more  informa¬ 
tion,  please  contact  Mutual. 


The  Mutual 
Insurance  Company 
Of  Hamilton,  Bermuda 

Providing  Libel  and 
Strike  Protection 
For  The  Press 


P.O.  Box  1179,  Hamilton  5,  Bermuda  *(809)292-7633  •  Send  all  mail  via  OVERSEAS  AIRMAIL 


Gannett  paper  cancels  contract  to  print  gay  paper 


The  Biff  Easy  Times,  a  newspaper 
serving  the  New  Orleans  gay  commu¬ 
nity,  was  forced  to  look  for  a  new 
printer  when  the  Hattiesburg  (Miss.) 
American  canceled  its  printing  con¬ 
tract  with  the  publication  after  only 
three  issues. 

Sandra  Baker,  publisher  of  the 
Gannett  Co. -owned  American,  made 
the  decision  after  printing  just  two 
issues.  However,  because  the  Bi^ 
Easy  Times  was  not  informed  of  the 
decision  until  the  day  its  paste-up 
boards  were  due  at  the  American’s 
plant,  the  bi-weekly  also  printed  a 
third  edition  there. 

The  gay  newspaper  has  been  able  to 
continue  publishing,  having  switched 
its  printing  to  the  Wayne  County 
News  in  Waynesboro,  Miss. 

According  to  a  story  in  the  Big  Easy 
Times,  Baker  said  she  canceled  the 
printing  agreement  because  of  the  use 
of  the  words  “faggot  mother-fucker" 
which  appeared  in  a  story  describing 
the  beating-up  of  a  gay  man. 

Baker  denied  that  the  paper’s  being 
a  gay  publication  had  anything  to  do 
with  her  decision,  the  Big  Easy  Times 
said. 
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The  controversial  Big  Easy  Times. 


“After  seeing  the  publication,  1 
decided  it  was  not  appropriate  for  our 
community.  I  decided  it  was  not  good 
business  to  print  it,”  Baker  told  E&P. 
“I  felt  the  language  wasn’t  appropri¬ 
ate.  That  was  part  of  the  reason.” 

Baker  said  that  although  the  Big 
Easy  Times  is  intended  for  sale  in 
New  Orleans,  it  was  bound  to  get 
some  distribution  in  “a  small  commu¬ 
nity  like  ours.  Anybody  who  has 
access  to  our  building,  to  our  trash, 
has  access  to  our  publication.” 

The  Big  Easy  Times  reported 
that  an  American  employee  told  the 
publication  its  contract  was  canceled 
because  six  workers  had  complained 
about  printing  a  gay  newspaper. 

“Sandra  Baker  and  her  misguided 
crew  objected  to  ’mother-fucker’  but 
not  to  ‘faggot,’  stated  Big  Easy  Times 
editor  and  publisher  Rich  Magill  in  an 
editorial.  “They  did  not  complain  that 
a  gay  man  had  been  assaulted  by 
homophobes.  They  complained  about 


a  word  and  the  wrong  word  at  that.” 

Magill  said  in  his  editorial  that  the 
words  Baker  said  she  found  objec¬ 
tionable  appeared  in  the  third  edition, 
which  she  had  not  seen  when  the  Big 
Easy  Times  was  told  of  her  decision 
to  cancel  the  printing  agreement. 

“She  said  that  after  the  fact,” 
Magill  told  E&P. 

The  American  also  prints  Gannett's 
USA  Today  and  The  Gambit,  a  New 
Orleans  alternative  weekly. 

Magill  said  the  Waynesboro  plant  is 
about  an  hour  further  away  than  Hat¬ 
tiesburg  and  charges  about  $100  more 
per  issue  for  printing. 

Jeff  Mosley,  production  superin¬ 
tendent  of  the  Wayne  County  News, 
said  the  weekly  has  no  problems 
printing  a  gay  newspaper  as  long  as 
there  is  “no  pornography”  in  it. 

“We  feel  everyone  has  a  right  to 
put  a  paper  out  if  they  so  desire,”  he 
said,  adding  that  his  employees  have 
not  raised  any  objections  to  printing  a 
gay  publication. 

“I  think  all  of  them  understand  we 
have  to  do  business  in  order  to  meet  a 
payroll,”  Mosley  said. 

Times  Mirror  sells 
textbook  firm 

Times  Mirror  Co.  has  sold  the 
assets  of  Dorsey  Press,  a  publisher  of 
college-level  social  science  text¬ 
books,  to  Wadsworth  Inc.,  a  sub¬ 
sidiary  of  International  Thomson,  for 
undisclosed  terms. 

Dorsey  is  one  of  the  three  imprints 
of  Richard  D.  Irwin  Inc.,  a  publisher 
of  books  primarly  on  accounting, 
management,  marketing  and  eco¬ 
nomics  which  Times  Mirror  acquired 
this  year  from  Dow  Jones  &  Co. 


Lower  expenses!  Sell  Smarter!  Use  Mapinfo. 

Sell  smarter.  Use  Mapinfo  desktop  map¬ 
ping  software  on  your  IBM-compatible 
PC.  Improve  your  paper's  penetration  on 
every  route.  Mapinfo  software  displays 
subscriber/non-subscriber  data  you  now 
have  and  shows  you  where  to  canvas. 

Customize  TMC  programs.  Take  down 
your  maps  with  all  those  pins.  Call  today 
for  a  free  demo  disk.  (518)  272-0822 
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Rjr  years,  BNA.has  believed  that 
your  povver  to  make  the  ri^t  dedaons 
depends  on  your  ahality  to  harness 
die  winds  of  change. 


There’s  a  powerful  difference 
between  keeping  up  with  change— 
and  harnessing  it 
The  difference  is  timely,  in-depth 
information.  The  kind  of  information 
BNA  has  been  providing  since  before 
FDR  was  president 

Why  decision-makers 
trust  BNA. 

The  Bureau  of  National 
Affairs,  Inc,  headquartered 
in  Washington,  D.C.,  is  a 
full-service  publisher  of  more  than 
70  daily,  weekly,  and  biweekly 
reports  on  the  changing  relationship 
between  government  and  business. 

Professionals  in  law,  labor,  em¬ 
ployee  relations,  tax,  environmental 
compliance,  and  safety  depend 
on  our  unbiased  reporting 
to  manage  companies  and 
unions . . .  win  court  cases  \ 

. . .  and  protect  the  safety  of  \ 
workers  and  communities.  \ 


We’re  always  finding:  \  % 

new  ways  to  bring  you  \j 
the  facts  you  need. 

From  the  New  Deal  of  the  ’30s  to 
the  new  issues  of  the  ’80s,  BNA  has 
kept  decision-makers  up  to  date  on 
changing  federal  and  state  laws  and 
regulations: 

•  In  the  ’30s,  BNA’s  U.S.  Law  Week 
pioneered  overnight  delivery 
of  Supreme  Court  decisions.  Today 
Law  Week  is  America’s  most 


respected  legal  information  service 
. . .  and  U.S.  Law  Week  Daily  Edition 
reports  Court  actions  and 
other  legal  developments 
electronically  within  hours. 

•  The  Wagner  Act  of  1935 
created  a  Magna  Carta  for 
unions.  BNA  responded  with 
Labor  Relations  Reporter. 

When  the  Taft-Hartley  Act 
regulated  unions,  BNA’s  book 
on  the  law  was  on  sale  the 
same  day.  Today  BNA  is  the 
world’s  largest  private  publisher  of 
employee  relations  information. 

•  In  World  War  II,  when  business 
needed  daily  reports  on  the  govern¬ 
ment’  s  management 

--..v  of  the  economy, 
became  the 
nation’s  largest 
private  user  of 
airmail.  Today 
^  publishes 

on  ^ 
tax,  labor,  and  regula-  ^ 
tory  actions.  ^ 

•  After  the  war,  the  economy  boomed. 
So  did  the  complexity  of  the  Tax 
Code.  BNA  responded  with  its 
focused  Tax  Management  senes,. 
Today  the  series  numbers  over  300 
specialized  portfolios  written  by  tax 
practitioners. 

•  In  the  ’70s,  with  passage  of  the 
Clean  Air  and  Water  Acts,  BNA  pro¬ 
duced  Environment  Reporter.  When 


Congress  created  OSHA,  BNA  intro¬ 
duced  Occupational  Safety  &  Health 
Reporter . . .  and  is  now 
America’s  largest  private 
publisher  of  job  safety 
information. 

•  And  in  the  ’80s,  new 
BNA  services  like  In¬ 
dividual  Employment 
Rights,  Toxics  Law 

_ _  Reporter,  and  Alternative 

WAR  BONDS  Dispute  Resolution  Report 
-  continue  to  help 

decision-makers  in  fast¬ 
changing  fields.  j 

How  BNA  can 
help  you  today.  \ 

BNA  has  been  100%  \  vf 
employee-owned  for  \  , 
over  40  years.  This  proud  \ 
independence  makes  us  all 
the  more  dedicated  to  pro- 
viding  you  with 
timely,  comprehen 
insightful 
reporting. 

With  a  wide  range 
of  reference  services, 
books,  reports,  documen¬ 
taries,  video  training  materials, 
conferences,  customized  research,  tax 
software,  and  electronic  reports,  we 
can  give  you  the  information  you  need 
to  make  decisions  with  confidence. 

To  learn  more  about  us,  call  toll- 
free  1-800-372-1033  or  write  for  a 
free  catalog  and  guide  to  BNA. 


People  who  know  the  power  of information,  know  BNA. 

[7T^  the  bureau  of  national  affairs,  INC. 

I  J  1231  25th  Street,  N.W.,  Washington,  DC  20037 
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Lennane  speaks  out 

Publishing  systems  veteran  tells  why  he  left  System  Integrators 
and  talks  about  the  future  of  newspaper  computer  systems 


By  Jim  Rosenberg 

Outspoken  newspaper  publishing 
systems  industry  veteran  Jim  Len¬ 
nane  is  bowing  out  of  the  company  he 
founded  —  Systems  Integrators 
Inc.  —  and  will  stay  out  of  the  indus¬ 
try  for  several  years  (E&P,  Oct.  I). 

Lennane  had  sought  to  take  the 
company  private  and,  following  some 
shareholder  lawsuits,  agreed  to  sell 
his  shares  and  opened  the  way  for 
other  Sll  executives  to  buy  the  com¬ 
pany. 

Few  who  are  familiar  with  Lennane 
or  with  his  company  lack  an  opinion 
on  either  move  —  perhaps  because 
Lennane  is  seldom  at  a  loss  for  a 
plain-spoken  opinion  of  his  own. 

The  move  to  OS/2 

Shortly  before  Lennane  proposed 
purchasing  the  company,  Sll 
announced  it  had  chosen  the  Micro- 
soft-lBM  OS/2  operating  system  and 
Adobe's  PostScript  page  description 
language  as  major  components  of  a 
move  to  “industry  standard”  plat¬ 
forms  for  its  future  newspaper  prod¬ 
ucts. 

“The  company,  with  my  concur¬ 
rence,  maybe  even  with  my  advo¬ 
cacy,  decided  to  embrace  the  OS/2,” 
he  said,  adding  that  Sll  would  never 
have  a  DOS  offering.  “To  try  to 
implement  a  major  system  on  DOS  is 
really  not  possible.  You  need  a  more 
complete  operating  system  that  can 
communicate  with  a  Tandem  sys¬ 
tem.” 

While  other  vendors  have  come  up 
with  IBM-based  products,  Lennane 
said  that  “It  will  be  a  while  before  Sll 
has  any  editorial  [IBM-based]  prod¬ 
ucts  because  they  have  a  lot  of  devel¬ 
opment  to  do  on  OS/2." 

He  predicted,  however,  a  better 
product  in  the  long  run  (“two  or  three 
years  in  coming”). 

Lennane  sees  traditional  architec¬ 
tures  of  more  “tightly  coupled”  sys¬ 
tems  offering  performance  superior  to 
possibly  more  flexible  systems 
that  are  dependent  upon  established 
intersystem  protocols. 

“1  think  when  some  of  these  users 
start  to  get  their  hands  on  these  sys¬ 
tems  they’re  going  to  die:  they're  not 


going  to  believe  what  they’re  looking 
at,”  said  Lennane. 

He  predicted  that  editors  accus¬ 
tomed  to  pulling  up  only  what  they 
need  in  one  second  won’t  like  waiting 
three  seconds  to  get  an  entire  story 
from  one  system  peer  to  another. 

“When  you  get  right  down  to  it.  a 
real  power  editor  .  .  .  is  knocking  out 
copy  like  crazy  [and]  couldn’t  give 
less  of  a  damn  about  whether  he  can 
run  Lotus  1-2-3  at  the  same  time.  It 
doesn’t  matter  .  .  .  he’s  hammering 
good,  he’s  a  production  worker. 


“These  operating  systems  are  just 
starting  to  emerge  at  reasonable 
prices,”  Lennane  said.  “Even  some¬ 
thing  like  a  Macintosh  won’t  do  it. 
You  need  either  a  Unix-level  system 
or  an  OS/2-level  system.  Until  that 
came  along,  I  wasn’t  interested  at  all 
in  making  an  investment  in  a  DOS- 
level  system.” 

Ring  Computers  Inc. 

Ring  Computers  Inc.  is  a  subsidiary 
company  of  Sll.  The  company  targets 
smaller  enterprises. 

The  chairman  said,  “Sll  has  some 
products  based  on  Ring,  but  they 
don’t  intend  to  push  it  as  an  operating 
system.  Let’s  just  call  it  a  LAN  man¬ 
ager.” 

It  is  a  project  of  his  that  Sll  will  not 
sell  him. 

“It’s  a  direct  competitor  to  OS/2,” 
he  said. 

“The  company  couldn’t  embrace  it 
because  of  the  pressure  from  its  own 
marketplace  to  go  completely  with 
standards.  But  that  didn’t  mean  that  it 
wasn’t  getting  a  hearing  in  other 
places,  because  it  was  —  in  other 
markets,  even  offshore  markets.  It 
was  just  starting  to  get  going. 

“There  did  not  need  to  be  a  direct 


relationship  between  Sll  and  Ring  for 
interdependency  of  product.  So  quite 
some  time  ago  1  separated  Ring  off 
and  it  operates  as  a  separate  group.  1 
don’t  know  what  Sll  will  do  with  it.” 

Lennane  described  it  as  a  “very, 
very  powerful  operating  system.”  It 
is,  he  said,  “way  more  advanced  than 
Unix,  but  that  isn’t  something  the 
world  wanted.  It’s  just  now  starting  to 
work  pretty  well. 

“It  would  have  taken  the  endorse¬ 
ment  of  a  very  large  vendor  in  order  to 
give  that  thing  any  credibility,  just  as 


OS/2  gains  its  credibility  from  the 
endorsement  of  IBM  and  the  clone- 
makers.  It  didn’t  fit  into  Sll’s  newspa¬ 
per  strategy — so  that’s  the  end  of 
that,”  said  Lennane. 

(Effective  Sept.  30,  Ring  opera¬ 
tions  were  cut  back.  President  Alden 
Edwards,  who  leads  the  management 
buy-out,  said  that,  since  the  move  to 
industry-standard  platforms,  a  con¬ 
tinuing  review  of  Ring’s  market 
potential  “failed  to  identify  a  clear 
path”  for  its  success.  He  said  custom¬ 
ers  would  be  “folded  into  the  Sll  cus¬ 
tomer  base.”) 

Shareholder  lawsuits 

“Those  guys  are  nothing  but  liti¬ 
gious  parasites  and  they’ll  refile,” 
Lennane  said  of  the  lawsuits  filed  by 
shareholders  that  followed  his  bid  to 
take  the  company  private.  “It’s 
simply  for  blackmail  purposes  ...  it 
is  legalized  blackmail.  They  simply 
obtain  compensation  for  themselves 
as  attorneys  and  obtain  nothing  for 
the  public.  In  order  to  get  rid  of  them 
you  pay  bribery. 

“1  hope  one  day  an  end  is  put  to  it. 
It’s  every  bit  as  destructive  to  Ameri¬ 
can  business  as  some  of  the  other 
(Continued  on  pai>e  50) 


“I  am  dedicated  with  all  my  heart  to  making  money. 
It’s  what  I  live  for.  Every  day  I  get  up  and  go  to  work  I 
want  to  make  a  profit.  The  industry  has  a  hell  of  a 
time  evaluating  the  worth  of  software,  and  that  is  on  a 
collision  course  with  their  needs.  I  couldn’t  take  it 
anymore.” 
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Lennane 

(Continued  from  page  48) 


practices  that  are  roundly  con¬ 
demned,  like  insider  trading.” 

On  leaving  SII 

Lennane  awaited  word  from  the  SII 
users  group,  saying  he  thought  there 
would  be  both  concern  and  under¬ 
standing  for  his  departure. 

“The  industry  knows  that  1  was 
really  at  loggerheads  with  it  over  how 
to  pay  for  value  added,”  he  said.  “It 
was  an  irreconcilable  difference.” 


“1  am  dedicated  with  all  my  heart  to 
making  money.  It's  what  1  live  for. 
Every  day  I  get  up  and  go  to  work  I 
want  to  make  a  profit.  The  industry 
has  a  hell  of  a  time  evaluating  the 
worth  of  software,  and  that  is  on  a 
collision  course  with  their  needs.  I 
couldn't  take  it  anymore.” 

Part  of  Lennane's  stated  reason  for 
seeking  to  acquire  Sll  was  his  desire 
to  see  money  moved  into  costly 
development  work  rather  than  into 
investors'  pockets  each  quarter, 
believing  that  generating  revenues  is 
as  least  as  much  a  matter  of  improving 
the  product  as  selling  it. 

He  suggested  “something  you 


With  95  -  99%  ink  and 
solvent  recovery, 
ARTECH's  systems 
typically  pay  off  in  six 
months  to  two  years. 

•  Cleans  all  news  inks 
to  original  product 
purity  (including 
letterpress,  offset, 
even  soybean  oil 
based  inks) 

•  Cleans  all  solvents 
to  original  product 
purity 

•  Start-up  supervi¬ 
sion  and  complete 
on-site  training 


•  Totally  integrated 
within  your  present 
operation 

•  ARTECH  Systems 
save  in  disposal 
costs  and  return 
clean  ink  and  sol¬ 
vent  to  inventory. 
Ask  for  a  reference 
list. 

Also  ask  about  our  Ink 
Station  which  reclaims 
color  inks  and  our 
portable  fountain 
vacuum  which  auto¬ 
matically  drains  foun¬ 
tains  and  delivers  the 
waste  directly  to  the 
reclamation  system. 
Call  or  write  today  for 
a  no  obligation  evalu¬ 
ation  of  your  require¬ 
ments.  Video  available. 
Call  1-800-633-2633. 


ARTECH 


ALTERNATIVE  RESOURCE 
TECHNOLOGIES,  INC. 

1221  East  Houston 
Broken  Arrow  CTulsa),  OK  74012 
1-800-633-2633  •  (918)  251-0880 
California  •  Oklahoma  •  New  York 


might  have  to  do  is  change  the  size  of 
your  company  .  .  .  and  not  deal  with 
marginal  deals.  That  is  not  acceptable 
to  the  public.” 

He  said  more  dollars  should  be  put 
into  R&D  than  into  sales,  general  and 
administration. 

“There’s  going  to  have  to  be  a  lot  of 
big  investments  made,”  he  said. 

In  any  event,  Lennane  is  optimistic 
about  his  product. 

“It’s  going  to  be  a  very  expensive 
task  for  anybody  to  ever  catch  that 
product,”  he  said. 

He  speculated  that  companies  now 
installing  large  systems  of  networked 
micros  linked  to  bigger  CPUs  will 
experience  almost  bankrupting  costs 
to  develop  the  kinds  of  sophisticated 
software  needed  by  the  major  dailies. 

“The  workstation  problem  can  be 
addressed.  It’s  the  underlying  inte¬ 
gration  of  the  entire  package,  its  com¬ 
munications  capability  and  all,  which 
were  written  at  a  tremendous  cost.  A 
start-up  is  confronted  with  replicating 
that  .  .  .  and  sol  don’t  think  anybody 
will  ever  afford  to  write  one  again 
because  the  industry  doesn’t  want  to 
pay  any  more  —  with  the  possible 
exception  ...  of  something  like  the 
New  York  Times.  That’s  the  kind  of 
customer  you  need  to  pay  for  some¬ 
thing  like  that.” 

Lennane  credited  the  confidence  of 
the  San  Jose  Mercury  News  and  the 
Los  Angeles  Times’  capital  with 
making  his  own  system  a  reality. 

“We  probably  .  .  .  back  in  '82  and 
'83  spent  $10,  $12  million  on  these 
products,”  he  said.  “To  replicate  that 
today,  it’s  going  to  be  hard,  particu¬ 
larly  since  no  one  can  figure  out 
where  to  get  the  gross  margins  on  the 
sales.  The  market’s  not  that  big  to 
warrant  huge  venture  capital  sums 
coming  into  it. 

“1  think  what  SII  will  do  is  over  a 
period  of  time  figure  a  way  to  inte¬ 
grate  the  technologies  and  still  keep 
its  profit  margins  up;  that’s  what  its 
goal  is,”  said  Lennane. 

Life  after  SII 

Lennane’s  agreement  with  Sll  pro¬ 
hibits  his  activity  in  the  newspaper 
systems  business,  except  for  a  single 
product  he  purchased  from  Sll. 

“1  bought  a  product  from  them 
called  a  Metro  Scripter,  which  is  a 
large-scale  PostScript  raster  image 
processor  for  newspaper  pages.  I  can 
sell  that  to  the  newspaper  industry  but 
that’s  a  stand-alone  thing.  1  can’t  sell 
it  to  Sll’s  customers  direct  for  two 
years.  So  basically.  I’m  out  of  the 
newspaper  systems  business, 
period.” 

Lennane  said  he  had  hoped  to 
pursue  the  Ring  operating  system,  but 
(Continued  on  page  69) 
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A  WORLDWIDE 
SAMPLE  OF  USERS 

Edmonton  Journal 

Edmonton,  Alberta 

The  Advertiser-Journal 

Montgomery,  Alabama 

The  Evening  Telegraph 

Coventry,  England 

Rotabest 

Best,  Holland 

The  Herald 

New  Britain, 
Connecticut 

The  Times-News 

Kingsport,  Tennessee 

Ringier 

AdligenswiI, 

Switzerland 

El  Informador 

Guadalajara,  Mexico 

The  Press-Journal 

Vero  Beach,  Florida 


The  Windsor  Star 

Windsor,  Ontario 

The  Giobe 

Joplin,  Missouri 

The  Giobe  and  Maii 

Toronto,  Ontario 

News  &  rimes 

Huntsville,  Alabama 

News-Piedmont 

Greenville, 

South  Carolina 

The  Gieaner 

Henderson,  Kentucky 

Wausau  Daiiy  Herald 

Wausau,  Wisconsin 

The  St.  Louis  Post- 
Dispatch 

St.  Louis,  Missouri 

Standard  Newspapers 

Melbourne,  Australia 

The  Times-Picayune 

New  Orleans,  Louisiana 

The  Daiiy  Review 

Hayward,  California 


Times-Reporter  The  Stock  Journai 

New  Philadelphia,  Ohio  Adelaide,  Australia 

Pioneer  Press-Dispatch  Turun  Sanomat 

St.  Paul,  Minnesota  Turku,  Finland 


THE  HARRIS 

8300...AN 

IHTEGRATED 

PRE-PRESS 

SmEMTHATS 

AFFORDABLE 


The  Harris  8300  integrated  newspaper  ^stem  is  used 
by  more  than  100  newspapers  and  publishers  world¬ 
wide.  That’s  because  the  8300  has  developed  a  reputa¬ 
tion  for  its  speed  and  reliability.  The  8300  is  the  kind 
of  system  newspapers  depend  on  to  get  the  job  done. 
Whether  it  is  used  for  display  ad  composition  or  news 
layout,  as  a  copy  desk  system  or  classified  ad  system, 
the  8300  is  versatile  enough  to  handle  your  n^s.  It’s 
an  integrated  system  with  the  capabilities  to  cost-effec¬ 
tively  produce  most  any  publication. 

Let  us  tell  you  more  about  the  Harris  8300.  Contact 
Harris  Controls  and  Composition  Division,  407  John 
Rodes  Boulevard,  Dept.  EP,  Melbourne,  Florida  32901 
(TWX:  510-959-6418)  or  call  1-800-4-HARRIS,  Ext  4100. 


H!  h-lARRIS 


NEWS/TECH 


Routing  by  computing 

Newspapers  are  using  computers  not  only  to  move  news 
stories,  but  also  to  move  people  and  the  finished  product 


By  Jim  Rosenberg 

Computers  can  now  move  people 
and  products  as  well  as  data. 

Software  from  two  vendors  prom¬ 
ises  to  automate  planning  for  newspa¬ 
per  delivery,  may  assist  in  dispatch¬ 
ing  reporters,  photographers  and 
sales  staff,  locate  single-copy  sales 
sites  and  provide  a  cartographic  base 
for  assembling  social,  commercial, 
governmental,  agricultural  and  other 
information. 

Three  major  dailies,  ranging  in 
weekday  circulation  from  150, 000 
(Ashury  Park  fN.J.]  Press)  to  more 
than  a  half-million  (Philadelphia 
Enquirer),  are  trying  out  the  mapping- 
routing  package  developed  by 
Bethesda,  Md. -based  Routing  Tech¬ 
nology  Software  Inc. 

Roadshow  uses  a  386-based  IBM- 
compatible  or  older  PC-XT,  with 
color  monitor,  printers  for  plotting 
maps  and  printing  manifests,  county 
maps  on  laser  discs,  circulation  lists, 
number  of  trucks  and  their  capacities 
and  other  pertinent  information  in 
order  to  shorten  planning  for  the  most 


efficient  delivery  routes. 

The  Asbury  Park  Press  reported  a 
substantial  reduction  in  work  time 
and  cost  savings  in  the  thousands. 
Transportation  manager  Ron  West 
earlier  reported  that,  whereas  about 
500  hours  had  previously  been 
devoted  to  route  development  annu¬ 
ally,  planning  has  since  been  reduced 
to  about  125  hours  using  the  system. 
Initial  incorporation  of  the  database 
was  the  only  time-consuming  task. 


Everything  is  accounted  for:  num¬ 
bers  of  delivery  stops  and  stoplights, 
zone  editions,  required  departure  and 
arrival  times  and  per-truck  product 
volume  for  a  given  weight.  Computer¬ 
generated  routes  can  be  modified  on 
screen  using  a  mouse. 

Roadshow  generates  cost-per-mile 
figures  for  any  truck  or  route.  A 


printer  provides  a  daily  delivery 
manifest  and  a  map  for  each  route, 
enabling  any  driver  to  handle  any 
route.  Its  flexibility  and  speed  are 
important  factors  in  the  paper’s 
growth  into  adjacent  counties. 

The  Dallas  Morning  News  began 
training  on  Roadshow  in  April  and  is 
“just  using  a  small  portion  of  what  it 
can  actually  do,”  according  to  circu¬ 
lation  department  systems  and  opera¬ 
tions  manager  John  Crocker. 


“We  entered  all  these  [manually 
developed]  routes  into 
Roadshow  .  .  .  and  it  just  confirmed 
our  suspicions  with  regard  to  how  we 
were  routing.” 

Trucking  manifest  information  is 
downloaded  from  a  mainframe  com¬ 
puter  to  the  PC.  Two  monitors  are 
used  —  one  with  a  keyboard  for 
updating  and  modifying  routes,  the 


The  actual  time  needed  for  the  papers’  systems  to 
derive  routes  was  put  at  between  10  and  15  minutes. 


Use  your  Mac...for  a  library? 


If  you  are  making  limited  use  of  your 
Mac,  why  not  take  advantage  of  tech¬ 
nology? 

With  your  Macintosh*,  our  software  and 
an  optical  disk,  you  have  a  fully  automatic, 
fast,  efficient  and  affordable  library  system. 

All  story  and  headline  words  are  indexed  so 
you  can  search  all  of  the  text  with  this  flexible 
system  designed  exclusively  for  newspapers 
by  professionals  in  the  industry. 

,  For  more  information,  call  (417)  782-02110 


STAUFFER 

»MEDIA  systems!^ 

P.O.  Box  1330,  Joplin,  MO  64802 

Macintosh  is  a  registered  trademark  of  Apple  Compufcr,  Inc. 


other  for  map  display.  The  program 
also  details  differences  between  its 
routes  and  those  devised  or  modified 
on  screen  by  an  operator. 

The  program  has  a  “very  good 
reporting  package  along  with  it,”  said 
Crocker. 

Directions  are  printed  for  drivers 
(Continued  on  page  54) 


Fully  Reconditioned 
Goss*  Press  Equipment 

from  the 

original  manufacturer 

Rockwell  International 

Goss  Used  Equipment  Department 
Goss  Commercial  Products 
Rockwell  International  Corporation 

3100  South  Central  Avenue 
Chicago,  IL  60650 

312/656-8600 
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MULLER  MARTINI 


MULLER  MARTINI  CORP. 

40  Rabro Drive.P.0.Box3360.Hauppauge.N.Y.11787»(516)582-4343 


Your  answer  to  mailroom  bottlenecks. 


Placed  in-line  with  the 
PrintRoil  Buffer  System,  the 

20,000/hr.  Biliner  provides  automation 
from  press  to  loading  dock.  The 
roll  system  has  the  capability  to 
store  and  retrieve  pre-printed  sections 
automatically.  You  can  incorporate 
several  Biliners  to  process  multiple 
zones  simultaneously  and  for  back-up. 


Smaller  circulation  newspapers 
can  run  the  Biliner  as  part  of  a 
simple,  on-line  system  by  adding 
an  automatic  infeed  and  overflow 
delivery.  Overhead  material  handling 
opens  up  valuable  floor  space. 


For  off-line  operation,  the 

Biliner  is  equipped  with  two  main 
jacket  feeders,  which  enable 
personnel  to  keep  up  with  manual 
loading  of  bulky  main  sections. 
Modular  design  allows  an  off-line 
machine  to  be  integrated  into  an 
on-line  system  in  the  future. 


•  Built-in  microprocessor  with 
self-diagnostic  capability  displays 
production  data. 


•  Tandem  feeders  handle  a  greater 
number  of  inserts  without 
lengthening  the  machine. 


The  Biliner  308  Inserter 


makes  fast  work  of  your  on-line  or 
off-line  production. 


•  Feeders  can  operate  in  alternate 
or  repair  mode  —  if  the  first  feeder 
does  not  pick  up,  the  second 
automatically  adds  the  missing 
copy.  Only  complete  packages 
are  delivered  to  the  stacker. 


Routing 

(Continued  from  page  52) 


but  maps  are  not  plotted  in  Dallas. 

‘if  we  were  to  open  our  doors  as  a 
new  company  today  with  the  volume 
we  have  today  ...  it  would  save 
months  of  heartache  and  trial  and 
error,"  Crocker  concluded. 

Dallas  is  using  Roadshow  only  for 
the  pre-printed  advance  portion  of  its 
Sunday  product. 

It  “normally  saves  us  four  hours 
overall”  for  distribution  planning, 
said  Crocker. 

In  Asbury  Park,  West  said  that 
manually  developing  three  new  truck 
routes  took  about  80  hours. 

“This  year,”  he  said,  “we  can 
develop  those  same  new  routes  in  five 
hours.” 

The  actual  time  needed  for  the 
papers’  systems  to  derive  routes  was 
put  at  between  10  and  15  minutes. 

“There  were  only  two  of  us  that  put 
the  whole  system  up,”  said  West. 

Accomplished  gradually  as  time 
permitted,  he  said  the  initial  work 
required  about  300  hours.  Locating 
individual  list  entries  on  the  maps  is 
still  time-consuming. 

Asbury  Park  uses  Roadshow  to 
handle  approximately  1 ,600  routes  for 
bulk-drop  locations  in  two  counties. 

“We  can  go  a  lot  higher  than  that," 
said  West,  who  added  that  using  it  for 
subscribers  is  impractical.  “That 
would  be  a  massive  task,  and  you 
would  have  a  map  screen  that  was 
nothing  but  dots  and  you  couldn't  tell 


one  from  the  other  anyway.” 

Other  large  and  medium-sized 
papers,  including  some  major  metros, 
are  reportedly  considering  such  pro¬ 
grams.  In  addition  to  several  tele¬ 
phone  inquiries,  at  least  a  half-dozen 
papers,  including  locals,  regionals 
and  two  major  metro  dailies  have 
observed  Roadshow's  operation  in 
Asbury  Park. 

Whereas  Roadshow  was  adapted 
from  use  in  the  trucking  industry,  the 
desktop  mapping  package  offered  by 
Troy.  N.Y. -based  MapMedia  Inter¬ 
national  was  put  together  and  is  mar¬ 
keted  by  former  newspaper  execu¬ 
tives  for  the  newspaper  industry. 

Its  maps  and  Maplnfo  software  for 
IBM  PCs  and  compatibles  produce 
on-screen  maps  to  show  carrier  and 
motor  routes,  sales  territories,  retail 
locations  and  other  market  data. 
Visual  scale  ranges  from  within  52 
feet  to  5,000  miles. 

Though  maps  on  5  'A"  and  3  Vz  mag¬ 
netic  media  are  available  to  cover  the 
entire  country,  detailed  coverage 
exists  only  for  more-developed  areas, 
according  to  MapMedia  president 
Paul  Flynn,  a  former  publisher  and 
Gannett  executive.  He  said  such 
areas  include  what  he  described  as  the 
top  300  metro  areas.  Maps  are  priced 
according  to  city  size.  Basic  software 
and  maps  are  sold  separately. 

In  conjunction  with  maps,  the  soft¬ 
ware  will  set  up  various  files  for  maps, 
boundaries,  details,  legend  and 
graphical  data,  as  well  as  fonts.  Flynn 
said  basic  cartography  is  customized 
by  overlaying  information. 

“You  can  put  up  to  50  of  those 


layers  on  [a]  map,”  he  said. 

In  addition  to  establishing  and 
updating  truck  routing,  the  program 
can  be  used  to  determine  zones,  dis¬ 
play  those  zones  to  advertisers,  set  up 
sales  staff  territories,  superimpose 
subscriber  and  nonsubscriber  lists  for 
solicitation  or  delivery  efficiency,  dis¬ 
patch  reporters  and  photographers 
and  identify,  by  shading,  particular 
areas  —  high  crime,  false  alarms, 
chronic  traffic  congestion,  air  traffic, 
public  lands,  school  zones. 

Though  not  suitable  for  reproduc¬ 
tion,  Flynn  suggested  that  the  maps 
can  also  be  used  as  base  material  for 
subsequently  enhanced  graphics  to 
relate  demographic  and  geographic 
data. 

Draeger  is  CEO 
of  Compugraphic 

Bayer  USA  Inc.,  parent  company 
of  Agfa-Gevaert,  of  which  Compu¬ 
graphic  is  now  a  subsidiary,  has 
announced  that  Ken  Draeger  has 
become  chief  operating  officer  of 
Compugraphic. 

Draeger  will  succeed  Carl  E.  Dan- 
tas  as  head  of  Compugraphic  when 
the  latter’s  resignation  takes  effect  at 
year's  end. 

Draeger  had  been  president  of 
Autographix  Inc.  since  1986.  Agfa- 
Gevaert  has  a  20%  equity  interest  in 
Autographix,  which  develops  and 
markets  presentation  graphics  and 
software  and  imaging  systems  for 
commercial  slide  producers,  corpora¬ 
tions  and  government.  Draeger  had 
earlier  been  president  of  the  Network 
Services  Division  of  Automatic  Data 
Processing  Inc.,  which  he  helped 
found  in  1970. 

Conn,  daily  gets 
Papertrak  system 

Data  Sciences  Inc.  will  install  its 
Papertrak  business  system  at  The 
Day,  in  New  London,  Conn. 

It  will  provide  the  40,000-circula¬ 
tion  daily  with  automatic  carrier 
routing,  customer  service  and  track¬ 
ing  capabilities.  The  paper  uses  car¬ 
rier  and  office  billing,  and  the  new 
system  will  credit  carriers  for  sub¬ 
scriber  payments  made  to  the  office. 

The  Day  will  also  get  Papertrak’s 
Total  Market  Coverage  System.  Day 
sales  and  marketing  director  Wendy 
Shadow  noted  the  efficiency  of  the 
one-screen  system  and  that  Day  busi¬ 
ness  procedures  did  not  have  to 
change  to  utilize  the  new  system. 


STUFF N6 
TABLODS? 


Only 

McCain’s  660 
news|iaper  stuffer 
uses  a  rotating  disG{ 
to  open  tabloid 
jackets! 


...it's  more  accurate... 
it's  faster... it's  easier  to 
set  up. ..and  it  eliminates 
the  need  for  a  lap. 

If  you're  thinking  of  automating  your  hand  stuffing  operation,  or  ij 
you’re  just  tired  of  the  problems  of  your  present  system,  write  oi] 
call  for  complete  information  on  our  660  systems. 

McCAIN  MANUFACTURING  CORR 
6200  W,  60th  Street,  Chicago,  IL  60638  1  312  586-6200 


\I®|CCAIN 

AMI  ir 
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Your  double  width  presses  demand  a  printing  blanket 
capable  of  surviving  high-speed  press  room  environ¬ 
ments.  That's  why  quality-conscious  pressmen 
depend  on  the  industry’s  newest,  compressible  offset 
blanket— the  Vulcan  2000  XTRA  No  Pak.™ 

We’ve  developed  the  Vulcan  2000  XTRA  No  Pak 
specifically  for  use  on  your  GOSS  Headliner  offset 
presses  which  have  blanket  cylinder  undercuts 
of  .074  This  newly-engineered  blanket; 

•  enhances  paper  web  feed  control. 

•  resists  “gapping”  tendencies, 

•  inhibits  gauge  loss  and  "sinking", 

•  reduces  plate  and  press  wear,  and 

•  lessens  ink  and  paper  piling. 

The  unique  printing  face  of  the  2000  XTRA 
makes  it  compatible  with  most  of  your  inks  and 
solvents,  and  it  gives  you  excellent  ink  transfer 
and  web  release. 

When  you  need  dependable  print  quality- 
paper  after  paper— choose  the  blanket  that’s  y 

making  all  the  headlines!  / 


Reeves  Brothers,  Inc. 
Graphic  Arts  Division 

REEVES  po Box  1531 

Spartanburg  SC  29304 
1-800-344-0714 


€1988  Reeves  Brothers,  Inc. 


Technical  briefs 


Intellifont 
goes  desktop 

Compugraphic  Corp.'s  Font  Tech¬ 
nologies  division  announced  recent 
agreements  for  incorporation  of  its 
Intellifont  type-scaling  technology 
into  desktop  publishing  systems. 

The  Font  Factory's  FontMaker 
operates  within  the  GEM  (for  Xerox 
Ventura  and  GEM  Desktop 
publisher)  or  Microsoft  Windows  (for 
Aldus’  PageMaker  and  other  appli¬ 
cations)  environments,  generating 
printer  and  matching  WYSIWYG 
screen  fonts  in  sizes  ranging  from  six 
to  128  points. 

Jump  Ahead  Software's  PrintCon 
is  an  end-user  typeface  controller  and 
page  controller  for  PCs.  It  provides 
full  menu  control  to  manage  the  Intel¬ 
lifont  type  outlines  and  exploits  the 
technology’s  rapid  character-genera¬ 
tion  capability.  Matched  screen  and 
printer  bitmaps  are  created  in  any 
size. 

With  Jump  Ahead's  FontMaster 
typeface  product,  vendors  can  offer 
immediate  delivery  on  Intellifont- 
generated  bitmaps  manufactured  at 


★  SCANNER  GENERATED  CONTACT  SCREENS 


Diffusion  Transfer  Screens 

3,  4  THE  PRICE  OF  2!! 
(Beginning  Sept.  1.— Oct.  31) 

Three  ranges,  prepackaged  same  size, 
ruling,  dot  shape 

•  SHORT  RANGE: 

low  contrast  originals 

•  STANDARD  RANGE: 

normal  contrast  originals 

•  LONG  RANGE: 

high  contrast  originals 

Available:  10"x13''  -  38”x38'' 

FEATURES: 

•  sharper  dots,  shorter  exposure  times 

•  guaranteed  curve  match  across  all 
screen  rulings 

CALL:  1-800-645-5442  -or- 
516-231-3232 
for  prices,  ordering 
dealer  information. 

Daetwyler 

Max  Daetwyler  Corporation 

310  Oser  Avenue 
Hauppauge.  New  York  11708 
Tel:  (516)  231-3232/Fax  516-434-3161 
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the  time  of  sale,  reducing  inventory 
cost  and  management  problems  while 
retaining  benefits  of  a  comprehensive 
type  library. 

Bestinfo  allows 

trade-in 

for  upgrade 

Bestinfo  Inc.  has  announced  a 
trade-in  program  for  upgrading  its 
new  Wave4  product  line. 

The  company  said  the  program 
allows  a  trade-in  value  equal  to  the 
dollars  paid  for  Superpage  or  DMS 
software  regardless  of  the  date  of  pur¬ 
chase.  Also,  in  some  cases,  said  Bes¬ 
tinfo,  Type  Processor  One  can  also  be 
traded  in. 

Wave4  incorporates  features  of  the 
three  earlier  products  and  has  added 
functions  that  include  its  own  pro¬ 
gramming  language.  Wave4  supports 
color  page  makeup  and  color  separa¬ 
tion  and  correction. 

Gannett  offers 
news  via 
fax  machines 

USA  Today  Decisionlines  news 
summaries  in  18  categories  are  now 
delivered  to  facsimile  machines  by 
US  Fax  Inc. 

The  Gannett  New  Media  summa¬ 
ries,  available  weekdays  by  9  a.m., 
are  delivered  in  categories  that 
include  general  news,  weather, 
sports,  travel  and  specialized  busi¬ 
ness  and  technical  topics  consisting  of 
12  to  15  concise  items  edited  at  the 
USA  Today  Information  Center. 

The  reports  are  transmitted  to  sub¬ 


scribers’  fax  terminals  or  to  an  elec¬ 
tronic  fax  mailbox  provided  by  US 
Fax.  The  mailbox  allows  subscribers 
to  receive  reports  at  any  location 
where  there  is  access  to  a  fax  machine 
by  dialing  a  toll-free  number  and 
entering  codes. 

US  Fax  chairman  G.L.  Brodsky 
said  in  a  statement  that  he  foresees 
availability  of  further  summaries  that 
might  cover  commodity  and  currency 
exchanges,  local  events  and  newslet¬ 
ters.  Delivery  on  the  national  US  Fax- 
sys  transmission  system  represents 
the  first  large-scale  application  of 
packet-switched  data  communica¬ 
tions  to  facsimile  machines,  accord¬ 
ing  to  US  Fax.  The  system  is  also  said 
to  offer  long-distance  communica¬ 
tions  at  costs  lower  than  those 
charged  for  voice-grade  phone  lines. 


Raymond  J.  Luca  has  been  named 
president  of  LogEtronics  Corp., 
where  he  had  served  in  various  mar¬ 
keting  capacities  from  1970  through 
1984,  when  he  joined  ATF-Davidson. 
He  has  been  president  at  ATF-David¬ 
son  since  1986.  Luca  also  serves  on 
the  board  of  directors  of  the  National 
Printing  Equipment  and  Supply  Asso¬ 
ciation. 


Xeta  Inc.  announced  installation  of 
its  Xeta-Data  Plus  stock  typesetting 
systems  at  the  Orange  County  (Calif.) 
Register,  where  the  system  drives  a 
Linotronic  L-500,  and  at  the  Los 
Angeles  Daily  News,  which  uses  an 
Autologic  APS-5. 


Luca  named 
president  of 
LogEtronics 


Xeta  installs 


CrVILOX  Keyless  Inking  Changes 
the  Face  of  Letterpress  Printing 

CIVILOX  conversion  removes  tons  of  inktrain 
iron.  It  adds  consistent  keyless  inking  with 
reduced  printed  waste  and  low  maintenance. 

Imagine  the  savings  you’d  gain  (piiHijfii  |f| 

if  we  retrofitted  your  entire  press,  lyi  M 1 1|  l|l 

Call  (201 )  568-5980  for  a  brochure  or  video. 

Crabtree  Vickers  Incorporated 

14  West  Forest  Avenue 
Englewood,  New  Jersey  07631 
A  Vickers  Company 
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Forest  products 
companies 
report  earnings 

Citing  strong  markets  and 
improved  operations,  Abitibi-Price 
Inc.  reported  record  net  earnings  of 
$54.4  million  (Canadian)  for  its  sec¬ 
ond  quarter,  ended  June  30.  The  fig¬ 
ure  represents  a  50%  increase  over 
$36.2  million  in  earnings  for  the  same 
quarter  of  last  year. 

Revenues  for  the  quarter  reached 
$836  million,  an  $80-million  jump  over 
second-quarter  1987  sales  figures. 
Second-quarter  per-share  earnings 
rose  55%  from  49<J  in  1987  to  760  in  the 
period  just  ended. 

*  *  * 

Donohue  Inc.  showed  1988  second- 
quarter  net  income  of  $18.3  million 
(Canadian),  on  net  sales  of  $161.2 
million,  compared  with  $10  million  in 
earnings  on  sales  of  $133. 1  million  for 
the  same  quarter  last  year.  Per-share 
earnings  rose  to  $1. 18  for  the  quarter 
ended  June  30. 

The  results  do  not  reflect  a  two-for- 
one  subdivision  of  common  shares 
issued  and  outstanding  on  July  29, 
1988.  The  quarterly  dividend  was 
raised  from  90  to  120  based  on  the 
subdivision,  and  will  be  payable  on 
Sept.  I  to  shareholders  of  record  on 
Aug.  18.  1988. 

*  *  * 

Canadian  Pacific  Forest  Products 
Ltd.  reported  net  earnings  of  $74.3 
million  on  sales  of  $753.5  million  for 
the  quarter  ended  June  30,  compared 
with  $50.1  million  earned  on  sales  of 
$694.4  million  for  the  same  period  in 
1987. 

Per-share  earnings  (based  on 
shares  that  would  have  been  out¬ 
standing  had  the  Great  Lakes-ClP 
merger  occurred  on  Jan.  1 ,  1987)  were 
posted  at  $1.69,  compared  with  $1.14 
for  the  same  period  last  year. 
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Paul  Lynch  Relies  on 
Technidyne  for  Optimum 
Color  Reproduction 


quality,  depends  on  the  Technibrite’"  MICRO  TB-1C  to  measure  and 
control  their  newsprint’s  optical  properties.  Averaging  1000  color 
separations  a  month,  New  Jersey’s  largest  evening  newspaper  can 
specify  newsprint  qualities  to  achieve  optimum  color  reproduction 
that  will  maintain  their  reputation  with  advertisers. 

“The  Technibrite  is  the  one  piece  of  equipment  that  allows  me  to 
define  the  properties  in  a  sheet  that  are  necessary  to  produce  faithful 
and  optimum  color  reproduction,  and  to  hold  the  newsprint  vendors 
accountable,’’  says  Paul  Lynch,  The  Record’s  Quality  Color  Manager. 

With  their  stringent  quality  standards  and  controls.  Lynch  says 
The  Record  has  benefitted  two  ways.  “Precise  quantitative  measure¬ 
ments  result  in  our  ability  to  achieve  the  highest  quality  optical 
properties  possible  on  standard-priced  newsprint.  Just  as  importantly, 
optimum  color  reproduction  has  earned  us  money  by  making  us 
competitive  in  the  print  advertising  arena.  We’re  grabbing,  I  think, 
dollars  that  would  have  been  diverted  to  magazines  and  other  areas. 

“I  have  the  highest  praise,  the  highest  respect  for  Technidyne. 
Their  equipment  is  the  best.  That 
is  probably  the  highest  rating  I 
can  give  anyone,  and  it  happens 
to  be  true.” 

Improve  your  color  quality 
program  with  Technidyne. 


i 


TECHNIDYNE 

CORPORATION 

100  Quality  Avenue 
New  Albany.  IN  47150-2272 
812-948-2884 
Fax:  812-945-6847 
Telex:  204066 


The  Leading  Optical  Properties  Measurement  Specialists  serving  the  pulp  and  paper  industry. 
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MORE  THAN  JUST 
RUB  FREE  INK: 


Now  available  f  ram  J.IIII.  Huber 


The  Huber  Industry  Report;  An  In-depth  Study  in 
State-of-the-Art  Low  Rub  Ink  Technology. 

As  part  of  J,  M.  Huber's  continuing  program  designed  to  support  the  news¬ 
paper  industry  with  high  quality  technical  data  and  information,  we  prepared  an 
in-depth  study  of  low  rub  ink  usage,  demand  and  performance. 

Our  industry  report  includes:  Results  of  a  nationwide  survey  of  newspapers 
that  focus  on  issues  of  subscriber  rub-associated  complaints — Comparative 
data  and  printed  examples  of  trials,  conducted  at  ANPA,  using  the  latest 
low  rub  inks  available  and  density  control  to  demonstrate  how  "balanced” 
inks  improve  rub-off  performance  ( -i-  85%),  dot  gain  ( -  25%),  and  mileage 
( -h  37%) . .  to  provide  MORE  THAN  RUB-FREE  INK. 

Low  Rub  Ink  Survey 

There  is  a  growing  controversy  regarding  the  true  value  of  a  low  rub  ink  in 
reducing  subscriber  rub  complaints  and  improving  ink  performance. 

J.  M.  Huber  conducted  an  extensive  nationwide  survey  among  newspaper 
executives  in  order  to  collect  some  crucial  information  that  sheds  light  on 
these  issues.  The  results  of  this  timely  survey  are  ready  and  we  want  to 
share  them  with  you 

The  Trials 

With  the  assistance  of  the  American  Newspaper  Publishers  Association, 

J.  M.  Huber  conducted  a  series  of  low  rub  ink  performance  tests.  The  tests, 
conducted  at  the  ANPA  Headquarters,  carefully  examined  a  range  of  perform¬ 
ance  characteristics  including  rub-off,  dot  gain,  mileage  and  jetness.  The 
results  of  the  tests  and  subsequent  analysis  at  the  Huber  Technical  Center  have 
served  as  the  basis  of  a  unique  Low  Rub  Ink  Density  Control  study.  This  study 
demonstrates  the  effectiveness  of  density  control  in  improving  rub,  mileage 
and  dot  gain  in  both  conventional  and  low  rub  inks.  In  addition,  it  quantifiably 
shows  the  further  performance  improvements  achievable  with  Huber's  new 
“balanced "  low  rub  inks,  formulated  to  be  MORE  THAN  JUST  RUB  FREE!  This 
highly  informative  "Industry  Report"  is  available  from  Huber,  the  leader  in 
technical  information  and  service  to  the  newspaper  industry  for  over  1 00  years. 


I - 

I 

I  Complete  the  coupon  and  mail  it  today  to  receive 
I  your  copy  of  the  Industry  Report  on  Rub-Free  Ink. 

□  Yes,  I  am  interested  in  receivir^ 

I  “The  Industry  Report"  on  Low  Rub  from  Huber. 

I  Name _ 


I  Company _ 

I  City _ State _ Zip _ 

I  Mail  to:  J .  M .  Huber  Corporation 

I  Printing  Ink  Division 

333  Thornall  St,  Edison,  NJ  08818 

Or  for  fast  action  call: 

I  (201)  906-1 760  Ask  for  Andy  McDonnell 

I 

j  A  program  for  bringmg  you  the  best  in  technology,  products  and  service. 


Schurz 

(Continued  from  paf>e  15) 


Study  with  the  aid  of  the  International 
Newspaper  Financial  Executives 
organization. 

Last  year  Inland  took  on  AN  PA  as 
a  co-sponsor  of  its  Wage  and  Salary 
Survey  in  an  effort  to  broaden  it  to 
nationwide  coverage. 

INFE's  involvement  with  the  Cost 
and  Management  Study  has  a  similar 


Janensch 

(Continued  from  pufte  15) 


Feeding  Frenzy”  on  Oct.  21  with 
three  individuals  who  feel  they  have 
been  treated  unfairly  by  news  media 
having  the  opportunity  to  talk  back. 

The  three  are  Geraldine  Ferraro, 
the  1984  Democratic  vice  presidential 
nominee;  E.  Robert  Wallach,  a  San 


Patrick 

(Continued  from  paf>e  14) 


North  Carolina  where  he  eventually 
became  majority  owner  of  the  com¬ 
bined  News-Arfius.  The  Goldsboro 
paper  was  sold  in  1951  and  the  family 


Dukakis  endorsed 
by  Seattle  Times, 
first  Dem.  since  ’20 

For  the  first  time  in  memory,  the 
Seattle  Times  has  endorsed  a  Demo¬ 
crat  for  president  of  the  United 
States,  stating  in  an  editorial  that 


EXTRA  LINAGE  FOR  1988 


TV  Listings 
Seniors’  Pages 
Dining/Movie  Directories 
Supported  by  EXTRA  BUSINESS 
sold  by  us  on  an  annual  basis  at 
Premium  Rate.  Free  editorial  matter 
INCLUDING  TV  LISTINGS. 

YOU  NET  YOUR  RATE 

Dickinson  Multi-Media  Services,  Inc. 
Servicing  newspapers  for  over  47  years. 

_  271  Madison  Avenue 

New  York,  NY  10016 

mrm  (212)  532-0170  or 

1  (800)  874-7785 


purpose,  Schurz  said.  Inland  will  con¬ 
tinue  to  print,  bind  and  mail  the 
survey  but  it  will  rely  on  INFE’s  help 
in  broadening  participation  in  order  to 
get  “more  and  larger  newspapers 
involved.” 

Inland  is  also  considering  doing 
cost  and  management  studies  for 
South  American  and  European  news¬ 
papers,  Schurz  said. 

Inland  is  continuing  to  “pour 
money”  into  its  minority  affairs  pro¬ 
gram,  and  plans  to  hold  another  Job 
fair  this  year,  he  said. 


Francisco  attorney  indicted  in  the 
Wedtech  case;  and  Wendell  Phillippi, 
a  former  managing  editor  of  the  India¬ 
napolis  News,  who  made  a  phone  call 
to  the  Indiana  National  Guard  on 
behalf  of  Dan  Quayle. 

Janensch  spent  20  years  with  the 
Courier-Journal  and  Louisville  Times 
as  a  reporter  and  editor.  After  Gan¬ 
nett  acquired  the  dailies  in  1986,  he 
spent  time  as  a  Gannett  general 


acquired  the  Rock  Hill  Herald,  which 
was  itself  sold  in  1985  to  the  Raleigh 
News  &  Observer  Publishing  Co. 

Patrick,  while  remaining  publisher 
of  the  Herald,  is  also  majority  owner 
of  the  Palestine  (Texas)  Herald- 
Press. 

He  and  his  wife  Lib  have  two 
daughters:  Trish,  who  is  interning  in 
Rio  de  Janeiro  for  Manufacturers 


“Gov.  Michael  Dukakis  is  conspicu¬ 
ously  the  best  choice  to  lead  America 
as  its  president  through  the  coming 
four  years.” 

According  to  information  provided 
by  the  newspaper,  a  search  through 
the  Times'  files  indicated  that  since  at 
least  1920,  the  paper  has  supported 
Republican  nominees,  except  for  the 
Barry  Goldwater  campaign  in  1964,  a 
year  in  which  neither  party’s  ticket 
was  recommended. 

In  the  1988  race,  however,  the 
Times  opinion  is  that  Republican  Vice 
President  George  Bush  has  run  a  cam¬ 
paign  that  suggests  that  “Bush  is  a 
small  man,  fearfully  marching  back¬ 
ward  toward  the  1940s,  rather  than 
being  a  leader  who  can  inspire  Amer¬ 
ica  and  its  citizens  to  higher  thoughts 
and  deeds.” 

Noting  that  Bush  is  clinging  to  the 
eight-year  Reagan/Bush  legacy,  the 
Times  editorial  criticized  the  Rea¬ 
gan/Bush  record  for  ignoring  the  fed¬ 
eral  deficit,  scorning  educational  sup¬ 
port,  maintaining  a  “reprehensible” 
record  on  civil  rights,  and  conducting 
a  “sham”  support  program  for  the 
military.  It  also  points  out  an 
“epidemic  of  corruption,  waste  and 


Another  ambitious  program  for  the 
coming  year  is  Inland’s  Key  Execu¬ 
tive  Seminar  scheduled  for  late 
February  or  early  March  in  Tucson. 

Last  year’s  three-day  session  had 
as  its  theme  “listening  —  listening  as 
management,  listening  to  the  market¬ 
place,  listening  to  our  readers  and 
other  newspapers,”  Schurz  said.  The 
Tucson  meeting  also  will  have  a 
unifying  theme  which  will  be  selected 
by  conference  chairman  Scott  Low, 
publisher  of  the  Quincy  (Mass.)  Pat- 
riot-Ledf>er. 


executive  and  set  up  the  Paul  Miller 
Washington  Reporting  Fellowships, 
named  for  the  company’s  former 
chairman. 

In  June  1987  Janensch  was  named 
senior  managing  editor  of  the  Journal- 
News,  with  40,000  daily  and  5(),()()() 
Sunday  circulation,  and  the  following 
year  was  named  the  newspaper’s  edi¬ 
tor  and  general  manager,  as  well  as  a 
vice  president  of  WRN. 


Hanover  Leasing  Co.,  and  Kathy,  an 
attorney  with  the  Dallas  law  firm  of 
Haynes  and  Boone. 

“One  of  the  distinct  advantages  of 
growing  up  in  this  business,”  Patrick 
said,  “is  1  have  been  blessed  with  an 
awful  lot  of  friends  and  friends  of  my 
father  who  have  helped  me  grow  and 
learn.  There  has  been  a  generous 
sharing  of  talent  and  expertise.” 


mismanagement”  and  assails  Bush 
for  his  selection  of  running  mate  Dan 
Quayle. 

Dukakis  is  praised  for  his  under¬ 
standing  of  the  economy  and  his  com¬ 
mitment  to  education  as  well  as  for 
demonstrating  a  “caring  for  Ameri¬ 
cans  of  all  origins.”  His  choice  of 
Lloyd  Bentsen  shows,  according  to 
the  Times,  “a  willingness  to  listen  to 
strong,  intelligent  dissenting  voices.” 


Novak  to  start 
his  own  tv  show 

In  a  reshuffling  of  journalists’ 
roundtables  on  weekend  television, 
Robert  Novak  is  leaving  The 
McLaughlin  Group  to  start  his  own 
show. 

Novak  who  was  a  regular  on  John 
McLaughlin’s  show  since  it  started 
six  years  ago  was  scheduled  to  start 
“The  Capital  Gang”  Oct.  15  on  CNN. 
It  was  to  be  broadcast  live  at  7  p.m. 
EST  and  on  tape  at  II  p.m.. 

Available  to  48  million  homes,  it 
would  compete  with  McLaughlin’s 
show. 
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1989-90  Academic  Year 
For  full-time  staff  or  freelance 
science  and  technology  jour¬ 
nalists  working  for  news¬ 
papers,  magazines,  press 
services,  radio,  and  television 
(but  not  in  public  relations), 
with  a  minimum  three  years’ 
coverage  of  science  and 
technology. 

The  intensive  program  of  pro¬ 
fessional  development  at  MIT 
includes  twice-weekly  semi¬ 
nars  with  scientists  and  engi¬ 
neers,  visits  to  laboratories, 
attendance  at  courses,  and 
workshops  on  challenges  for 
science  journalism.  The  goal 
is  to  increase  acquaintance 
with  front-rank  researchers 
and  to  attain  a  deeper  knowl¬ 
edge  of  current  issues  in  sci¬ 
ence  and  technology,  and  of 
their  wider  social  impact. 


The  principal  sponsor  is  the 
Knight  Foundation  of  Akron, 
Ohio.  In  recognition  of  the 
Foundation’s  sponsorship,  the 
Fellowships  were  renamed  in 
1987.  During  1982-v^7  the  Fel¬ 
lowships  were  known  as  the 
Vannevar  Bush  Fellowships  in 
the  Public  Understanding  of 
Technology  and  Science. 

Stipend:  $20,000. 

Relocation  allowance  up  to 

$2,000. 

Application  Deadline: 

1  March  1989 

Contact:  Victor  K.  McElheny, 
Director,  Knight  Science 
Journalism  Fellowships 
Massachusetts  Institute 
of  Technology 
Room  E40-373 
Cambridge,  MA  02139 
Telephone  617-253-3442 


The  1988-1989  Knight  Science- 
Journalism  Fellows  and  Staff, 
front  row,  left  to  right: 

Barbara  Bachtler 
Deutsche  Presse-Agentur 
Hamburg,  West  Germany 

Victor  K.  McElheny 
Director 
Laura  Tangley 
BioScience  magazine 
Washington,  D.C. 

Vincent  Kiernan 

The  Alameda  Newspapers 

California 

Middle  row: 

Olga  Rakich 

WGBH  Educational  Foundation 
Boston,  Massachusetts 
S.  Renee  Twombly 
The  Cape  Cod  Times 
Massachusetts 

Yuri  Aono 

The  Mainichi  Shimbun 
Tokyo,  Japan 

Seanna  Browder 
The  Herald 
Everett,  Washington 


Nira  Woreman 
free  lance 
Sao  Paulo,  Brazil 
Back  row: 

Guy  W.  Webster 
The  Arizona  Republic 
Phoenix,  Arizona 

Glennda  Chui 

San  Jose  Mercury  News 

California 

Chris  Sivula 
Tri-City  Herald 
Kennewick,  Washington 

Linda  Lowe 
Program  Administrator 

Claus-Peter  Dechau 
GEO  Magazine 
West  Germany 
Not  present: 

Victor  Lozano 

Mexican  Institute  of  Television 
and  Excelsior  newspaper 
Mexico  City 

MIT  is  an  equal  opportunity/affirmative 
action  employer. 

Photo.  Paula  M.  Lerner 
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NFC  panel  features  women  columnists 

Other  meeting  speakers  include  Lou  Harris,  Gallup’s  Andrew  Kohut, 
and  New  York  City  editorial  cartoonists  Paul  and  Bay  Rigby 


By  David  Astor 

Not  too  long  ago,  there  were  rela¬ 
tively  few  syndicated  women  colum¬ 
nists.  And  the  ones  who  were  around 
tended  to  be  in  areas  such  as  advice 
and  gossip. 

This  situation  has  improved  some¬ 
what  in  recent  years,  and  the 
Newspaper  Features  Council  (NFC) 
took  notice  of  the  change  by  putting 
columnists  Mona  Charen,  Sara 
Engram,  Alice  Kahn,  and  Judy 
Markey  on  a  panel  at  its  September  30 
meeting  in  New  York  City. 

Session  moderator  Phyllis  Singer 
said  she  was  “reluctant  to  categorize 
[the  panelists]  by  their  gender”  — 
meaning  she  felt  they  were  good  col¬ 
umnists,  not  good  women  columnists. 
But  the  Newsday  assistant  managing 
editor/features  did  note  that  the  four 
have  “helped  break  down  barriers” 
for  syndicated  women  writers. 

One  such  historical  barrier  has 
been  a  reluctance  on  the  part  of  many 
newspapers  to  put  serious  women 
columnists  on  opinion  pages  —  which 
is  where  Charen's  work  appears. 

“There  is  still  a  pink  ghetto,”  said 
Charen,  an  attorney  and  former  mem¬ 
ber  of  the  Reagan  administration. 
“Women  like  me  who  are  primarily 
interested  in  hard  news  still  have  a 
hard  time  being  taken 
seriously  ....  What  I  would  like  is 
for  editors  to  keep  an  open  mind.” 

Engram,  speaking  later  in  the  ses¬ 
sion,  said  serious  editorial/opinion 
page  writing  is  not  just  about  “throw 
weights”  and  presidential  elections, 
but  also  about  day  care,  child  abuse. 


Alice  Kahn 


and  other  issues  that  many  male  col¬ 
umnists  do  not  comment  on. 

“Ellen  Goodman  and  others  have 
done  a  huge  service  by  widening  the 
issues  discussed  [on  op-ed  pages],” 
stated  Charen.  “But  not  every 
woman  should  have  to  write  about  the 
home  [and  related  matters].  1  may 
want  to  [just]  write  about  the  debates. 
That’s  what  the  feminist  movement 
was  about,  1  think  —  choice.” 

Charen  —  who  said  she  is  “not  a 
crusading  feminist;  I  don't  believe  in 
affirmative  action,  1  believe  in  merit” 
—  observed  that  some  people  tend  to 
put  all  women  columnists  in  one  cate¬ 
gory.  She  noted  that  a  newspaper  edi¬ 
tor  might  reserve  three  of  four  column 
slots  for  male  writers,  leaving  women 
writers  in  various  subject  categories 
competing  for  the  one  remaining 
space.  Charen  also  cited  William  F. 
Buckley's  description  of  her  as  a 
“conservative  Ellen  Goodman,” 
observing  that  there  is  a  “certain  con¬ 
descension”  in  being  compared  only 
with  other  women. 


Sara  Engram 


Markey  noted  that  she  has  often 
been  compared  with  Erma  Bombeck. 

But  Charen  stated  that  she  did 
appreciate  the  fact  that  Creators  Syn¬ 
dicate  was  interested  enough  to  sign 
her  last  year. 

This  year  saw  Engram's  entry  into 
syndication  with  “Mortal  Matters.” 
The  column  has  been  a  selling  chal¬ 
lenge  for  Universal  Press  Syndicate 
not  because  of  Engram's  gender  but 
because  of  what  she  writes  about  — 
death. 

Engram  noted  that  newspapers  are 
always  “tackling”  controversial  sub¬ 
jects  such  as  adultery,  AIDS,  child 
abuse,  gambling,  impotence,  and 
obesity.  And  she  added  that  papers 
constantly  report  on  “the  big  D”  — 
whether  it  be  in  the  form  of  murder 
stories  or  obituaries. 

But  papers  do  not  always  put  death 
“in  context”  and  help  people  deal 
with  it,  stated  Engram,  who  is  deputy 
editor  of  the  Baltimore  Evenini’  Sim's 
editorial  pages. 

Newspapers  may  feel  the  whole 
subject  is  too  depressing  for  readers, 
but  Engram  said  editors  may  be 
“underestimating”  their  audience. 

“Mortal  Matters,”  continued 
Engram,  discusses  things  like  burial 
vs.  cremation,  condolence  cards, 
euthanasia,  living  wills,  and  the  way 


Judy  Markey,  Sara  Engram,  and  Alice  Kahn. 
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All  story  photos  by  David  Astor 

other  cultures  handle  death. 

“Everybody's  going  to  face  death 
at  one  time  or  another,"  declared 
Engram.  “it’s  really  a  universal  sub¬ 
ject.”  She  paused,  and  added  with  a 
smile:  “I’m  sure  [Universal 
president]  John  McMeel  would  like 
me  to  work  that  word  in  again.  Death 
is  really  a  universal  subject!” 

Charen,  speaking  a  few  minutes 
later,  observed  that  she  also  com¬ 
ments  about  death.  “1  write  about 
Michael  Dukakis’  policies,”  she  said. 

Engram  opened  her  NEC  remarks 
with  these  words  for  the  audience: 
“Wipe  those  smiles  off  your  faces  — 
this  is  going  to  get  grim!” 

The  smiles  were  elicited  by 
remarks  from  two  panelists  who  pre¬ 
ceded  Engram  —  humor  columnists 
Kahn  and  Markey. 

Markey,  who  is  with  the  Chkaf>o 
Siin-Tinies  and  North  America  Syndi¬ 
cate,  often  writes  about  how  family 
life  can  be  more  complicated  than  it 
used  to  be. 

“If  your  kid  has  a  running  nose  [in 
the  1980s],  you’re  glad  it’s  a  cold  and 
not  a  cocaine  problem,”  she  joked. 


John  McMeel  and  Abigail  Von  Buren. 

“It’s  dicey  out  there,  definitely 
dicey.” 

Markey  (profiled  in  E&F,  Novem¬ 
ber  28,  1987)  said  there  aren’t  as  many 
“intact  marriages”  these  days,  and 
wondered  if  she  was  depriving  her 
kids  of  an  extended  family.  “1  have  no 
stepchildren,”  she  moaned.  “I’m  sort 
of  out  of  it.” 

The  columnist  then  moved  to  the 
subject  of  cars,  noting  that  she  had 
called  up  Eord  to  ask  why  it  named 
one  of  its  autos  “Probe.”  The  com¬ 


Linda  Ellerbee  doing  KFS  feature 


Television  journalist  and  best-sell¬ 
ing  author  Linda  Ellerbee  is  now 
doing  a  weekly  column  for  King  Fea¬ 
tures  Syndicate. 

The  column  —  which  contains  a 
great  deal  of  first-person  material  — 
discusses  things  like  tv,  politics,  rock 
music,  raising  kids,  and  relaxing. 

In  one  piece  on  American  presiden¬ 
tial  campaigns,  Ellerbee  noted: 
“(W)e  now  have  primaries  resem¬ 
bling  a  series  of  Calaveras  County 
Fairs,  where  it  doesn’t  matter  which 
way  the  frog  jumps  so  long  as  it  jumps 
because  jumping  proves  the  frog  has 
momentum  and  it  is  momentum,  not 


Linda  Ellerbee 


direction,  that  counts.  All  we  had  left 
were  debates  but  then  we  turned 
those  into  gray  Jell-0.” 

Ni^htline  host  Ted  Koppel  has 
stated  that  Ellerbee  “is  raucous  and 
irreverent  and  writes  like  a  dream.” 

Ellerbee  anchored  and  wrote  NBC 
News  Overnight,  ABC’s  prime-time 
historical  Oiir  World  series  (for  which 
she  won  a  1986  writing  Emmy),  the 
award-winning  Weekend  news  maga¬ 
zine,  Slimmer  Sunday  USA,  several 
NBC  documentaries,  and  the 
“TGIF”  feature  for  the  Today  show. 

As  NBC  correspondent,  Ellerbee 
covered  the  U.S.  Congress,  presiden¬ 
tial  campaigns,  and  national  political 
conventions.  The  Associated  Press 
veteran  has  also  been  a  local  reporter 
in  Houston  and  New  York. 

Ellerbee  —  a  resident  of  New  York 
City’s  Greenwich  Village  and  a  native 
of  Texas  —  is  the  author  of  And  So  It 
Goes,  which  has  sold  more  than  half  a 
million  copies. 

The  Ellerbee  column  client  list  con¬ 
tained  over  50  newspapers  as  of  late 
last  month,  including  the  Dallas 
Times  Herald,  Denver  Post,  Des 
Moines  Refiister,  Detroit  Free  Press, 
Las  Vegas  San,  Los  Angeles  Times, 
Nashville  Tennessean,  New  York 
Daily  News,  San  Antonio  Light,  San 
Diego  Tribune,  and  San  Francisco 
Chronicle. 


pany’s  reply  was  that  it  was  a  “neu¬ 
tral”  name.  “It’s  only  neutral  to  peo¬ 
ple  who  have  never  been  to  a  gynecol¬ 
ogist,”  cracked  Markey. 

She  also  argued  in  favor  of  using  at 
least  some  ethnic  humor,  stating  that 
“we  can’t  pretend  we’re  all  homo¬ 
genized.” 

Speaking  of  appliances  that  hold 
homogenized  products,  Markey  said 
a  few  minutes  later  that  she  “want(s) 
iceboxes”  —  meaning  she  strives  to 
write  columns  that  readers  like 
enough  to  tape  on  their  refrigerator 
doors. 

“I  think  1  have  the  best  job  in 
America,”  Markey  concluded, 
although  she  does  have  to  work  for 
the  rest  of  the  I98()s.  She  observed 
that  Kahn  “has  two  years  off” 
because  her  syndicate  has  touted  her 
as  a  “columnist  for  the  199()s.” 

Kahn,  who  is  with  the  San  Fran¬ 
cisco  Chronicle  and  Los  Angeles 
Times  Syndicate  (LATS),  said  her 
goal  is  to  write  columns  people  will 
want  to  read  years  later. 

“I’d  like  to  change  the  way  people 
perceive  things  around  them,”  com¬ 
mented  Kahn,  although  she  did  add: 
“1  don’t  care  if  people  don’t  learn 
anything  from  my  columns,  but  1 
would  be  unhappy  if  they  were 
(Continued  on  page  64) 
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(Continued  from  pufte  63) 
bored.” 

The  former  nurse  observed  that  she 
moved  from  a  profession  with  the 
motto  “do  not  harm”  to  one  with  the 
motto  “do  not  bore.”  Of  course,  said 
Kahn,  some  would  say  her  medicine- 
to-journalism  transition  involved  a 
switch  “from  malpractice  to  libel.” 

Kahn  (profiled  in  E&P,  September 
10)  also  moved  from  the  alternative 
press  to  daily  newspapers.  This 
means  some  of  her  lines  may  no 
longer  be  tasteful  enough  for  publica¬ 
tion  —  such  as  this  Olympics-related 
one:  “It  ain't  over  until  the  fat  lady 
pees.” 

And  where  does  the  inventor  of  the 
word  “yuppie”  get  many  of  her 
ideas?  “1  read  the  fine  print  in  our 
society,”  said  Kahn,  citing  T-shirts, 
bumper  stickers,  and  restaurant  menu 
adjectives.  And  Kahn  likes  to  com¬ 
ment  on  and  make  fun  of  language  — 
with  one  of  her  recent  favorites  being 
the  term  “spin  doctor.” 

After  their  remarks,  the  four  col¬ 
umnists  were  asked  to  describe  some 
of  the  most  positive  experiences  of 
their  writing  careers. 

Kahn  said  one  of  her  top  moments 
was  receiving  a  call  from  Dustin  Hoff- 
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Lou  Harris 

man.  The  actor  told  Kahn  that  he 
loved  her  writing  —  and  then  went  on 
to  describe  minutely  a  physical  exam 
he  had  on  his  50th  birthday. 

“I  can’t  wait  to  hear  from  Dustin 
Hoffman  on  his  funeral  arrange¬ 
ments!”  commented  Engram,  who 
said  one  of  her  best  moments  was 
receiving  a  touching  six-page  essay 
on  death  from  a  “Mortal  Matters” 
reader. 

Markey  said  her  number  one 
experience  was  raising  $132,000  to 
help  a  family  with  several  members 
ravaged  by  cancer.  “It  made  me 
keenly  aware  of  the  responsibility  you 
have  when  you  take  up  space  in  the 
paper,”  she  declared. 

Charen  reported  that  a  great  experi¬ 
ence  for  her  was  having  a  paper 
choose  to  run  a  column  she  wrote  on 
Jesse  Jackson  over  a  column  on  the 
same  subject  by  George  Will.  “Eor  10 
years,”  noted  Charen,  “I've  wor¬ 
shiped  the  water  George  Will  thinks 
he  walks  on!” 

The  four  panelists  concluded  by 
describing  how  they  try  to  avoid  being 
predictable  and  “pigeonholed.” 
Kahn  and  Markey  said  they  occasion¬ 
ally  write  serious  columns,  while 
Charen  mentioned  that  she  has  done 
pieces  that  can  be  construed  as  lib¬ 
eral. 

“1  was  denounced  by  the  American 
Legion  for  making  fun  of  the  Pledge  of 
Allegiance  issue,”  said  Charen. 

That  issue,  of  course,  has  been 
harped  upon  by  George  Bush,  who 
was  discussed  —  along  with  Dukakis, 
Lloyd  Bentsen,  and  Dan  Quayle  —  by 
two  well-known  pollsters  earlier  in 
the  day. 

Lou  Harris  of  Creators  told  the 
NFC  audience  that  the  presidential 
race  “will  be  settled”  in  the  Midwest 
and  West  —  noting  that  Bush  has  a  big 
lead  in  the  South  and  Dukakis  a  com¬ 
fortable  margin  in  the  East.  Nation¬ 
wide,  both  the  Harris  and  Gallup  polls 
gave  Bush  a  small  lead  as  of  Septem¬ 
ber  30. 

Helping  Bush  are  President  Rea¬ 
gan’s  relatively  high  approval  ratings, 
according  to  Gallup  president 
Andrew  Kohut,  whose  company's 
survey  information  is  syndicated  by 


Andrew  Kohut 


Lou  Schwartz 

LATS.  “The  INF  treaty  gave  people 
a  reason  to  once  again  feel  good  about 
the  Reagan  administration,”  he 
stated. 

Kohut  said  Bush  has  also  helped 
himself  by  attacking  Dukakis  on  the 
Massachusetts  prison  furlough  pro¬ 
gram. 

And  Harris  noted  that  Bush's 
“stunning”  acceptance  speech  at  the 
Republic  convention  allowed  him  to 
“make  the  most  amazing  transforma¬ 
tion  [in  the  polls]  I’ve  ever  seen  in 
American  political  life  in  such  a  short 
period.” 

But  Dukakis  is  helped  by  the  fact 
that  people  in  America  favor  change 
(in  such  areas  as  drugs,  education, 
health,  child  care,  etc.)  by  a  margin  of 
54%  to  41%,  according  to  Harris. 
Among  the  54%,  Dukakis  leads  Bush 
by  72%  to  20%.  Among  the  41%,  Bush 
leads  Dukakis  by  84%  to  13%. 

“This  is  the  sharpest  cleavage  I've 
ever  Teen  in  a  political  campaign  —  a 
division  of  the  electorate  that’s 
incredible!”  said  Harris. 

The  pollster  further  noted  that  no 
sitting  vice  president  has  won  a  pres¬ 
idential  election  since  Martin  Van 
Buren  in  1836.  “And  he  was  a  pitifully 
poor  president,”  declared  Harris. 

Also  favoring  Dukakis  is  Bentsen's 
huge  lead  over  Quayle  in  approval 
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Bay  Rigby 

ratings.  “Quayle  is  a  disaster  for 
Bush,”  said  Harris.  “In  a  close  elec¬ 
tion,  Quayle  can  blow  it  for  Bush" 
like  “Dole  blew  it  for  Ford"  in  1976. 

Kohut  noted  that  there  are  a  “few 
more”  Democrats  than  Republicans 
in  the  country,  but  that  there  is  “more 
GOP  loyalty  and  turnout.” 

Speaking  of  turnout,  Harris  said 
people  are  interested  enough  in  the 
1988  election  for  voter  participation 
to  hit  possibly  54%  —  up  slightly  from 
I984’s  53.3%. 

LATS  president  Lou  Schwartz 
introduced  Harris  and  Kohut. 

Bush  and  Dukakis  were  among  the 
people  sketched  later  in  the  day  by 
two  editorial  cartoonists  —  father 
Paul  Rigby  of  the  New  York  Daily 
News  and  Copley  News  Service  and 
son  Bay  of  the  New  York  Post. 


Paul  Rigby 

Bay  —  who  replaced  his  father  at 
the  Post  —  and  Paul  live  in  the  same 
household.  But  they  said  they  don't 
look  at  each  other’s  work  before 
publication  and  have  rarely  done  a 
similar  cartoon  on  the  same  day. 

Commenting  on  the  two  presiden¬ 
tial  candidates.  Bay  said:  “The  prob¬ 
lem  with  Bush  and  Dukakis  is  that  it’s 
hard  to  be  funnier  than  the  reality. 
You  look  at  the  real  Bush  and  Duka¬ 
kis  and  you  have  to  laugh  ....  It’s 
the  most  fun  to  draw  frogs  and  dogs  — 
which  is  a  departure  from  politicians 
but  not  really.” 

As  Bay  drew  Bush,  he  noted:  “I’m 
not  used  to  drawing  this  large.”  To 
which  Paul  responded:  “I’m  not  used 
to  standing  up  [when  I  draw],  either, 
so  1  have  my  excuses.” 

Paul  —  who  also  drew  Quayle  in 


“full  dinner  jacket”  —  observed  that 
Bush  was  against  debating  Dukakis 
on  September  25  because  “he  wanted 
to  be  home  with  his  family  for  Christ¬ 
mas.” 

Paul  also  joked  about  his  years 
working  for  Rupert  Murdoch  in  vari¬ 
ous  countries,  and  recalled  this  con¬ 
versation:  “Can  I  talk  about  my  sal¬ 
ary?”  asked  Rigby.  “What  do  you 
want  to  say?”  replied  Murdoch. 
“Can  1  have  one?”  asked  Rigby. 

On  the  subject  of  syndication,  Paul 
said  it’s  tough  doing  national  and 
international  cartoons  because  there 
are  “so  many  good  local  stories  in 
New  York.” 

Two  executives  on  the  Rigbys’ 
papers  —  Post  publisher  Peter  O. 
Price  and  Daily  News  editor  F.  Gil¬ 
man  Spencer  —  addressed  the  NFC 
earlier  in  the  day. 

Price,  who  was  the  luncheon 
speaker,  talked  about  the  ways  he 
feels  the  Post  has  improved  since 
Peter  Kalikow  bought  it  from  Mur¬ 
doch  earlier  this  year.  He  said,  for 
instance,  that  the  tabloid  is  a  “little 
less  sensational”  —  and  held  up  a 
front  page  from  1987  to  illustrate  the 
kind  of  headlines  the  Post  now  tends 
to  avoid.  It  read:  “Elevator  swallows 
mom.”  ^ 

(Continued  on  page  66) 
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(Continued  from  page  65) 

Price  added  that  the  paper  now  has 
more  staff-written  coverage  of  New 
York  City,  an  expanded  real  estate 
section,  and  so  on. 

He  further  noted  that  circulation 
has  increased  from  462,000  to  over 
600,000,  a  third  daily  edition  has  been 
added,  and  the  number  of  pages  has 
risen.  This  last  development  is  partly 
due  to  the  return  of  upscale  retail 
advertisers  such  as  Bloomingdale’s, 
which  reportedly  once  told  the  Mur¬ 
doch-owned  Post  that  “your  readers 
are  our  shoplifters." 

Price  said  the  Post  will  eventually 
introduce  a  Sunday  edition,  but  that 
there  are  no  immediate  plans  to  add 
color. 

Just  prior  to  Price’s  speech,  NFC 
guest  Abigail  Van  Buren  of  Universal 
was  introduced  to  attendees.  After 
McMeel  praised  her  profusely,  the 
“Dear  Abby"  writer  exclaimed: 
“Cool  it,  John!” 

But  Spencer,  who  gave  the  NFC 
meeting’s  “welcoming  remarks,” 
was  the  target  of  a  number  of  joking 
insults  when  introduced  by  McMeel. 
One  of  the  Daily  News  editor’s 
responses  was  noting  that  McMeel 
had  warned  him:  “Do  the  welcome 
number  or  lose  ‘Doonesbury’!” 

Spencer  told  a  few  anecdotes,  and 
then  talked  about  the  competitive 
nature  of  the  New  York  City  newspa¬ 
per  market  and  all  the  stories  avail¬ 
able  for  covering.  “I’ve  never  seen 
anything  like  this  town,”  he  declared. 
“We  throw  away  stories  that  would 
fuel  .  .  .  papers  around  the  country.” 

The  Daily  News  building  was  the 
site  of  an  NFC  reception  the  evening 
of  September  30,  with  other  hosts 
including  Universal  and  Tribune 
Media  Services. 

Before  Spencer  spoke,  literary/ 
licensing  agent  Toni  Mendez  of  New 
York  City  offered  a  tribute  to  late 
“Terry  and  the  Pirates”/“Steve 
Canyon”  creator  Milton  Caniff  —  one 
of  the  founders  of  what  is  now  the 
NFC. 

“He’s  given  us  all  something  valu¬ 
able,  and  we’ll  try  to  keep  his  memory 
alive,”  said  Mendez,  who  noted  that 
the  NFC  will  be  instituting  a  Caniff 
award  (a  committee  has  been 
appointed  to  study  the  matter)  and 
that  there  will  be  a  film  in  which  vari¬ 
ous  people  will  talk  about  the  car¬ 
toonist. 

In  the  publications  area,  added 
Mendez,  future  releases  will  include  a 
Caniff  art  book. 

NFC  president  McMeel  also 
offered  a  tribute  to  the  late  Thomas 
Dorsey,  who  worked  for  a  number  of 


Willard  Colston 


syndicates  and  helped  popularize  cre¬ 
ators  such  as  Bombeck,  Art  Buch- 
wald,  James  Kilpatrick,  Tony  Auth, 
Jeff  MacNelly,  Johnny  Hart 
(“B.C.”),  and  Mell  Lazarus  (“Miss 
Peach”).  Among  the  adjectives 
McMeel  used  to  describe  Dorsey 
were  “brilliant,”  “demanding,” 
“exasperating,”  and  “generous.” 

Also,  McMeel  announced  that  the 
NFC  will  be  studying  the  impact  of 
shrinking  comics  on  readership  and 
getting  involved  in  literacy  efforts. 


‘Peanuts’  miniseries 

This  is  America,  Charlie  Brown  — 
the  first  animated  television  mini¬ 
series  —  will  air  on  CBS  beginning 
October  2 1 . 

The  eight-part  series  by  “Peanuts” 
cartoonist  Charles  M.  Schulz  of 
United  Feature  Syndicate  recreates 
milestone  events  in  U.S.  history  — 
including  the  Mayflower  voyage,  the 
Constitution,  airplane  flight,  space 
travel,  the  transcontinental  railroad, 
great  inventions,  notable  presidential 
administrations,  and  movements  for 
civil,  labor,  and  women’s  rights. 

The  $5-million  project  incorporates 
actual  photographs  and  sketches,  and 
features  a  jazz-oriented  score  by 
Dave  Brubeck,  Wynton  Marsalis, 
George  Winston,  and  Dave  Grusin. 


'Sally  Forth'  creator  Greg  Howard 
(center)  was  one  of  10  recent  recipients 
of  a  1988  Good  Guy  Award  from  the 
National  Women's  Political  Caucus. 
The  citation  was  for  men  who  have 
made  'notable  contributions  to  the 
advancement  of  women  .  .  .  .'  With 
the  North  America  Syndicate  cartoonist 
are  NWPC  chairwoman  Irene  Nativi- 
dad  and  Good  Housekeeping  maga¬ 
zine  editor  John  Mack  Carter. 


And  he  said  the  organization  —  which 
includes  cartoonists,  columnists,  syn¬ 
dicate  executives,  newspaper  editors, 
and  others  —  will  be  taking  steps  to 
expand  its  membership  and  improve 
its  newsletter. 

New  NFC  board  members  include 
Markey,  “The  Family  Circus”  cre¬ 
ator  Bil  Keane  of  King  Features  Syn¬ 
dicate,  and  Copley  marketing  direc¬ 
tor/editorial  manager  Nanette  Wiser. 

Finally,  McMeel  thanked  NFC 
executive  director  Catherine  Walker 
and  NFC  program  chairman/LATS 
chairman  Willard  Colston  for  their 
work  in  putting  together  the  Septem¬ 
ber  30  meeting.  The  1989  NFC 
gathering  will  be  in  Dallas  next  fall. 

Coverage  of  the  Newspaper  Fea¬ 
ture  Council's  October  1  'How  to 
Become  Syndicated'  seminar  will  begin 
in  next  week's  E&P. 


Pre-election  articles 

Scripps  Howard  News  Service  is 
running  a  special  pre-election  series 
from  the  St.  Louis  Post-Dispatch  pro¬ 
filing  American  voters  in  30  states  and 
Korea. 

The  series  —  which  began  in  late 
September  and  will  continue  through 
early  November  —  features  three 
800-word  articles  each  week. 

SHNS  is  also  offering  a  four-article 
special  later  this  month  sampling  the 
political  climate  in  communities  in 
Ohio,  Alabama,  Texas,  and  Califor¬ 
nia. 

Wattenberg  is  on  tv 

Newspaper  Enterprise  Association 
columnist  Ben  Wattenberg  is  the  host 
of  a  one-hour  television  documen¬ 
tary  called  The  Democrats  that  will 
air  October  17  on  most  PBS  stations. 

Wattenberg  was  involved  in  writing 
and  researching  the  show,  which 
traces  the  party’s  history  from  1960. 
Guests  include  Michael  Dukakis, 
Geraldine  Ferraro,  Gary  Hart,  Tom 
Hayden,  Eugene  McCarthy,  George 
McGovern  (also  an  NEA  columnist), 
and  Walter  Mondale. 

Cartoon  vote  panels 

The  over  1,000  papers  that  carry 
“Frank  and  Ernest”  were  again 
offered  30  voter  registration  “count¬ 
down”  panels  featuring  the  charac¬ 
ters  in  Bob  Thaves’  comic. 

Newspaper  Enterprise  Association 
previously  distributed  the  public  ser¬ 
vice  cartoons  during  1984. 
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Meet  our  Managing 
Editor 
John  Consoli 


“When  putting  together  the  news  package  each  week,  I  trg  to  give  our 
readers  straightforward  information  about  newspapers  that  they  are 
not  going  to  receive  anywhere  else.  I  do  not  believe  E&P  should 
contain  puff  pieces  and  self-serving  information  about  the  newspaper 
business  that  are  of  no  value  to  our  readers.  I  want  our  readers  to  get  a 
real  feel  for  what's  happening  in  the  newspaper  business  around  the 
country.  I  want  them  to  feel  that  for  a  subscription  price  of  less  than  80 
cents  a  week  they  can  come  up  with  ideas  from  our  articles  that  can  be 
worth  thousands." 

John  Consoli  joined  E&P  as  an  associate  editor  in  1976  and  covered  the  advertising, 
circulation,  financial  and  general  news  aspects  of  the  newspaper  business  before  being 
named  news  editor  in  1983  and  managing  editor  in  1985.  F or  the  past  five  years,  he  has 
been  in  charge  of  all  aspects  of  E&P’s  news  coverage,  coordinating  editorial  efforts  for 
the  magazine’s  New  York,  Washington,  D.C.,  Chicago  and  Los  Angeles  offices. 

To  receive  your  own  copy  of  E&P,  fill  out  and  mail  the  convenient 

bind-in  card  in  this  issue. 

JEdHor  &  PubBsher  ^  ABP 

1 1  West  I9th  Street  •  New  York.  N  Y  1001 1  •  212  675  4380  ANPA 

FAX#  212  929  1259 
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Who  owns 

(Continued  from  page  12) 


Nothing  was  done  surreptitiously,  he 
added. 

“Whoever  called  Tom  [Robbins] 
said  it  was  OK  to  call  Marty.  Because 
we  walked  into  his  office,  we  turned 
into  his  prime  suspects.” 

Robbins  also  said  the  Voice  “is  not 


a  newspaper  that  hands  out  assign¬ 
ments.  Stories  are  generated  by  writ¬ 
ers,  especially  the  political  report¬ 
ers.” 

“If  stories  belong  to  the  writer, 
then  someone  stole  Rick  Hornung’s 
story.  No  one  should  have  that  hap¬ 
pen  to  them,”  Gottlieb  said.  “The 
story  we  printed  was  an  excellent 
story.  Anyone  who  denigrates  it  is  not 
reading  it.” 

The  incident  resulted  in  “tremen¬ 
dous  upset  among  the  rest  of  the  staff. 
1  think  people  were  upset  I  didn’t  just 


fire  all  of  them,”  Gottlieb  said. 

But  besides  being  faced  with 
“issues  of  proof  —  I’m  not  sure  who 
did  what  —  ”  Gottlieb  said  he  also 
had  to  take  into  consideration  “the 
proud  history”  of  the  Voice  staff. 

The  people  involved  “affirmed 
their  allegiance  to  the  paper,”  he  said. 
“[They]  indicated  to  me  they  under¬ 
stood  profoundly  what  was  wrong 
about  the  leak.  I  think  we’re  going  to 
be  seeing  a  lot  of  good  work  out  of 
them.” 


Cuts 


(Continued  from  page  17 


the  economy. 

“Revenue  prospects  for  1989  do 
not  look  any  brighter,”  they  con¬ 
tinued.  “In  addition,  newsprint  costs 


Lennane 

(Continued  from  page  50) 


hasn’t  managed  a  purchase  agree¬ 
ment  with  SII.  If  he  cannot  get  Ring, 
he  said,  he’ll  “probably  start  making 
technology  investments  outside  of  the 
newspaper  industry. 


Shop  Talk 

( Continued  from  page  80) 


is  to  make  certain  that  students  report 
fairly,  accurately  and  thoroughly, 
while  not  dousing  the  journalistic 
sparks  that  prompt  them  to  attempt 
stories  in  the  first  place. 

Some  students,  like  some  journal¬ 
ism  professionals,  are  receptive  to 
competent  instruction  designed  to 
make  their  stories  better.  Others 
avoid  teachers  as  much  as  possible  as 
they  prepare  their  stories,  fearing  a 
threat  to  independence.  All  too  often, 
it  seems  students  fear  merely  that  a 
professor  will  make  them  revise  or 
further  develop  their  stories. 

Professors  in  quality  journalism 
departments  generally  are  capable  of 
writing  and  editing  competently,  but 
the  journalism  students  must  learn  by 
trial  and  error  as  they  do  in  the  other 
laboratory  classes. 

Lectures  ottjjroper  grammatical 
use  and  story  structrue  will  not  by 
themselves  produce  good  student 
copy.  The  students  need  to  write  and 
write  and  write. 

When  I  first  became  a  teacher,  I 


have  risen  20%  since  Oct.,  1986  and 
last  week  we  received  notice  that 
prices  would  be  increased  another 
7.1%”  in  January. 

“We’re  like  the  rest  of  the  indus¬ 
try,”  Conrad  Kloh,  PNI’s  director  of 
sales  and  marketing,  told  E&P.  “We 
are  not  meeting  our  budget  in  num¬ 
bers.” 


“1  already  have  big  stake  in  Scitex, 
about  nine  percent.  Things  like 

that  —  looking  at  undervalued  tech¬ 
nology  companies  where  they  either 

have  gone  through  a  turnaround  or 
are  in  the  process  of  going  through  a 

turnaround,  and  making  some  pretty 
heavy  investments.” 


was  upset  by  errors  in  the  student 
newspaper  of  my  journalism  depart¬ 
ment.  1  thought  it  reflected  on  myself 
and  the  remainder  of  the  journalism 
faculty,  but  that  attitude  changed  as  I 
realized  the  students  are  the  writers 
and  editors  and  the  layout  people  and 
the  selectors  of  the  news.  Frequently 
faculty  members  with  advisory  roles 
on  the  campus  paper  never  see  stories 
until  they  are  published. 

Sometimes  a  journalism  teacher 
gives  prepublication  advice  on  how  to 
collect  information,  write  a  proper 
story  lead,  or  prepare  a  first  draft  but, 
unlike  some  “real  world”  publica¬ 
tions  where  the  ratio  of  editors  to 
reporters  can  approach  1-to-l,  the 
ratio  of  teacher  to  students  at  a  cam¬ 
pus  paper  can  be  as  high  as  l-to-20. 

Often  a  professor  grades  a  story 
and  makes  editing  recommendations 
after  it  has  been  published,  working 
from  a  printout  of  the  original.  That 
can  and  does  result  in  errors  being 
published,  but  there  is  an  advantage 
on  the  learning  side  of  the  equation. 

The  embarrassed  writer  of  a  front¬ 
page  headline  who  uses  “alumnae” 
for  a  meeting  of  male  and  female 
alumni  receives  a  lifelong  lesson  on 
how  to  use  these  words  correctly. 


William  Shover,  PNI’s  director  of 
community  and  corporate  services 
told  the  Mesa  (Ariz.)  Tribune  that  the 
cutback  marks  the  first  time  the  two 
papers  have  imposed  job  reductions 
since  they  were  purchased  in  1946  by 
the  late  Eugene  C.  Pulliam.  Pulliam’s 
family  continues  to  operate  the 
Republic  and  Gazette  through  Central 
Newspapers  of  Indianapolis. 


When  asked  about  another  of  his 
holdings,  Lennane  conceded  he  still 
has  “about  a  hundred  [Kodak]  shares 
but  I  don’t  bother  to  irritate  them 
anymore.” 

He  no  longer  grieves  about  that 
company’s  acquisition  of  Atex, 
regardless  of  his  unchanged  views. 
“That’s  life,”  he  said. 


A  student  who  has  to  face  the  thea¬ 
ter  faculty  after  misidentifying  the 
people  in  a  play’s  lead  roles  learn  far 
more  about  the  need  for  accuracy 
than  he  or  she  would  if  the  errors  were 
caught  by  a  professor  before  publica¬ 
tion. 

The  student  reporter  learns  early 
that  the  school  paper  is  like  city  hall, 
always  subject  to  criticism  freely 
given  by  the  public. 

I  try  to  tell  angry  colleagues  that 
they  should  not  overanalyze  each  line 
the  students  write.  As  Harold  Hamil, 
a  former  St.  Louis  newspaperman, 
once  told  City  Council  colleagues 
when  he  turned  to  politics  in  Kansas 
City,  I  also  tell  faculty  and  admini¬ 
strators: 

“Don’t  look  at  each  brush  stroke  in 
a  story.  Look  at  the  total  story  as  you 
would  a  painting  of  Whistler’s 
mother.” 

Many  administrators,  like  many- 
public  officials,  need  a  basic  lesson  in 
journalism.  As  a  former  Missouri  Bar 
president,  Hus  W.  Davis,  a  onetime 
Kansas  City  mayor,  used  to  warn: 
“Knocking  a  newspaper  is  like  kick¬ 
ing  a  sack  of  s  — .  You  get  it  all  over 
yourself.” 
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some 


William  Shakespeare  —  Onleljth  Night 


Encourage  greatness  and  excellence 
in  journalism  with  your  ad  in  E&P’s 
1989  Directory  of  Journalism  Awards 
and  Fellowships.  Call  attention  to  the 
award,  grant,  fellowship  or  scholarship 
your  organization  offers.  Your  ad  in  this 
section  will  raise  not  only  the  quantity 
of  entries  but  also  the  quality  of  entries. 
The  more  entries  —  the  tougher  the 
competition. 


This  directory  is  a  pullout  section  within  the 
December  31  issue  and  serves  as  a  guide  for 
journalists  from  the  student  to  the  profession' 
al  level. 


ISSUE  DATE;  December  31,  1988 
CLOSINGS:  Space  —  December  16 

Material  —  December  19 


For  reservations  and  information  call  Don 
Parvin  at  (212)  675-4380  or  your  local  sales 
representative. 


Chicapo:  :il2*64.5»012;} 
San  Fraiicisro:  415*421*7950 


Toronto:  416*833*6200 


1 1  West  19th  Street  •  New  YorK.  N  Y  1001 1 
FAX#  212  929  1259 


BENEFIT  FROM''OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


CARTOONS 


CARICATURES  &  POLITICAL  Cartoons. 
By  award  winning  cartoonist  on  major 
metro  weekly.  Fresh!  (612)  729-7687 


CHILDRENITEENS 


CELEBRITY  TEEN  TALK:  Weekly  inter¬ 
views  with  popular  teen  TV,  movie  and 
recording  stars.  Includes  photo  and  a 
trivia  contest.  Running  in  major  news¬ 
papers!  Adults  and  teens  love  it!  Calll 
(914)  591-6470. 


"SENIOR  CLINIC".  Specialist  Geriatric 
Medicine  writes  America's  only  health 
column  addressing  all  the  medical 
issues  of  middle  life  and  better.  “Time¬ 
ly,  Incisive,  Excellent  Reader 
Response"  Rochester,  (NY)  Democrat  & 
Chronicle  (since  1982).  7th  yr.  Weekly, 
600  words.  Discounts  to  weekly  news¬ 
paper  groups.  Samples,  rates.  Frank 
Macinnis,  M.D.,  HFM  Literary  Enter¬ 
prises,  PO  Box  307,  Edmonton,  Alber¬ 
ta,  Canada  T5J  2J7  (403)  472-5555. 


HUMOR 


WACKY,  witty,  contemporary  look  at  life 
-  in  a  nutshell  is  a  laugh  a  week.  700 
words.  Camera  ready.  Five-year  track 
record.  Free  samples,  rates.  Barbara 
Naness,  119  Washington  Ave.,  Staten 
Island,  NY  10314,  (718)  698-6979. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 


READER/PROMOTIONS 


ASTROLOGY  SELLS!  National  weekly 
Horoscope  feature.  Sponsor  pays  for  it. 
Brings  big  accounts.  Larry  White,  PO 
Box  717,  Manchester,  NH  03105. 
(603)  623-7733. 


SCRAMBLR’... 

•  Builds  and  holds  circulation! 

•  Generates  ad  revenue! 

•  Boosts  Classifieds! 

Our  16th  year. 
SCRAMBLR',  1772  State  Rd. 
Cuyahoga  Falls,  OH  44223 
(216)  923-2397 
We  guarantee  results! 


SOCIAL  ISSUES 


“SOCIETY  TODAY,"  a  weekly  column 
highlighting  trends  in  American  society 
and  their  influence  on  the  average  citi¬ 
zen.  Previous  columns  have  included 
"Is  Day  Care  Harmful  to  Children?" 
“The  Growing  Impact  of  Two-paycheck 
Families,"  "Americans'  Love  of 
Gambling,”  "The  Dangers  of  Lenient 
Prison  Sentences.”  Written  by  Henry  L. 
Tischler,  Ph.D.,  well-known  sociologist 
and  author  of  three  major  books.  For 
details  and  samples,  contact  Henry  L. 
Tischler,  46  Brewster  Road,  Sudbury, 
MA  01776.  (508)  443-4737. 


BUSINESS  OPPORTUNITIES 


Community  press  lithographic  plate 
making  operation  in  western  U.S.  Prin¬ 
cipals  only.  Box  3313,  Editor  & 
Publisher. 


FELLOWSHIPS 


CONGRESSIONAL 
FELLOWSHIPS-JOURNALISTS 
(2-10  years  full-time  professional 
experience).  Application  deadline  for 
1989-90  class  is  December  1,  1988. 
Write  American  Political  Science  Asso¬ 
ciation,  1527  New  Hampshire  Ave,, 
NW,  Washington,  DC  20036. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  tor  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
tor  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd.,  Hardwick,  MA 
01037;  (413)  477-6009. 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 


BOLITHO-STERLING 
B  rokers- Appra  i  sers-Consu  Ita  nts 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  641 1 1 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 

Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  PO  Box  910 
Orangevale  (Sacramento),  CA  95662 


NEWSPAPER  BROKERS 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electron  ic  med  ia 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Senrice  Inc. 
Appraisal»Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  Trade  Journals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
PO  Box  850 
Rockwall,  Texas  75087 
(214)722-3030  (918)  834-3876 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years 

Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Bruce  Wright,  PO  Box  910 
Orangeville,  CA  95662 
(916)  988-8959 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-91 12 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 

WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  BROKERS 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  CO. 
Many  years  solid  confidential  experi¬ 
ence  in  selling  daily  and  weekly  news¬ 
papers.  Contact  Rickenbacher  Media  at 
PO  Box  792001,  Dallas,  TX  75379.  Or 
phone  (214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


NEWSPAPERS  FOR  SALE 


ARKANSAS  DAILY  gross  $850,000. 
Cash  flow  $250,000.  Price  $2.5 
million. 

Webster  &  Associates 
PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030 


ARKANSAS  -  Highly  desirable  weekly 
in  one  of  the  most  attractive  areas  in  the 
country.  Paid  circulation  near  7,000. 
TMC  product  covers  9,000  more. 
Owner  wants  other  challenges.  Call  or 
write:  Jim  Hall  Media  Services,  PO  Box 
1088,  Troy,  AL  36081  (205) 
566-7198 


BLUE  RIDGE  MOUNTAINS  of  Virginia. 
Away  from  crime,  traffic  and  pollution. 
Unopposed  weekly  with  job  shop  and 
real  estate.  Grossing  $250,000/yr. 
Good  financing  available  to  person  with 
both  newspaper  and  printing  back¬ 
ground.  Will  consider  partnership.  Send 
resume  to  Box  2641,  Editor  & 
Publisher. 


WESTERN  US  DAILY.  $850,000  gross. 
Cash  flow  $225,000.  Price  $2  Million. 
$850,00  gross. 

Webster  &  Associates 
PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030 


EAST  CENTRAL  WISCONSIN  weekly 
grossed  $360,000  in  '87,  offered  for 
$300,000.  Strong  community,  great 
opportunity. 

SOUTHERN  INDIANA  weekly  grossing 
$367,000,  priced  below  $300,000. 
Good  town,  beautiful  country,  strong 
community.  Both  excellent  choices  for 
husband-wife  team. 

HOLDING-KRAMER  &  ASSOC. 

PO  Box  472,  Gibson  City,  IL  60936 
(217)  784-4736 


ESTABLISHED  BI-WEEKLY  TMC  shop¬ 
per  in  Fort  Worth/Dallas  metroplex.  9 
years  old.  $315,000  gross  sale.  20K 
circ.  Box  3262,  Editor  &  Publisher. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


ESTABLISHED,  20,000  circulation, 
700,000  gross,  30%  cash  flow,  sophis¬ 
ticated  management  systems,  state  of 
the  art  equ{pment,  new  building 
-$150,000,  total  price  $850,000. 
Zone  2.  Write  to  Box  3232,  Editor  & 
Publisher. 


FLORIDA:  Popular  9-year-old  monthly 
tourist  newspaper.  Exploding  Sarasota 
market.  Excellent  deal  if  bought  as 
package  with  sister  business  -  type/ 
graphic  arts  shop. Triad  Associates,  334 
US  41  By-Pass  S.,Venice,  FL  34292. 

MID-UPSTATE  NEW  YORK  weekly 
(2,500  paid);  sales,  $160,000,  asking 
$140,000.  Terms.  Please  write: 
BARRY  FRENCH,  Broker  -  Appraiser 
Ashlawn  Road,  Assonet,  MA  02702, 


NORTHWEST  WEEKLIES  1.3  million 
price  includs  building,  plant.  Conty 
seat.  Award  winning. 

WESTERN  DAILY  1.7  million,  up-to- 
date  plant  and  equipment. 
SOUTHWEST  OREGON  WEEKLY.  Large 
shopper.  525  gross.  390  price. 
NORTHWEST  COASTAL  WEEKLY, 
200,000  price  growing  resort  area. 
SPOKANE  AREA  WEEKLY  110,000 
price  includes  building.  Growing. 
WESTERN  WASHINGTON  WEEKLY, 
120  price.  Cascade  Foothills.  Good 
husband  and  wife  prospect, 

FOURNIER  MEDIA  SERVICES 
PO  Box  5789 
Bend,  Oregon  97708 
(509)  786-4470 


OKLAHOMA  BI-WEEKLY  gross 
$400,000.  Cash  flow  $50,000. 
$300,000  price. 

Webster  &  Associates 
PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030 


PROFITABLE  SMALL  TOWN  newspaper 
in  growing  coastal  northern  California 
community.  Comfortable  living  in  excel¬ 
lent  environment  for  right  couple.  Box 
3118,  Editor  &  Publisher. 


PROFITABLE,  GROWING  TWICE- 
WEEKLY  free  circulation  paper  in 
Southern  Ohio.  Revenues  $1.6  million. 
Call  Eric  P.  Straus:  Henry  Ansbacher 
Inc;  (212)  688-5544. 


Semi-weekly  plus  another  one  in  same 
county.  Profitable,  includes  real  estate. 
Long  established,  no  competition.  $1.4 
million.  Others  available,  free  list.  Send 
for  list:  Bill  Berger,  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition 
Blvd.,  Austin,  TX  78703,  (512) 
476-3950. 


TEXAS  LISTINGS 

Weekly.  2500  circulation.  $280,000 
gross.  3-unit  press.  $400,000  includes 
real  estate. 

Hill  country  weeklies.  Total  gross 
$210,000.  Price  $260,000. 

Southeast  Texas  weekly.  2400  circula¬ 
tion.  Gross  $100,000.  $110,000 
price. 

South  Texas  free  circulation  22,500 
tab  newspaper.  Gross  $420,000. 
Tremendous  growth  potential. 

Jim  Webster  &  Associates 
PO  Box  850 
Rockwall,  TX  75087 
(214)  722-3030 


US  VIRGIN  ISLANDS  twice  weekly 
monthly  business  tabloid  for  sale.  Third 
year,  expanding  market.  (809) 
776-2874;  775-5822  anytime 


Greed,  like  the  love  of 
com/ort,  is  a  kind 
of  fear. 

Cyril  Connolly 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


WEEKLY  FREE  circ.  Eastern  Long 
Island.  lOyrs.  old.,  with  or  without  Web 
plant.  Box  3003,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


Texas,  Southern  Oklahoma,  Western 
Arkansas,  Southeastern  New  Mexico 
dailies,  weeklies,  or  shoppers  wanted 
for  acquisition,  contact  in  confidence 
S.  Thompson,  Willow  Bend  Communi¬ 
cations,  Inc.  (214)  612-0742  or 
612-0842. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


THE  PHONE  ROOM  INC. 
"Gold  Bond  Starts” 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 

VER-A-FAST  CORPORATION 

1-800-327-8463 


WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country's 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-800-247-2338. 


COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


SERVICE  &  REPAIR 

Need  SERVICE  on  to  existing  CSI/ 
Crosfield  systems?  We  can  supply  expe¬ 
dited  repair  capability  for  traditional 
EDIT/CT  TERMINALS  and  newer  gener¬ 
ation  interfaces.  We  also  can  supply 
spare  assemblies  on  your  shelf  for  self¬ 
maintenance.  Full  warranty,  rapid  deliv¬ 
ery.  Contact  Square  L  Computer  Corp. 
(914)  623-8926. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


COMPUTER  UPGRADES 


FOR  SALE  10  Mycro-Comp  style  Mycro- 
Tek  VDT  terminals  and  single  phase 
disk  drives.  $3,000  per  set.  Contact 
Thomas  Staub  (407)  627-7811. 


_ MAILROOM _ 

•  24-P,  48-P,  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


2  Muller  counter  stackers.  Model  231 
and  270.  1  unit  tension  pallet  wrapper. 
(818)  709-1766. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

MAILROOM  EQUIPMENT 

STACKERS 

Hall  Monitor,  Sta-Hi  251  &  257 
IDAB  440,  Muller-Martini  259 

STRAPPERS 

Signode-MLIEE,  ML2EE,  MLN2&2A 
Ovalstrap  JP  80  Standard  &  Crosstie 

MISCELLANEOUS 
Stream  Conveyor-wire  and  belt 
Switches  and  stream  aligners 
Floor  conveyor-Roller  Top  Belt,  Dock 
Pacers,  Bottom  wrap 

SYSTEMATION,  INC. 
(203)675-9438  FAX(203)678-0437 

MULLER  227  inserters.  Several  avail¬ 
able  (818)  885-5995. 


TWO  108  COUNT-O-VEYORS,  two 
1985  signal  strappers,  Muller  227 
inserter,  2  pocket  more  pockets  avail¬ 
able.  (818)  709-1766. 


NEWSPAPER  RACKS 


NEWS  RACKS  225  tabloid  news  racks 
for  sale.  One  year  old  model  CT80. 
Contact  Marilyn  Wu  at  l-(800) 
777-7300. 


EQUIPMENT  &  SUPPLIES 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

2  Units  CG  2961  TLwith  keyboards  and 
fonts.  $1,000  each.  Delivery  in  the 
Midwest  available.  (515)  337-5382. 


6400  COMP/EDIT,  under  mainte¬ 
nance.,  256K  expanded  memory,  digi¬ 
tal  prev.,  dual  floppy  drive,  accelerated 
throughput,  teletypesetting,  RMFL, 
70-pica  paper,  rules,  2  1/2  yrs.  old, 
$18,000.  6400  COMP/EDIT,  under 
maintenance,  256K  expanded  memory, 
image  prev.,  dual  floppy  drive,  RMFL, 
70-pica  paper,  rules,  5  yrs.  old, 
$14,000.  195  DIGITALIZED  FONTS  w/ 
auto  kernfiles  to  match  $15,000. 
Upgrading  our  equipment.  Call  (804) 
595-1224. 


COMPLETE  HASTECH  HS  52  system 
with  12  terminals,  4-years  old,  dual 
34mb  Winchester  drive,  remote  diag¬ 
nostic  system  and  HS  43  backup 
system.  Includes  wire  sen/ice  and  all 
other  interfaces,  spare  parts  and 
cables.  Videosetter  and  CG  8600  print¬ 
ers,  2  Advantages,  2400Z  RC  proces¬ 
sor,  MDT,  MDR,  2  7200s.  All  under 
maintenance  contract.  Best  offer, 
entire  lot  or  piece  by  piece.  The 
Messenger,  PO  Box  430,  Union  City, 
TN  38261.  (901)  885-0744. 


Compugraphic  Edit  Writer  75,000 
Typesetting  package 
Compugraphic  Unisetter  (LR) 

5  Harris  Keyboards 

Harris  Microstore 

Two  facet  tape  punch 

7200  headliner  with  fonts 

Sell  all  or  separately 

Call  Doug/Lisa  (201)  772-2121. 


Four  Photon  Mk  III  Pacesetters  in  good 
operating  condition  with  spare  parts 
and  type  disks.  Four  complete  Digital 
PDP-8E  computer  systems.  Dewer 
DiscEdit  Visual  200  VDTs  and  VDT 
controllers.  Best  offer  to  Bob  Arms¬ 
trong,  New  Jersey  Herald,  (201) 
383-1500,  Ext.  240. 


HARRIS  MICROSTOR  1256,  1  meg 
Floppy  Drive,  $2750; 

HARRIS  MICROSTOR  1250,  $1250; 
HARRIS  1420  TERMINAL.  $1250. 
BOB  WEBER.  (216)  831-0480. 


ONE  SYSTEM  PE  TERMINALS:  8’s 
$750,  12’s  $1250,  28’s  $1650;  Save 
on  PCB’s  at  half  of  manufacturer  price. 
90-day  warranty.  We  will  repair  your 
CPU  spare  PCB’s. 

BOB  WEBER.  (216)  831-0480. 


PRICED  TO  SELL 

Two  ITEK  2500’s  with  16  fonts.  Equip¬ 
ment  is  less  than  2  years  old.  $8,500 
for  package.  Will  consider  selling  indivi¬ 
dually.  Conact  Tom  Allon  at  (212) 
868-1417. 


PRI NTED  CIRCU  IT  BOARDS  and  a  wide 
variety  of  parts  for  almost  all  models 
and  makes  of  typesetting  machines  and 
film  processors  usually  at  30%  off 
manufacturer  price.  Call  for  free 
catalogue! 

BOB  WEBER.  (216)  831-0480. 


RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer's 
list  price.  Call  Graph-X: 

(215)  439-1942  Fax  (215)  435-7734 

USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


ATTENTION  ADVERTISERS: 

Please  note  that  E&P's  offices 
will  be  closed  on 

Tuesday,  November  8th,  Election  Day. 

Due  to  this  fact,  our  deadline  for  the 
November  12th  issue  will  be  on: 
Monday,  November  7th,  12  Noon 
Please  keep  this  in  mind  when 
submitting  your  ad  copy. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  tOOII.  (212)  675-4380. 
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CLASSIFIED  ADVERTISING 

Order  Blank 
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(Copy 

CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1988 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.80  per  line  1  week  —  $3.70  per  line 

2  weeks  —  $5.1 5  per  line,  per  issue.  2  weeks  —  $3.05  per  line,  per  issue. 

3  weeks  —  $4.30  per  line,  per  issue.  3  weeks  —  $2.60  per  line,  per  issue. 

4  weeks  —  $3.40  per  line,  per  issue.  4  weeks  —  $2.40  per  line,  per  issue. 

Add  $6.00  per  insertion  for  box  service.  Add  $4,00  per  insertion  for  box  service. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times 
$70  per  column  inch,  per  insertion;  12  or  more  times  $60  per  column  inch 
per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 

EQUIPMENT  &  SUPPLIES 
_ PRESSES 


1  D.S.  America 
Grandstep  Step  &  Repeat 
Model  PC533-C1 
4  months  production  use  only 
Lucius  Morse,  Owner 
(314)  961-9997 


DON’T  SELL  YOUR  WEB  PRESS  until 
you  contact  Newman  Int'l  Press  Sales 
(913)  362-8888  or  telex  275257. 

FOUR  12-UNIT  HOE  COLORMATIC 
PRESSES  22-3/4"  (converted  to  offset) 
Each  consisting  of: 

5  -  Color  Cylinders 
1  160-page  double  3:2  folder,  6 
formers  to  each  folder 
12-Fully  automatic  45"  reels 
Units  equipped  with  new  GE  drives 
in  1984 

Note:  Excellent  folders  and  reels 
for  new  flexo  offset  units. 

TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22-3/4" 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40”) 
Tension  lockup  -  with  K  &  F 
DiLitho  saddles 

Electric  compensators,  skip 
slitter 

ONE  GOSS  MARK  II  PRESS  22-3/4" 

8  -  Printing  units 
4  -  Color  humps 
1  -  Single  3:2  Imperial  folder 
New  SCR  motor  and  drive  in  1986 
8  -  Goss  40”  digital  reels 
TWO  GOSS  MARK  II  PRESSES  S/N 
2637  &  2644 

Each  consisting  of: 

7  -  Goss  Mark  II  units 
4  -  Goss  Mark  II  half  decks  (Press 
#2644  has  3  half  decks) 

1  -  Color  hump  (cylinder) 

1  -  Goss  Mark  II  double  3:2  folder 
w/double  upper  formers  23-9/16" 

7  -  Goss  digital  40"  (automatic) 
reels 

8  -  GE  60  HP  motors  &  Fincor 
drives 

MISC.  EQUIPMENT 

4  M.A.N.  1983-84  160  page 
double 

3  Goss  Mark  II  color  cylin  ders 
INLAND  NEWSPAPER  MACHINERY 

CORPORATION 

(913)492-9050  Tlx  4-2362 

fax#  (913)  492-6217 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 

WANTED:  Newspaper  presses  and 
accessories 

IPEC INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


Goss  Suburban  1500  series  3  units, 
folder  1/4,  1/2,  double  parrallel  cross 
perf  sheeter.  Complete  press  or  indivi¬ 
dual  components. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

HARRIS 

-NCH  400,  6  units,  1985,  22-3/4". 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Cosmo,  5  units,  1982,  RTP’s. 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 


KING  PRESS 

Add-on  NK  or  DK  units  stacked  or  floor 
position,  as  is  or  recond. 

4  Unit  web  (2  units  DK,  2  units  CK) 
with  KJ6  folder 

GOSS 

2  add-on  oil  lub.  Community  units 

1  SC  1/2  &  1/4  page  folder  1975 

2  Unit  Community,  grease  lub. 

4  Unit  Community,  SC  folder  1968/74 
11  Unit  Urbanite  U664  with  upper 
former,  available  April,  1989. 
HARRIS  COTTRELL 
Add-on  V-25  unit 

4-Unit  Harris  V-700  with  heatset  pkg, 
comb,  folder,  excellent  starter. 

MISC. 

Enkel  zero  spwd  splicer,  Web  Special¬ 
ties  3-web  ribbon  deck 

CALL  US  IF  YOU'RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


PRESS  EQUIPMENT 
18  Goss  Community  units, 

22-3/4"  $30,000  ea. 

1  4-hi  Goss  Community  units, 

22-3/4"  $240,000 

1  6-Web  S/C  Folders  $75,000 

2  8-Web  S/C  Folders 

(with  upper  formers)  $90,000  ea. 

VALLEY  PRINTERS,  16230  Filbert  St., 

Sylmar,  CA  91342.  (818)  362-7771. 

SHOWPIECE 

Harris  N-1650,  R.H.  unit  as  seen  at 
ANPA/Tech  for  sale:  Completely  refurb¬ 
ished  from  sideframes  on  up.  Cylinders, 
Bearers,  high  precision  SKF  Main  Bear¬ 
ings,  Vibrators,  Fountain  Rolls,  etc.  Will 
install,  warranty. 

*  One  125  hp  motor  for  Harris  press. 
Low  time,  good  price. 

*  N-1650,  66"  Dryers,  One  TECH 
dryer,  one  built  by  THERMOCHILL, 
two  years  old. 

*  Two  THERMOCHILL  chill  roll  stands 
66",  two  years  old  with  spare 
parts,  etc. 

*  75  hp  Gardner  Denver  Compressor, 
like  new  with  Dryer. 

*  Two  Haley  66"  double  infeeds, 
two  years  old,  good  price. 

Five  REGISTROM  RTP's,  66"  for 
sale.  Excellent  condition 
priced  to  sell. 

*  Carlson  automated  Plate  Bender, 
new,  for  22-3/4”  cut  off  for 
33"x47”  plates. 

*  Five  LPA  blowers  from  300 
to  800  CFM. 

Call  Bert,  Presstime  International,  Inc. 

(401)  348-8683. 


WEFEI  206  WASHINGTON  HAND 
PRESS  22x17  bed,  circa  late 
18,000’s.  C&PCIam  Shell  Press  13x17 
bed.  TYPE:  Caslon  471,  Caxton, 
Elizabeth,  Garmond,  Bernhard,  Lydian, 
Bodini  and  more.  Contact  Peter  Bethke 
(201)  288-5470,  or  (212)  663-0039. 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP 

WANTED 


_ ACADEMIC _ 

CALIFORNIA  STATE  UNIVERSITY. 

SACRAMENTO  seeks; 
Assistant  professor,  salary  range 
$27,588  to  $33,192,  to  teach  courses 
in  theory  and  practice  of  basic  news¬ 
writing  and  advanced  editing  &  produc¬ 
tion  (on  microcomputers),  and  one 
content  course  in  ethics,  feature  writ¬ 
ing,  law  or  advanced  newswriting.  Will 
act  as  assistant  adviser  to  student  news¬ 
paper.  Demonstrated  teaching  and 
recent  newspaper  experience  needed. 
Appropriate  M.A.  or  M.S.  degree 
required;  Ph.D.  preferred. 
Assistant/Associate  professor,  salary 
range  $30,252  to  $36,408,  to  teach 
theory  and  practice  of  newswriting, 
editing  &  production,  plus  ability  to 
teach  in  one  of  the  following  areas: 
mass  media  theory,  world  press,  law, 
history.  Must  have  recent  newspaper/ 
magazine  experience;  demonstrated 
teaching  experience;  micro-computer 
editing  and  writing;  familiarity  with 
desktop  publishing  an  asset.  Appropri¬ 
ate  M.A.  or  M.S.  degree  required;  Ph.D. 
preferred. 

Fall  1989  appointment.  Apply:  Prof. 
Leigh  Stephens,  Department  of  Journal¬ 
ism,  California  State  University,  6000  J 
Street,  Sacramento,  CA  95819.  An 
Affirmative  Action/Equal  Opportunity 
Employer.  Hires  only  individuals  lawful¬ 
ly  authorized  to  accept  employment  in 
U.S.  Filing  deadline:  February  1,  1989. 


ENGLISH;  Assistant  Professor  (tenure 
track)  beginning  Fall  1989  to  teach 
primarily  but  not  exclusively  in  under¬ 
graduate  and  graduate  programs  in  jour- 
nalism  and  professional  writing. 
Advanced  degree  (M.S.  in  Journalism, 
M.F.A.,  or  Ph.D.)  and  experience  in 
print  journalism  are  both  required. 
Send  credentials  by  November  1 5th  to 
Dr.  Edward  L.  Galligan,  Chair,  English 
Department,  Western  Michigan  Univer¬ 
sity,  Kalamazoo,  Ml  49008-5092; 
(616)  387-2571.  AA/EOE. 


ACADEMIC 


BUSINESS  MANAGER 
Student  Publications 
Applications  and  nominations  are 
invited  for  the  position  of  Business 
Manager,  Student  Publications  at  Kent 
State  University.  This  position  is 
responsible  to  the  Director  of  the  School 
of  Journalism  and  Mass  Communication 
for  administering  University  policies 
related  to  the  financial  and  production 
aspects  of  student  publications  and  for 
advising  student  publications  regarding 
those  policies.  Student  publications 
include  a  daily  newspaper,  a  campus 
magazine  published  twice  a  year,  a 
creative  writing  journal,  and  publica¬ 
tions  designed  to  serve  the  needs  of 
commuter  students,  minority  students 
and  student  organizations  in  general. 
This  is  a  non-tenure  track,  12-month 
position  at  a  salary  to  the  low  $30s, 
depending  upon  qualifications  and 
experience.  Starting  date  is  as  soon  as 
possible  after  January  1,  1989.  Mini¬ 
mum  qualifications  for  this  position  are 
an  appropriate  Bachelor’s  degree  and 
three  years  of  experience  in  managing 
student  non-editorial  side  of  a  newspap¬ 
er  or  magazine.  Successful  candidates 
must  demonstrate  the  ability  to  negoti¬ 
ate  in  conjunction  with  the  University 
Purchasing  Department  all  contracts 
with  outside  vendors  for  services 
required  of  student  publications.  In 
addition,  applicants  should  have  a 
knowledge  of  publication  accounting, 
be  familiar  with  advertising  and  produc¬ 
tion  systems,  and  have  the  ability  to 
work  effectively  with  student  editors 
and  student  advertising  and  business 
managers.  Applications  must  be 
received  on  or  before  December  1, 
1988.  Applications  from  minorities  and 
women  are  especially  encouraged. 
Candidates  should  submit  a  letter  of 
application,  resume,  and  names, 
addresses  and  telephone  numbers  of 
three  references  to: 

Dr.  Judy  VanSlyke  Turk,  Director 
School  of  Journalism 
and  Mass  Communication 
130  Taylor  Hall 
Kent  State  University 
Kent,  Ohio  44242-0001 
EQUAL  OPPORTUNITY/AFFIRMATIVE 
ACTION  EMPLOYER 


ACADEMIC 


BAYLOR  UNIVERSITY  -  Faculty 
member  for  Department  of  Journalism 
emphasizing  news  -  editorial  sequence. 
Professional  news  work  a  must.  Earned 
doctorate  a  plus.  Must  have  ability  to 
teach  combination  of  reporting-writing¬ 
editing  courses.  Competitive  salary 
depending  upon  qualifications.  Baylor 
University  is  an  equal  opportunity/ 
affirmative  action  employer  and  is 
under  the  patronage  and  general  direc¬ 
tion  of  the  Baptist  General  Convention 
of  Texas.  Women  and  minorities  are 
encouraged  to  apply.  Send  resume  to 
Loyal  Gould,  Chairman,  Department  of 
Journalism,  Baylor  University,  Waco,  TX 
76798-7351  Telephone  (817) 
755-3261. 


DRAKE  UNIVERSITY  -School  of  Jour¬ 
nalism  and  Mass  Communciation. 
Assistant  Professor,  tenure-track  posi¬ 
tion  in  News-Editorial.  Primary  respon¬ 
sibility  wi  1 1  be  teach  i  ng  copy  ed  iti  ng  and 
reporting  with  additional  responsibili¬ 
ties  in  one  of  the  following  areas:  mass 
media  law,  communication  research, 
theory,  social  responsibility  or  mass 
media  management.  Candidates  must 
have  an  advanced  degree  and  three 
years  of  full-time  media-related  experi¬ 
ence;  preference  will  be  given  to  applic¬ 
ants  with  a  doctoral  degree.  Evidence  of 
successful  teaching  preferred.  Send 
resume,  and  at  least  three  recent  refer¬ 
ences  to:  Dean  Michael  Cheney,  School 
of  Journalism  and  Mass  Communica¬ 
tion,  Drake  University,  Des  Moines,  lA 
50311.  Screening  will  begin  in  mid- 
November.  EOE/AA. 


GRADUATE  ASSISTANTS  to  study  for 
M.A.  or  Ph.D.  in  mass  communication. 
Teach  or  do  research.  Start  Fall  1989. 
Stipend  plus  fee  waiver.  Register  by 
Oct.  31  to  take  Graduate  Record  Exami¬ 
nation.  Contact  Dr.  Leonard  Tipton, 
Graduate  Coordinator,  Journalism 
Department,  College  of  Journalism  and 
Communications,  University  of  Florida, 
Gainesville,  FL  32611.  AA/EOE. 


NEW  JOURNALISM  POSITION. 
News-Editorial  Faculty  member  to 
teach  courses  in  Print  Journalism  sequ¬ 
ence  and  related  areas.  Do  research. 
Rank  and  salary  open.  Tenure  track 
position.  Professional  experience  desir¬ 
able.  Ph.D.  required.  Employment  date 
is  Aug.  21,  1989.  Deadline  for  applica¬ 
tions  is  Jan.  1,  1989  or  until  filled. 
Send  vita  and  three  references  to  Dr.  E. 
Joseph  Broussard,  Head,  Department  of 
Communication,  University  of  South¬ 
western  Louisiana,  P.O.  Box  43650 
USL,  Lafayette,  LA  70504.  EEO,  Affir¬ 
mative  Action  Employer. 


TENURE  TRACK  TEACHING  POSI¬ 
TION,  Journalism  Department,  San 
Francisco  State  University,  beginning 
September  1989.  Assistant  to  associ¬ 
ate  professor,  rank  depending  on  qual¬ 
ifications:  (l)Bachelor  or  master’s 
degree  with  extensive  professional 
experience;  alternatively,  Ph.D.  with 
several  years  experience.  (2)Ability  to 
teach  editing,  newswriting,  reporting, 
design,  and  to  advise  publications. 
(3)Previous  teaching  preferred.  Depart¬ 
ment  is  accredited  and  has  three  prog¬ 
rams  -  newspaper,  magazine,  photo¬ 
journalism.  Students  frequently  win 
awards  for  reporting  and  photojournal¬ 
ism.  The  department  is  committed  to 
ethnic  integration  of  student  and  facul¬ 
ty  population.  Send  letter  of  applica¬ 
tion,  vita,  samples  of  work  as  a  journal¬ 
ist  and  syllabus  of  course  in  candi¬ 
dates’s  area  of  strongest  expertise  to: 
Betty  Medsger,  chair.  Journalism 
Department,  SFSU,  1600  Holloway 
Avenue,  San  Francisco,  CA  94132.  Call 
(415)  338-2663.  Deadline:  November 
15,  1988.  An  equal  opportunity/ 
affirmative  action  employer. 


ACADEMIC 


Tenure-track  position  to  teach  journal¬ 
ism  and  coordinate  growing  program 
beginning  September  1989.  Instructor 
or  Assistant  Professor.  Master’s  degree 
required;  PH.D.  in-hand  by  September 
1  strongly  preferred.  Ability  to  teach 
freshman  composition  essential.  Send 
letter  of  application,  vita,  and  complete 
dossier  by  15  Dec.  1988  to  Thomas  E. 
Dasher,  Head,  Department  of  Head, 
Department  of  English,  Valdosta  State 
College,  Valdosta,  GA  31698.  Applica¬ 
tions  acknowledged.  EOE/AA. 


The  University  of  North  Carolina  at 
Asheville  invites  applicants  for  a  tenure- 
track  position  as  assistant  professor  of 
mass  communication  beginning  late 
August  1989.  Teaching  responsibilities 
include  mass  media  and  society  and 
one  or  more  of  the  following  specialties; 
media  law,  ethics,  media  economics, 
international  communication,  public 
relations  or  advertising.  The  Ph.D. 
degree  is  required  for  tenure,  ABD 
acceptable  for  initial  appointment. 
Women  and  minorities  are  strongly 
encouraged  to  apply.  Review  and  evalu¬ 
ation  of  applicants  will  begin  on  Decem¬ 
ber  1,  1988.  Salary  competitive. 

UNCA  is  a  selective,  public  undergradu¬ 
ate  liberal  arts  university  of  3,100 
students  located  in  the  Blue  Ridge 
Mountains  of  Western  North  Carolina. 
Send  vita,-  three  references  and  a  state¬ 
ment  of  undergraduate  teaching  philo¬ 
sophy  to  Dr.  Alan  Hantz,  Mass  Commu¬ 
nication  Program,  UNCA,  One  Universi¬ 
ty  Heights,  Asheville,  NC  28804-3299. 
(JNCA  is  an  EO-AA  employer. 


ADMINISTRATIVE 

PUBLISHER 

Newly  formed  media  company  seeks 
aggressive  results-oriented  experienced 
publisher  for  middle  Atlantic  suburban 
daily  with  significant  commerical  print¬ 
ing.  Compensation  with  incentive  based 
on  background  and  experience.  Reply  in 
confidence  to  Publisher,  600  Vine  St., 
Suite  1708,  Cincinnati,  OH  45202. 


COMMUNICATIONS  DIRECTOR 
needed  for  Catholic  diocese.  Zone  2. 
Responsibilities  include  media  rela¬ 
tions,  management  of  weekly  newspap¬ 
er,  and  internal  communications.  Reply 
to  Box  3302,  Editor  &  Publisher. 


GENERAL  MANAGER  for  zone  3  subur¬ 
ban  weekly.  Experience  preferred.  Must 
be  bright,  honest,  hardworking,  aggres¬ 
sive  in  sales.  Send  resume,  references 
and  salary  history  to  Nick  Drewry, 
Republic  Newspapers,  Inc.,  11863 
Kingston  Pike,  Farragut,  TN  37922. 


CONTROLLER 

We  are  an  aggressive,  growing  and  well 
managed  100,000  plus  daily  and 
Sunday  newspaper  seeking  a  goal- 
oriented  controller  with  a  proven  track 
record.  Our  controller,  who  reports  to 
the  chief  financial  officer,  is  responsi¬ 
ble  for  managing  a  business  department 
with  22  people,  including  four  direct 
reports.  The  person  we  seek  must  be 
able  to  deal  effectively  with  people  as 
well  as  with  numbers.  We  have  high 
standards  and  are  willing  to  pay  for 
outstanding  performance.  We  also  offer 
growth  potential  with  a  rapidly  expand¬ 
ing  international  newspaper  group.  Our 
community.  New  Haven,  CT,  is  on 
beautiful  Long  Island  sound.  It’s  just  an 
hour  from  New  York,  two  hours  from 
Boston.  New  Haven  is  also  home  of  Yale 
and  offers  a  broad  range  of  cultural  and 
recreational  activities.  Send  cover  letter 
and  resume  including  salary  history  and 
requirements  to  Judith  C.  Fraser,  (Direc¬ 
tor  of  Human  Resources,  New  Haven 
Register,  40  Sargent  Drive,  New  Haven, 
CT  06511. 


irS  A  CLASSIFIED  SECRET! 

Well  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  E&P  Classified 
Advertising  Department  with  an 
attached  note  listing  newspapers  or 
companies  you  do  not  want  the  reply 
to  reach.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  dis¬ 
card  your  reply. 

Ecilor&Pubislier  ^  ABP 

11  West  l9thStreet  •NewVbrk.  N  Y  10011  *212  675  4380  ANFW 
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DIRECTOR  OF 
FINANCIAL  APPLICATIONS 
DATA  SCIENCES,  Inc.  is  a  fast  growing 
firm,  providing  computerized  business 
systems  for  newspapers.  We  have  a  job 
opening  to  supervise  and  direct  installa¬ 
tions  of  our  PAPERTRAK  Business 
Systems  throughout  the  USA,  and 
consult  directly  with  our  clients  regard¬ 
ing  accounting  needs  and  operations. 
Financial  background  is  a  must,  news¬ 
paper  experience  a  plus.  Modest  travel, 
lots  of  responsibility,  good  working  envi¬ 
ronment  in  Washington,  DC  area.  Send 
resume  and  cover  letter  tO: 

Data  Sciences,  Inc. 

8555  16th  Street,  Suite  401 
Silver  Spring,  MD  20910 


Pennsylvania  Newspaper  Publishers 
Association  (PNPA)  is  looking  for  an 
Executive  Director  for  its  280-member 
organization.  The  successful  candidate 
will  be  closely  involved  in  the  following 
areas: 

-  representing  the  newspaper  industry 
at  the  state  and  national  legislative 
levels 

-  membership  relations 

-  management  of  the  PNPA  Harrisburg 
office  and  staff 

-  preparation  and  monitoring  PNPA’s 
budget 

-  providing  a  strategic  focus  for  the 
organization. 

Newspaper  experience  preferred.  Send 
a  cover  letter  and  resume  to  PNPA 
Search  Committee,  2717  N.  Front  St., 
Harrisburg,  PA  17110. 


ADVERTISING 


AD  SALES  DIRECTOR 
Established  San  Francisco  publication 
has  excellent  opportunity  for  take 
charge  person.  Key  account  selling, 
hiring,  training,  managing  and  building 
a  sales  force  are  requisities  in  our  entre¬ 
preneurial  environment.  Compensation 
negotiable  for  professional  with  desire, 
experience  and  attitude  to  make  a 
difference.  Resume  to  Associate 
Publisher,  SF  Bay  Guardian,  2700 
19th  Street,  San  Francisco,  CA  94110. 


ADVERTISING  DIRECTOR 
For  major  market  daily  newspaper 
covering  Hispanic-American  audience. 
Long-established  publication.  Know¬ 
ledge  of  advertisers  helpful.  Competi¬ 
tive  salary  plus  incentive  program. 
Please  write  Box  3275,  Editor  & 
Publisher. 


ADVERTISING  MANAGER 
With  weekly  group  in  Norfolk  area.  If  you 
can  sell  and  are  ready  for  newspaper 
management,  write:  Hanes  Byerly, 
Byerly  Publications,  1000  Amory  Drive, 
Franklin,  VA  23851. 


ADVERTISING  MANAGER 
Newly  formed  media  company  seeks 
aggressive  high  performance  manager 
to  head  advertising  department  of 
medium-sized  suburban  mid-Atlantic 
daily.  Prior  management  experience  a 
plus.  Significant  sales  experience  a 
must.  Compensation  with  incentive 
based  on  background  and  experience. 
Reply  in  confidence  to  Advertising 
Manager,  600  Vine  Street,  Suite  1708, 
Cincinnati,  OH  45202. 


ADVERTISING  DIRECTOR 
Zone  2  daily  is  looking  for  a  strong  lead¬ 
er  who  is  not  afraid  of  a  competitive 
market.  Perhaps  you're  a  no.  2  or  no.  3 
right  now  and  want  to  run  your  own 
show.  We  want  good  management  and 
organizational  skills,  a  willingness  to 
work  with  young  staff  and  seasoned  pros 
and  the  ability  to  get  results.  Opportuni¬ 
ty  for  advancement  and  recognition 
come  with  our  organization.  Good  salary 
and  benefits.  Box  3307,  Editor  & 
Publisher. 


ADVERTISING  SALES  CAREER 
Telephone  Sales  Manager 
This  is  your  opportunity  to  join  a  fast¬ 
growing  Fortune  500  company,  a  divi¬ 
sion  of  Capital  Cities/ABC,  Inc.,  as 
manager  of  telephone  sales.  You  will 
manage  and  assist  telephone  sales  reps 
in  developing  and  serving  client  adver¬ 
tising  needs.  Applicants  with  prior  tele¬ 
phone  sales  experience  preferred.  We 
offer  excellent  benefits  including  medi¬ 
cal,  dental,  life  and  LTD  insurance  and 
stock  purchase  plan.  Send  resume  to 
The  PennySaver,  Attn:  Bill  Carman, 
11040  White  Rock  Rd.,  Rancho  Cordo¬ 
va,  CA  95670. 


ADVERTISING  MANAGER 
Growing,  aggressive  regional  daily  in 
15,000  circulation  range  seeks  adver¬ 
tising  manager  who  is  strong  on  moti¬ 
vating  his  staff,  generating  creative 
sales  ideas,  and  has  good  administra¬ 
tion  abilities.  We  are  located  in  a  pros¬ 
perous  Zone  7  community.  We  offer  a 
good  salary  with  bonus  potential,  an 
eager  15-person  staff,  and  the  potential 
for  advancement  in  our  expanding 
corporate  group.  Send  a  resume  with 
salary  history  and  expectations,  plus 
references,  and  also  detail  to  us  what 
you  have  to  offer  in  sales  and  manage¬ 
ment  skills,  to  Box  3315,  Editor  & 
Publisher. 


ASSISTANT  RETAIL  AD  MANAGER 
30.000  daily  and  Sunday  newspaper  in 
Zone  2  offers  growth  opportunity  for  #2 
person  with  abilities  to  advance  to  #1 
position.  Candidates  should  possess 
proven  track  record  in  advertising  sales 
and  demonstrated  leadership  skills. 
Working  knowledge  of  Co-op  advertising 
systems  a  plus.  Send  resume  including 
cover  letter  and  salary  requirements  in 
confidence  to  Box  3299,  Editor  & 
Publisher. 


CLASSIFIED  ASSISTANT  MANAGER 
New  assistant  classified  manager  posi¬ 
tion  available  at  a  daily  paper  with  a 
circulation  of  170,000  daily  and 
211,000  Sundays.  An  aggressive 
manager  with  3-5  years  of  newspaper 
experience  is  needed.  We  are  looking 
for  a  successful  leader  that  can  manage 
a  classified  staff  of  60  along  with  moti¬ 
vating  and  training  our  team  for  future 
growth.  Candidates  must  be  strong  in 
telephone  sales  management  and  have 
an  extensive  background  in  the  supervi¬ 
sion  of  outside  sales  reps.  Leadership 
and  motivational  qualities  along  with 
management  and  training  skills  are  a 
must.  Knowledge  of  10  key  ATEX  termi¬ 
nal  and  IBM  PC  will  be  beneficial. 
Candidate  must  be  a  take-charge  indivi¬ 
dual  with  a  proven  success  background. 
For  the  right  individual,  we  offer  excel¬ 
lent  benefits  with  career  growth  and  a 
salary  range  of  $40,000  plus  depend¬ 
ing  on  qualifications.  Send  resume  to 
Personnel  Dept.,  Austin  American- 
Statesman,  PO  Box  670,  Austin,  TX 
73767.  Attn:  Judi  Winslow. 


DISPLAY  ADVERTISING 


SALES  MANAGER 


—To  $50K  Plus— 


We  Presently  Have  A  Position 
Available  For  An  Aggressive.  Hands 
On  Sales  Manager  For  Our  New  York 
Metro  Weekly  Specialty  Newspaper 
Based  In  Queens.  You  Will  Supervise 
A  Present  Saies  Staff  Of  4  With  Growth 
Of  Up  To  7  Sales  People.  Base  Salary 
Of  $700  Per  Week  Plus  An  Aggressive 
Commission  Override  Schedule. 


For  A  Confidential  Interview,  Call 
Today,  Ask  For  Mr.  Panczak 

1-800-233-7785 


CLASSIFIED  ADVERTISING  MANAGER 
The  Billings  Gazette,  Montana's  largest 
daily  newspaper,  seeks  a  creative  and 
highly  motivated  classified  advertising 
manager.  Candidate  must  have 
outstanding  leadership  skills  along  with 
a  solid  track  record  for  setting  and 
achieving  goals,  developing  marketing 
plans  and  budgeting.  Salary  commen¬ 
surate  with  experience.  Excellent  group 
benefits  package.  Submit  letter  of 
application,  complete  resume,  profes¬ 
sional  references,  and  salary  history  to 
Lorretta  Breslin,  Human  Resources 
Director,  Billings  Gazette,  PO  Box 
36300,  Billings,  MT  59107-6300. 
Applications  must  be  postmarked  no 
later  than  Friday,  Oct.  28.  EOE/M/F. 


ADVERTISING  DIRECTOR 
11,000  daily  with  TMC  in  competitive 
market  seeks  an  experienced  manager 
to  be  responsible  for  all  advertising 
sales  functions.  Desire  innovative 
manager  with  good  motivational  and 
communicative  skills.  Zone  5.  Box 
3308,  Editor  &  Publisher. 


SALES  MANAGER  wanted  for  growing, 
award-winning  community  weekly. 
Background  in  community  newspaper 
ad  sales  a  must.  Send  resume  to  Paul 
Bass,  New  Haven  Independent,  PO  Box 
9734,  New  Haven,  CT  06536.  Equal 
Opportunity  Employer. 

THE  BAKERSFIELD  CALIFORNIAN  is 
looking  for  a  new  Classified  Advertising 
Manager.  This  82,000  daily/89,000 
Sunday  paper  is  in  a  growing  communi¬ 
ty,  two  hours  from  Los  Angeles.  Highest 
market  penetration  in  the  state  for  size 
of  paper.  One  paper  town.  An  exciting, 
state  of  the  art,  innovative  work  environ¬ 
ment,  new  printing  facility  in  1983, 
Mac  Plus-supported  ad  graphics  depart¬ 
ment,  positive  and  professional  mana¬ 
gerial  culture.  Environment  demands 
and  fosters  creativity  in  its  employees. 
Successful  candidate  will  have  an 
undergraduate  degree,  at  least  2  years 
Classified  or  Retail  management  experi¬ 
ence  and  4  years  other  newspaper 
experience,  have  strong  managerial 
skills,  have  creative  sales  ideas,  have  a 
proactive  vision  for  the  Classified 
department  and  the  ability  to  transition 
the  organization  towards  that  vision. 
Excellent  people  skills  a  must. 

Please  send  resume  and  cover  letter  to: 
The  Bakersfield  Californian,  PO  Box 
440,  Bakersfield,  CA  93302,  Atten¬ 
tion:  Personnel  Department.  EOE. 


ARTIGRAPHICS _ 

GRAPHIC  ARTIST 

The  Lansing  State  Journal  is  seeking  an 
artist  with  a  strong  background  in 
graphic  design  and  use  of  color.  Chal¬ 
lenging  job  responsibilities  include 
creating  color  illustrations  for  features 
section  and  informational  graphics  for 
news.  The  State  Journal  is  an  aggres¬ 
sive,  award-winning  newspaper  in  a 
vibrant  and  growing  university  and  state 
capital  community.  Send  resume  and 
clips  to  Tom  Callinan,  Editor,  Lansing 
State  Journal,  120  E.  Lenawee,  Lans¬ 
ing,  Ml  48919. 


INFORMATIONAL  GRAPHICS 
USA  TODAY  seeks  experienced  Macin¬ 
tosh  specialist  to  execute  daily,  break¬ 
ing  news  graphics  on  3PM  to  11PM 
shifts.  You'll  work  as  a  member  of  a 
41-person  graphics  and  photography 
department  at  a  newspaper  most 
committed  to  excellence  and  graphics. 
New  facilities,  excellent  working  condi¬ 
tions.  Prefer  BS  degree  with  3  to  5  years 
experience.  Minorities  and  women 
especially  encouraged  to  apply.  Please 
submit  resume  and  work  samples  to 
USA  TODAY,  PO  Box  500-RC,  Washing¬ 
ton,  DC  20044.  EOE. 


ASSISTANT  CIRCULATION  DIRECTOR 
We  are  an  aggressive,  growing  and  well- 
managed  105,000  daily  and  140,000 
Sunday  newspaper  seeking  a  goal- 
oriented  Assitant  Circulation  Director 
with  a  proven  track  record.  Our  Assis¬ 
tant  Director,  who  reports  to  the  Circu¬ 
lation  Director,  is  responsible  for 
managing  all  circulation  and  transporta¬ 
tion  operations.  The  person  we  seek 
must  be  an  excellent  communicator, 
devoted  to  good  service.  We  are  looking 
for  a  circulator  experienced  in  single 
copy,  home  delivery,  promotion, 
systems  and  budgeting.  We  have  high 
standards  and  are  willing  to  pay  for 
outstanding  performance.  Advance¬ 
ment  is  certain  for  anyone  who  meets 
our  needs.  Opportunities  also  exist 
within  other  newspapers  in  our  rapidly 
growing  international  newspaper  group. 
New  Haven,  Connecticut  is  on  beautiful 
Long  Island  Sound,  just  an  hour  from 
New  York,  and  two  hours  from  Boston. 
New  Haven  is  the  home  of  Yale  Univer- 
isty  and  offers  a  broad  range  of  cultural 
and  recreational  activities.  Send  cover 
letter  &  resume  including  salai^  history 
&  requirements  to  Kirk  A.  Davis,  Circu¬ 
lation  Director,  New  Haven  Register,  40 
Sargent  Dr.,  New  Haven,  CT  06511. 

CIRCULATION  MANAGER 
Progressive  northeast  group  of  weeklies 
seeks  strong  no.2  person  reporting  to 
circulation  director.  Knowledge  of  mail, 
single  copy,  ABC,  etc.  Must  have  track 
record  and  be  people-oriented.  Great 
potential.  Send  resume  and  salary 
requirements  to  Box  3288,  Editor  & 
Publisher. 


CIRCULATION  SALES  MANAGER 
The  News-Press,  located  in  beautiful 
Southwest  Florida,  is  seeking  an  aggres¬ 
sive,  creative,  and  energetic  manager. 
If  selected,  you  will  oversee  a  large  tele¬ 
marketing  program  in  one  of  the  fastest 
growth  markets  in  the  country,  be 
involved  in  direct  response  sales  and 
develop  and  implement  single  copy 
marketing  plans.  NIE  and  budgeting 
experience  required.  We  offer  a  compe¬ 
titive  salary  of  between  $30,000  and 
$40,00  plus  bonus  incentive  and  an 
outstanding  benefits  package.  If  inter¬ 
ested,  send  your  resume  to  Jo-Ann 
Bradley,  Human  Resources  Director, 
News-Press,  2442  Anderson  Ave.,  Fort 
Myers,  FL  33901. _ 

CIRCULATION  DIRECTOR  for  28,500 
circulation  daily  in  competitive  market. 
Successful  candidate  must  have  excel¬ 
lent  people  skills  as  well  as  a  proven 
track  record  in  sales,  collections  and 
CIS.  Experience  with  TMC's,  zoning  and 
voluntary  pay  a  strong  plus.  Send 
resume  to  Turk  Tergliafera,  Publisher, 
Journal-News,  Court  Street  &  Journal 
Square,  Hamilton,  OH  45011. 


HOME  DELIVERY  MANAGER 
If  you  are  looking  for  a  new  challenge, 
this  is  an  opportunity  you  cannot  afford 
to  miss.  We  are  a  competitive  metro  in 
Zone  9,  and  hold  the  No.  1  position  in 
the  fastest  growing  metropolitan  market 
in  the  nation.  We  currently  have  several 
positions  available  for  home  delivery 
Division  Managers.  These  positions  are 
directly  responsible  for  the  supervision 
of  our  home  delivery  independent 
contractors.  Must  be  street  wise  in 
sales,  service  and  collections,  and  know 
how  to  run  a  dealership.  Knowledge  of 
computerized  circulation  functions 
helpful.  $25,000.00  to  start,  plus 
generous  commission  and  benefits 
packages.  Send  full  resume  of  back- 

f round  and  experience  to  Box  3293, 
ditor  &  Publisher. 


Classified  Advertising: 
(212)  675-4380 
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HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
Competitive  Northern  New  Jersey  daily 
seeking  aggressive  circulation  profes¬ 
sional.  The  successful  candidate  will 
have  a  background  of  varied  experience 
in  the  circulation  profession.  We  offer  a 
challenge  with  unlimited  growth  poten¬ 
tial.  Send  cover  letter  and  resume, 
salary  history  in  confidence  to  Harry 
McAlpin,  Circulation  Director,  Daily 
Record,  629  Parsippany  Rd.,  Parsip- 
pany,  NJ  07054. 


LARGE  METRO  NYC  paid  weekly  group 
seeks  circulation  manager  with  sales 
and  marketing  background.  Must  be 
experienced  in  telemarketing  opera¬ 
tions.  Excellent  salary  and  benefits 
based  on  experience  with  heavy  empha¬ 
sis  on  paid-for-performance  bonuses. 
Additional  growth  opportunities  within 
corporation  for  right  individuals.  We  are 
serious  about  Circulation  Growth  and 
view  this  as  a  Key  spot  on  your  manage¬ 
ment  team.  Reply  in  confidence  with 
resume  and  salary  requirements  to:  Box 
3296,  Editor  &  Publisher. 


MARKETING  MANAGER 

Westchester  Rockland  Newspapers,  a 
Gannett  Company,  has  an  immediate 
opening  for  an  experienced  results- 
oriented  individual  to  join  our  Circula¬ 
tion  Department.  We  are  looking  for  a 
dynamic  applicant  to  work  in  our  highly 
competitive  marketplace  which  services 
an  affluent  suburban  community. 

As  Circulation  Marketing  Manager  you 
will  be  responsible  for  managing  all 
phases  of  programs  and  promotions  to 
increase  Home  Delivery  and  Single 
Copy  Sales.  Responsibilities  will 
include  managing  telemarketing  sales, 
door  crew  sales,  carrier  recruitment, 
direct  response  campaigns,  and  deve¬ 
lopments  of  all  point  of  purchase  print 
materials,  along  with  promotions  for 
carriers  and  District  Sales  Managers. 

If  you  are  presently  working  in  a  media 
environment,  have  a  proven  track  record 
in  the  development  of  innovative  prog¬ 
rams,  and  would  like  to  work  in  a  highly 
visible  position  with  a  Fortune  500 
Company,  please  send  your  resume  to: 

Personnel  Department 
Gannett  Westchester 
Rockland  Newspapers 
Corporate  Park  Two 
One  Gannett  Drive 
Whiteplains,  NY  10604 

Or  call  our  Personnel  Department 
between  10  AM  and  2  PM  at  (914) 
694-5266.  Equal  Opportunity 
Employer. 


HELP  WANTED 


CIRCULATION 


METRO  MANAGER 

The  Herald  &  Review  needs  a  hands-on 
manager  to  supervise  six  district  mana¬ 
gers.  We’re  heading  for  aggressive 
growth  plans  and  need  a  strong  leader 
for  our  changes  and  improvements  in 
service,  sales  and  collections.  Our 
circulation  is  mid  40's  daily  and  mid 
50's  on  Sunday.  Must  have  supervisory 
experience  in  circulation  and  sales 
expertise.  Highly  motivated  district 
managers  with  a  wide  range  of  experi¬ 
ence  and  a  history  of  success  will  be 
considered.  A  college  degree  is 
preferred.  We  offer  an  excellent  bene¬ 
fits  package  and  a  competitive  salary 
plus  bonus  plan.  Send  cover  letter, 
resume  and  references  to  Terri  Kuhle, 
Herald  &  Review,  PO  Box  31 1,  Decatur, 
IL  62525. 


UNDERUSED?  UNDERVALUED? 

UNDERRATED? 

Upstart  daily  in  spectacular  Finger 
Lakes  region  seeks  a  CIRCULATION 
MANAGER  out  to  prove  just  what  can  be 
done  with  a  prize-winning  17,000-daily 
in  a  lively,  20,000-plus  market  when 
handed  the  room,  the  resources  and  the 
support  of  a  cheer-leading  publisher 
who  knows  doing  things  the  safe  old  way 
isn't  the  way  to  the  top.  Resume  to  the 
Publisher,  The  Citizen,  25  Dill  St., 
Auburn,  NY  13021. 


DATA  PROCESSING 


SYSTEMS  ANALYST/PROGRAMMER 
Requires  experience  analyzing  and 
developing  applications  on  RSTS 
systems.  Good  problem  solving  tech¬ 
niques,  oral  and  written  skills  neces¬ 
sary.  Excellent  salary  and  competitive 
benefits  package.  Please  send  resume 
to:  Times  Leader,  Data  Processing 
Dept., 15  N.  Main  St., Wilkes-Barre,  PA 
18711  or  call  (717)829-7168.  EOE, 


Some  executives  fail, 
not  because  they  failed 
to  manage,  but  because 
they  overmanaged. 

Robert  Half 


ASSISTANT  SPORTS  EDITOR  to  help 
direct  7-person  desk  of  award-winning 
25,000  circulation  Southern  California 
daily.  The  successful  applicant  for  this 
newly  created  position  will  have  solid 
reporting,  editing  and  layout  skills 
coupled  with  a  strong  desire  to  advance 
in  newspaper  management.  Send 
resume,  clips  and  references  to:  Rick 
Rabenau,  Managing  Editor,  The  News 
Chronicle,  PO  Box  3129,  Thousand 
Oaks,  CA  91359. 


THE  UNITY  AWARDS 

of 

Lincoln  University  of  Missouri 

The  36th  Annual  Unity  Awards  In  Media  will  recognize  contributions  in  media  of 
works  that  reflect  issues  impacting  the  rights  and  well  being  of  minorities  and/or  the 
disadvantaged.  Lincoln  University  of  Missouri  invites  entries  in  this  national 
recognition  of  outstanding  coverage  of  these  problems,  issues  or  concerns, 
DIVISIONS:  Print:  General  Audience;  Print:  Minority  Audience:  Broadcast:  Radio; 
Broadcast:  Television. 

CATEGORIES;  Reporting  of:  economic;  education;  politics;  public  affairs/social 
issues;  investigative  reporting;  editorial  writing, 

ENTRY  DETAILS;  Contact;  Dr.  Richard  Klepac,  Department  of  Communications, 
Lincoln  University  of  Missouri,  820  Chestnut  St.,  Jefferson  City,  MO  65101  or  call 
(314)  681-5437.  All  entries  must  be  received  by  January  6.  1989. 


HELP  WANTED 


ASSISTANT  SPORTS  EDITOR 
15,000  PM  Georgia  daily.  Experience 
in  desk  work,  layout  and  35  mm  photo¬ 
graphy.  Salary  commensurate  with  abil¬ 
ity,  experience  and  zeal  for  work.  Send 
resume,  clips  to  Jack  Williams  III, 
Waycross  Journal  Herald,  PO  Box  219, 
Waycross,  GA  31502. 


ASSISTANT  EDITOR  Twice-weekly 
Maryland  Gazette,  Glen  Burnie,  36,000 
circulation,  120  plus  pages  weekly, 
needs  assistant  editor  to  work  with 
reporters,  edit  and  layout  pages.  Just 
over  Baltimore  city  line.  Write  or  call 
Edward  D.  Casey,  Executive  Editor, 
Capital  Gazette  Newspapers,  200(j 
Capital  Dr.,  Annapolis,  MD  21401, 
(301)  268-5000. 


ASSISTANT  CITY  EDITOR 
For  3  person  desk  on  37,000  daily  in 
Zone  2.  Must  have  previous  experience 
on  a  city  desk  or  comparable  assign¬ 
ment  editing  job  and  strong  word  edit¬ 
ing  skills.  Good  people  sk'lls  a  must. 
Good  salary,  benefits.  Send  letter, 
resume  and  salary  history/requirements 
to  Box  3306,  Editor  &  Publisher.  EOE. 


AWARD  WINNING,  40,000  daily  - 
45,000  Sunday,  seeks  vibrant  manag¬ 
ing  editor  with  leadership  and  editing 
abilities.  Five  years  managment  experi¬ 
ence.  Send  reusmes  to  Gerald  Guy, 
Tribune  Chronicle,  240  Franklin  Street, 
Warren,  OH  44482. 


Take  a  GIANT  step... 

Place  a  Positions  Wantecj  aci 
in  £  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


BUSINESS  EDITOR 
The  Lansing  State  Journal  is  seeking  an 
experienced  editor  to  direct  business 
coverage  at  an  award-winning  newspap¬ 
er  in  a  vibrant  and  growing  university 
and  state  capital  community.  We  are 
looking  for  a  creative  editor  with  strong 
leadership  skills  and  knack  for  plan¬ 
ning.  Top  pay,  great  opportunity  for 
advancement  with  a  Gannett  newspap¬ 
er.  Send  resume  and  clips  to  Tom  Calli- 
nan.  Editor,  Lansing  State  Journal,  120 
E.  Lenawee,  Lansing,  Ml  48919. 


NEED  A  JOB? 

iThen  you  need  MediaLine. 
iMediaLine  is  a  daily  updated  job 
listing  service.  With  just  one  call 
you  will 

—  have  access  to  new  job  open¬ 
ings  every  day. 

—  hear  about  jobs  for  staff 
writers,  copy  editors,  sports 
writers  or  editors. 

—  save  money  on  endless  phone 
calls,  chasing  leads  that  are 
weeks  old.  Media-Line  costs 
you  less  than  90  cents  a  day. 

Call  our  toll  free  number  to  get 
your  job  search  into  high  gear. 

800-237-8073 

In  California:  408-296-7353 


HELP  WANTED 


BUSINESS  EDITOR  -  You  understand 
the  importance  of  penetrating,  insight¬ 
ful  business  coverage  on  a  major  metro 
daily.  You  know  how  to  write  and  edit 
business  news  for  a  vast  readership,  not 
just  a  handful  of  CEO’s.  If  you  want  the 
challenge  of  directing  business  cover¬ 
age  in  one  of  Florida’s  top  financial 
centers,  and  if  you’ve  got  the  editing 
skills  and  get-it-done  know-how  to  run  a 
department  of  14  producing  a  business 
section  seven  days  a  week,  then  write  to 
Lawrence  McConnell,  Managing  Editor, 
The  Tampa  Tribune,  PO  Box  191, 
Tampa,  FL  33601. 


BUSINESS  REPORTER 
The  Pittsburgh  Press  wants  an  exper¬ 
ienced,  aggressive  business  reporter 
with  the  energy  and  ability  to  dig  stories 
out  of  a  conservative  business  commun¬ 
ity.  The  beat  is  heavy  industry.  Fine 
writing,  sensitivity  to  lifestyle,  work¬ 
place  and  industrial  trends  a  must. 
Send  resume  and  clips  reflecting  enter¬ 
prise,  insight  and  style  to  Matthew 
Kennedy,  The  Pittsburgh  Press,  34 
Boulevard  of  the  Allies,  Pittsburgh,  PA 
15230, 


BUSINESS  REPORTER 
Seeking  aggressive  reporter  with  2  years 
experience  covering  business  or  govern¬ 
ment.  Send  resume,  clips  and  3  refer¬ 
ences  to  Howard  Inglish,  Editor,  Wichi¬ 
ta  Business  Journal,  138  I'^a,  Wichita, 
KS  67211. 


BUSINESS  WRITER 
For  major  metropolitan  daily.  Candi¬ 
dates  should  be  highly  productive,  self- 
motivated  and  interested  in  being  part 
of  an  issue-oriented,  hard-news  busi¬ 
ness  section.  We  cover  a  large,  diverse 
local  economy  through  daily,  Sunday 
and  Monday  sections.  Not  a  job  for  a 
beginner.  Send  resume,  clips  and  refer¬ 
ences  to  Jon  Talton,  Business  Editor, 
Dayton  Daily  News,  Fourth  &  Ludlow 
Streets,  Dayton,  OH  45402.  An  Equal 
Opportunity  Employer. 


BUSINESS  REPORTER 
The  La  Crosse  (Wis.)  Tribune  is  looking 
for  the  best  business  reporter  it  can  find 
and  is  extending  Its  search.  The  Tribune 
is  a  Lee  newspaper  with  competitive 
salaries  and  benefits.  We  desire  an 
experienced  business  reporter  who  has 
demonstrated  skills  for  developing  sour¬ 
ces,  getting  important  "scoops”  and 
writing  everjdhing  with  clarity  and  style. 
Send  resume  with  references  and  10 
clips  to  Meribeth  Catania,  Human 
Resources  Manager,  La  Crosse  Tribune, 
401  North  3rd  Street,  La  Crosse,  Wl 
54601  by  November  4th. 


COPY  EDITOR  -  LAYOUT  PERSON 
Experience  preferred.  Will  work  some 
evenings,  weekends.  Send  resume, 
nonreturnable  clips  to  David  Poling, 
M.E.  night,  8-18  E.  Church  St.,  Union- 
town,  PA  15401. 
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CITY  EDITOR 

Do  you  know  how  to  lead?  Are  you  a 
meticulous  planner?  Do  you  know  all 
the  angles  of  a  good  story?  Have  you 
worked  in  a  competitive  market?  Do  you 
want  to  be  city  editor  of  a  30,000  circu¬ 
lation  daily  near  Cincinnati?  Job  entails 
supervising  staff  of  18,  Pay  $28,000  to 
$30,000.  Send  resume  to  Howard 
Saltz,  Editor,  The  Journal-News,  228 
Court  Street  &  Journal  Square,  Hamil¬ 
ton,  OH  45012. 

COPY  EDITOR 

For  15,500  circulation  daily  in  scenic 
western  Massachusetts.  Must  hustle 
and  care  about  quality  and  Local  news- 
papering.  Accuracy,  precision  imagina¬ 
tion  all  important.  Involves  copy  reading 
and  page  design.  Will  train  but  prefer 
experience.  Send  resume  to  George 
Forcier,  The  Recorder,  14  Hope  Street, 
Greenfield,  MA  01301. 


COPY  EDITOR  needed  at  41,000  PM 
paper.  Strong  layout  and  editing  skills 
essential.  At  least  four  years  of  daily 
newspaper  experience  required.  Salary 
up  to  $570  a  week.  Reply  to  News 
Editor,  The  Beacon  News,  101  South 
River  Street,  Aurora,  IL  60506. 

COPY  EDITOR 

Eastern  Pennsylvania  daily,  in  rapidly 
expanding  market,  is  looking  for  solid 
professionals  with  at  least  two  years 
news  desk  experience.  Salary  $33,000 
plus.  Send  resume,  clips,  references  to 
Box  3290,  Editor  &  Publisher. 


COPY  EDITOR 

The  Billings  Gazette,  Montana’s  largest 
daily  newspaper,  is  filling  a  key  position 
on  its  editorial  staff.  The  candidate  we 
hire  must  have  copy  editing  experience 
on  a  daily  newspaper.  Skilled  at  writing 
eye-catching  headlines,  layout  abilities 
and  must  be  able  to  produce  pages 
under  deadline  pressure.  We  have 
recently  converted  to  pagination.  Famil¬ 
iarity  with  MAC  graphics  a  definite  plus. 
Submit  application  letter,  complete 
resume,  references,  salary  history  and 
best  clips  to  Lorretta  Breslin,  Human 
Resources  Director,  Billings  Gazette, 
PO  Box  36300,  Billings,  MT 
59107-6300.  Resume  must  be  post¬ 
marked  on  or  before  Oct  28.  EOE/M/F. 


EDITOR  WANTED 

Experienced  person  needed  to  lead 
young,  but  maturing  newsroom  staff  of 
a  family-owned  newspaper.  Paper  is 
located  in  a  county  seat  in  central  Ohio; 
11,000  circulation;  Monday  through 
Friday  PM,  Saturday  AM.  Management 
skills  and  news  leadership  important. 
Ability  to  write  editorials  and  columns 
needed.  Ability  and  desire  to  build  up 
local  and  regional  news  coverage  a 
must.  Send  resume,  salary  require¬ 
ments,  history,  clips  and  references  to 
Box  3295,  Editor  &  Publisher. 


EDITOR  and/or  ADVERTISING  MANA¬ 
GER  for  weekly  Catholic  newspaper  in 
Northeast;  BA  in  journalism  or  equiva¬ 
lent;  experience  preferred;  knowledge 
of  Catholic  Church  issues.  Salary  and 
benefits  competitive.  Send  resume  and 
salary  requirements  to  Box  3297, 
Editor  &  Publisher. 


Editor  &  Publisher 
Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 

ENTRY-LEVEL  position  for  sports  writer 
with  photo  skills  in  beautiful  Rocky 
Mountains.  Clips  and  resume  to  PO  Box 
370,  Rawlins,  WY  82301.  No  phone 
calls. 

Energetic  News  Editor  sought  to  run  slot 
desk  and  be  responsible  for  layout  and 
design  of  progressive,  award-winning 
11,000  daily.  Only  experienced 
deskpersons  need  apply.  Good  benefit 
package  and  salary  for  right  person. 
Send  resume  to  The  Shelbyville  News, 
c/o  Jim  McKinney,  Executive  Editor,  PO 
Box  750,  Shelbyville,  IN  46176. 

EXPERIENCED  REPORTER  for  growing 
Southeastern  daily.  Send  resume,  clips 
and  references  to  Fran  Smith,  The 
Island  Packet,  PO  Box  5727,  Hilton 
Head  Island,  SC  29938. 

Experienced,  articulate  critic  and  repor¬ 
ter  on  classical  music,  theater  and 
dance  wanted  for  100,000  daily  in 
North  Carolina.  Job  covers  an  active  arts 
community  that  includes  professional 
and  amateur  groups  and  strong  music 
and  theater  departments  of  a  university 
and  an  arts  training  school.  Minimum 
five  years’  experience  as  a  critic.  Style 
and  versatility  essential.  Must  know 
more  than  the  basic  classical  repertoire. 
Film  background  a  plus.  No  boosters, 
please.  Send  cover  letter,  resume, 
clips,  references  and  salary  require¬ 
ments  to  Joe  Goodman,  Managing 
Editor,  Winston-Salem  Journal,  PO  Box 
3159,  Winston-Salem,  NC  27102. 


FEATURE  REPORTER 
Award-winning  44,000  circulation  pm 
daily  seeks  experienced  feature  writer. 
Entertainment  and  arts  background  a 
plus.  Send  recent  clips  and  resume  to 
Stephanie  Piper,  Features  Editor,  Knox¬ 
ville  Journal,  PO  Box  59050,  Knoxville, 
TN  37950. _ 

FEATURES  EDITOR 
For  a  four-member  staff  of  medium¬ 
sized  Upstate  New  York  daily.  Must 
have  right  stuff  to  guide  talented  staff, 
work  creatively  with  graphics  depart¬ 
ment  and  produce  lively  features  pages. 
Competitive  salary,  great  location,  good 
opportunity  for  advancement.  Box 
3291,  Editor  &  Publisher. 


COPY  EDITOR 


Excellent  career  opportunity  available  for  individual  with  5  years  newspa¬ 
per  copy  editing  experience  including  exposure  to  daily/weekly  newspa¬ 
pers.  Candidates  should  have  excellent  English  language  skills  &  great 
communication  and  organizational  skills. 

We  offer  an  excellent  salary/benefits  &  the  opportunity  to  work  in  one  of 
the  best  companies  in  the  publishing  business.  Plese  send  resume  with 
salary  requirements  to; 

E.  PURELIS-CE 

VARIETY 

CAHNERS  PUBLISHING  475  Park  Ave.So.,NY,NY  10016 

employer 
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FREELANCE  WRITERS  Columnist  on 
newspaper  technology.  Monthly  pub. 
needs  regular  contributors  on  compu¬ 
ters,  printing,  pre-press,  other  tech 
areas.  Newspaper  experience  a  must. 
Resume,  samples  to:  Dennis  DuBe, 
N&T,  603  Park  Point  Drive  No.  275, 
Golden,  CO  80401. 


GENERAL  ASSIGNMENT  & 
SPORTS  REPORTERS 
Exciting  challenge  with  growing  award¬ 
winning  weekly  in  Northeast  Indiana 
resort  area.  Must  be  proficient  with 
camera.  Good  benefits.  Box  3289, 
Editor  &  Publisher. 


GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 


GRAPHICS  EDITOR 
The  Long  Beach  Press  Telegram  is  look¬ 
ing  for  an  experienced,  aggressive 
graphics  editor  to  lead  a  27-member 
team  of  photographers,  artist  and  page 
designers.  State-of-the-art  pagination 
equipment,  increase  emphasis  in  color 
photography,  a  commitment  to  photo¬ 
journalism,  as  well  as  head-to-head 
competition  with  the  best  newspapers 
in  Southern  California  are  just  a  few  of 
the  challenges  for  the  right  editor. 
Resume  and  clips,  to  Rich  Archbold, 
Managing  Editor,  Long  Beach  Press 
Telegram,  604  Pine  Ave.  Long  Beach, 
CA  90844. 


I  never  got  far  until 
I  stopped  imagining  I  had  to 
do  everything  myself. 

Frank  W.  Woolworth 


MANAGING  EDITOR 
The  Recorder,  a  vibrant  daily  legal 
newspaper  covering  the  Bay  Area  needs 
a  second  in  command  with  top  editing 
and  management  skills.  Some  legal 
reporting  or  editing  experience 
required.  A  law  degree  would  be  a  plus. 
Commitment  to  quality  journalism  is 
paramount.  Competitive  salary.  Send 
resume  and  letter  to  Bruce  Rosen, 
Editor,  99  S.  Van  Ness  Ave.,  San  Fran¬ 
cisco,  CA  94103.  An  American  Lawyer 
Newspaper. 

MANAGING  EDITOR 
Our  top  newsroom  position  for  32,000 
Daily  Herald  in  Provo,  Utah,  Candidate 
should  enjoy  family  environment  and 
strong  LDS  cultural  influence  in  central 
Utah.  Good  management  and  editorial 
abilities  equally  important.  Looking  for 
creative,  hardworker  who  can  improve 
both  product  quality  and  efficiency. 
Salary  negotiable.  Excellent  benefits. 
Send  resume  to  The  Daily  Herald, 
Publisher,  PO  Box  717,  Provo,  UT 
84603. 


MANAGING  EDITOR  for  4,600  weekly 
newspaper  in  Central  Massachusetts. 
Member  of  a  strong  chain  in  growth 
area.  Strong  editorial  and  administra¬ 
tive  skills  a  must.  Previous  weekly  or 
daily  experience  desirable.  Journalism 
degree  a  plus.  Present  Editor  of  30 
years  retiring.  Salary  open,  good  bene¬ 
fits.  Send  resume  and  clips  to:  Turley 
Publications,  PO  Box  120,  Ware,  MA 
01082.  Attn:  Personnel  Dept. 


MANAGING  EDITOR 
For  30-member  staff  of  western  New 
England  AM  daily.  Management  skills 
and  news  leadership  equally  important. 
Report  to  executive  editor  and 
publisher.  Letter  and  resume  to  Box 
3271,  Editor  &  Publisher. _ 

NEWS  EDITOR 

The  Odessa  American  has  begun  the 
process  of  identifying  quality  candi¬ 
dates  for  news  editor,  one  of  the  top 
jobs  in  the  newsroom  of  a  40,000 
Pulitzer-Prize  winning  west  Texas  daily. 
Supervising  supervisors  is  the  focus  of 
the  job.  Computer  literacy  and  graphics 
knowledge  are  sought-after  attributes. 
Contact  Managing  Editor,  M.  Olaf 
Frandsen,  PO  Box  2962,  Odessa,  TX 
79760.  No  phone  calls,  please. 

NEWSPAPER  JUNKIES  WANTED 
Aggressive  daily  in  intensely  competi¬ 
tive  news  town  seeks  experienced  repor¬ 
ter  who  loves  the  adrenaline  rush  of  a 
big  story  on  deadline  and  the  satisfac¬ 
tion  of  a  deftly  turned  phrase.  We’re  not 
big  -  50,000  -  but  we  do  it  all,  7  days  a 
week.  Send  clips  to  Cliff  Schechtman, 
The  Times  Leader,  15  N.  Main  St., 
Wilkes-Barre,  PA  18711. 


NORTH  CENTRAL  Ohio  daily  needs 
general  news  reporter.  Beginner  or  up  to 
two  years  experience.  Please  send 
resume,  clips  to  Jack  Brown,  The 
Norwalk  Reflector,  61  East  Monroe 
Street,  Norwalk,  OH  44857. 


REPORTER 

The  leading  Jewish  weekly  in  the  U.S. 
needs  an  energetic  staff  writer  for  its 
award-winning  writing  team.  Interview 
Henry  Kissinger  one  day  and  a  shofar- 
maker  the  next,  with  a  dash  of  commun¬ 
al  coverage  and  wire  editing  thrown  in. 
Enormous  growth  potential  on  a 
132-page  weekly.  Send  resume  to  Alan 
Hitsky,  Detroit  Jewish  News,  20300 
Civic  Center,  Southfield,  Ml  48076. 


REPORTER  needed  for  award-winning 
resort  weekly.  Good  salary,  benefits. 
Resume,  clips  to  Editor,  Coastal 
Observer,  PO  Box  1170,  Pawley’s 
Island,  SC  29585. 


REPORTER  small  mid-Iowa  daily.  Do-it- 
all  person  with  photo,  editing  skills. 
Send  resume,  clips,  salary  expectations 
to  J.  Schaub,  Boone  News-Republican, 
Box  100,  Boone,  I A  50036. 


You  may  be  eligible  to  join  the 
Communications  Media  Tour  of  Israel 

leaving  New  York  November  20th  and  returning  ten  days 
later.  Participants  will  meet  with  Jewish  and  Arab  leaders, 
tour  various  parts  of  Israel,  meet  with  counterparts,  etc. 
Partially  subsidized  cost  is  $749  which  includes  round-trip 
air,  5-star  hotels,  two  meals  daily. 

For  inquiries: 

American  Zionist  Federation 
515  Park  Avenue 
New  York,  NY  10022 
(212)  371-7750 
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HELP  WANTED 
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REPORTER/PHOTOGRAPHER  for  large 
award-winning  Houston  area  semi-& 
weekly.  J  degree,  VDT  a  must.  Dark¬ 
room,  pasteup  ability  helpful.  Non- 
smokers  preferred.  Better  than  average 
salary.  Send  resume,  clips  and  work 
references  to  Christopher  Barbee,  El 
Campo  Leader-News,  PO  Box  1 180,  El 
Campo,  TX  77437. _ 

REPORTER  -  The  Sanford  Herald,  a 
small  but  rapidly  growing  daily/Sunday 
newspaper  in  booming  area  of  central 
Florida,  has  an  opening  tor  a  reporter. 
Demonstrated  ability  in  news  and 
features  in  fast-paced,  high-volume 
environment  preferred  but  will  consider 
recent  college  grads  with  excellent 
academic  record.  Clips  and  resume  tc 
Ronald  W.  Hosie,  Executive  Editor,  The 
Sanford  Herald,  300  North  French 
Avenue,  Sanford,  FL  32771. 

Reporter,  sports  reporter/editor  needed 
now  for  Central  Florida  daily,  tri-weekly. 
Entry-level  positions.  Florida  applicants 
only.  Apply  to  Karen  Kemp,  PO  Box 
1119,  DeLand,  FL  32720. 


Reporter 
Graphics  Editor 
Photo  Chief 

A  small  daily  in  the  Midwest  is  looking 
for  an  experienced  reporter  who  is  inter¬ 
ested  in  covering  agriculture.  A  mid¬ 
sized  daily  in  the  West  needs  a  graphics 
editor  to  handle  all  page  designs.  And  a 
mid-sized  daily  on  the  East  Coast  wants 
an  experienced  photographer  who  is 
ready  for  a  photochief  job.  If  you  are 
qualified  for  these  positions,  send  your 
resume  to  JOB  BANK,  2615  River 
Road,  Suite  7,  Cinnaminson,  NJ  08077 
or  call  director  Jenny  Woestendiek  or 
Susan  Nicklaus  at  (609)  786-1910. 
There  are  no  referral  fees  if  you  qualify 
for  these  positions. 


SPORTS  EDITOR  Colorado  daily  .sr-e'-s 
applicants  with  2  to  4  yeaf'  .  s 
reporting  and  editing  exrerit.  . 
Supervise  staff  of  three,  f'u.-  pa-c- 
timers.  If  your  track  record  i^r  qual'ty 
prepares  you  for  more  responsibility, 
send  resume  and  clips  to  Editor,  Gree¬ 
ley  Tribune,  PO  Box  1138,  Greeley,  CO 


SPORTS  EDITOR  for  growing  30,000 
PM,  Monday  through  Saturday.  Must  be 
strong  candidate  in  writing,  editing  and 
layout.  Organizational  skills,  creativity 
and  staff  management  important.  Send 
resume,  and  clips  to  Donald  Davis, 
Executive  Editor/(jperations,  The  Potts- 
ville  Republican,  111  Mahantongo 
Street,  Pottsville,  PA  17901. 


SPORTS 

The  Newport  Daily  News  seeks  a  sports 
writer/desk  person.  We  cover  youth  to 
pro  sports,  sailing,  tennis,  and  more. 
The  job  includes  writing,  editing,  layout 
and  pagination  on  our  new  system.  We 
seek  to  be  the  best  small  daily  newspap¬ 
er  in  New  England.  The  person  we  hire 
will  help  us  meet  that  goal.  Write  to 
David  B.  Offer,  Editor,  The  Newport 
Daily  News,  101  Malbone  Road, 
Newport,  Rl  02840.  Deadline  October 
25,  1988. 


SPORTS  WRITER:  The  Leader,  a  6-day 
PM  daily  in  Corning,  New  York,  needs 
an  entry  level  reporter  capable  of  cover¬ 
ing  high  school  sports  and  big  league 
events  such  as  an  LPGA  tornament,  and 
NASCAR  racing.  Call  Tom  Parry,  Sports 
Editor,  (evenings),  (607)  936-4651. 


SPORTS  WRITER.  Must  have  writing 
and  layout  experience.  Send  resume, 
non  returnable  clips  to;  David  Poling, 
ME,  Night,  Herald-Standard,  8-18  E. 
Church  Street,  Uniontown,  PA  15401. 


THE  NEWS  SENTINEL  WANTS  YOU... 
if  you’re  on  the  cutting  edge  of  news¬ 
paper  design,  possess  the  administra¬ 
tive  and  people  skills  necessary  to  lead 
a  four-person  department,  and  want  to 
relocate  to  a  medium-sized  Midwestern 
city  with  affordable  housing,  good 
school  and  great  parks.  The  design 
editor  we  hire  will  enjoy  daytime  hours, 
weekends  off,  good  pay  and  solid 
Knight-Ridder  benefits.  Apply  to  B. 
Gary  Peterson,  Assistant  Managing 
Editor,  The  News-Sentinel,  600  West 
Main  Street,  Fort  Wayne,  IN  46802.  An 
Equal  Opportunity  Employer. 


SPORTS  ILLUSTRATED  has  two  career  opportunities  available. 

DEPUTY  PICTURE  EDITOR 

You  will  assist  the  Photography  Director  in  daily  scheduling,  admin¬ 
istration  and  seeking  new  photographic  talent.  Additionally,  you  will 
assign  Photographers  and  acquire  and  edit  photographs  under 
deadline  pressure  for  final  editorial  approval. 

NEGATIVE  READER 

Responsibilities  will  include  assigning  Photographers  as  required, 
as  well  as  gathering  and  editing  photographs  within  editorial  time- 
frames. 


Both  positions  involve  working  35  hours  per  week,  Thursday-Mon- 
day,  with  availability  to  work  overtime.  To  qualify,  candidates  must 
have  demonstrated  excellence  in  picture  judgement,  a  strong 
attention  to  detail,  a  knowledge  of  sports  and  solid  communication 
skills. 

We  offer  highly  competitive  compensation  packages  and  room  for 
professional  growth.  For  consideration,  please  send  resume,  indi¬ 
cating  position  of  interest,  to;  Time,  Inc.,  Human  Resources,  Dept. 
2244,  1271  Avenue  of  the  Americas,  New  York,  N.Y.  10020. 

TIME,  INC. 

An  Equal  Opportunity  Employer 


SPORTS  WRITER  for  12,000  circula¬ 
tion  daily.  Zone  8.  Box  3287,  Editor  & 
Publisher. 


SPORTS  WRITER  for  31,000  morning 
daily  in  University  City.  Duties  include 
high  school  coverage  and  desk  work. 
Prefer  one  year  of  experience  but  will 
consider  recent  J-school  grads.  Send 
resume  and  clips  to  Chris  Simmons, 
Sports  Editor,  Daily  News  Record,  PO 
Box  193,  Harrisonburg,  VA  22801. 


We  need  a  CITY  EDITOR  who  can  lead 
and  who  has  a  strong  sense  of  purpose, 
but  who  will  listen  to  his  staff.  Good 
salary  and  benefits  package.  We  are  a 
40,000  circulation  Zone  9  daily.  Send 
letter,  resume  to  Box  3309,  Editor  & 
Publisher. 


WRITERS 

HEALTH  AND  MEDICINE 
The  University  of  Medicine  and  Denti¬ 
stry  of  New  Jersey  has  two  openings  for 
ex^rienced  writers  who  can  turn  medi¬ 
cal  and  scientific  information  into  clear, 
concise,  consumer-oriented  newspaper 
and  magazine  articles. 

REPORTER/REWRITE  PERSON 
The  University  News  Service  needs  a 
reporter/rewrite  person  to  cover  health 
and  medical  stories  and  to  help  polish 
and  sharpen  University  news  service 
copy.  This  position  requires  excellent 
writing  and  editing  skills  and  the  ability 
to  transform  complex  subjects  into 
stories  for  lay  readers. 

PUBLICATIONS  WRITER 
The  University  Publications  office 
needs  a  feature  writer  with  excellent 
interviewing  skills  to  develop  articles  for 
the  University’s  award-winning  maga¬ 
zine,  newsletters,  annual  report  and 
other  special  publications. 

Candidates  for  both  positions  should 
have  a  journalism  degree  and  a  mini¬ 
mum  of  three  years  of  daily  reporting 
and  writing  experience.  Knowledge  of 
word  processing  desirable;  experience 
In  medical  writing  a  plus.  Salaries  high 
$20’s  to  low  $30’s. 

Please  send  cover  letter,  resume,  four 
samples  of  published  writing,  including 
features,  and  the  names  and  telephone 
numbers  of  three  professional  refer¬ 
ences  to;  Ms.  Dawn  Banks,  University 
of  Medicine  and  Dentistry  of  New 
Jersey,  Department  of  Human  Resour¬ 
ces,  Administration  Complex,  30 
Bergen  Street,  Newark,  NJ 
07107-3007.  The  UMONJ  is  an  Affir¬ 
mative  Action/Equal  Opportunity 
Employer  M/F/HA/. 


WEST  CENTRAL  FLORIDA  DAILY  is 
accepting  applications  for  General 
Assignment  Reporters  and  Desk 
Editors.  B.ox  3305,  Editor  &  Publisher. 

WEEKLY  NEWSPAPER  EDITOR 
capable  of  producing  professional  news 
product.  Montana  community  of  2,500 
near  Yellowstone  National  Park.  Must 
be  aggressive,  capable  of  digging  into 
documents,  asking  hard  questions  and 
searching  out  all  sides  of  local  issues. 
Experience,  motivation  and  highly  deve¬ 
loped  professional  skills  are  necessi¬ 
ties.  Send  resume,  clips  to  Jim  Moore, 
Publisher,  Carbon  County  News,  PO 
Box  970,  Red  Lodge,  MT  59068. 

WANTED  FUNNY  NEWS 
What’s  weird  on  your  beat?  We  need 
stringers  for  National  Lampoon’s  "True 
Facts."  No  "funny"  writing-just  funny 
stories,  told  straight.  Byline  plus 
payment.  Write  for  guidelines:  Stringer, 
National  Lampoon,  155  Ave.  of  the 
Americas,  New  York,  NY  10013. 


WORDSMITH 

The  Morning  News  Tribune,  a 
McClatchy  paper  in  the  competitive 
Seattle-Tacoma  market,  seeks  two 
skilled,  experienced  copy  editors,  one 
for  the  sports  desk  and  one  for  the  news 
side.  We’re  looking  for  editors  who  can 
compile  a  breezy  people  column,  turn  a 
stack  of  wire  files  into  a  column  of 
information-packed  briefs,  spot  and 
plug  holes  in  stories  and  write  headlines 
in  plain  English.  Send  resume  and  copy 
of  your  present  paper  to  Norm  Bell,  ME, 
PO  Box  11000,  Tacoma,  WA  98411. 


_ MAILROOM _ 

MAILROOM  SUPERVISOR 
The  Cape  Cod  Times,  a  50,000  7-day 
morning  paper,  is  seeking  a  leader  for 
the  position  of  mailroom  supervisor. 
This  person  wil  be  in  charge  of  all  mail- 
room  operations;  primary  responsibili¬ 
ties  include  inserting  and  packaging 
daily  newspaper,  Sunday  features  and 
TM(J  production.  Also  responsible  for 
departmental  purchasing,  budgeting, 
hiring,  scheduling,  preventative  main¬ 
tenance  and  supervision  of  7  full-time 
and  25  part-t  me  employees.  Excellent 
opportunity  to  be  a  leader  in  one  of  New 
England’s  most  automated  mailrooms. 
We  are  in  the  early  phases  of  moving 
into  a  newly  constructed  facility  hous¬ 
ing  all  new  mailroom  equipment.  We 
offer  this  with  an  attractive  salary  and 
benefits  program,  plus  Cape  Cod  living. 
Supervisory  experience  required,  GMA 
or  Harris  inserting  experience  a  plus. 
Send  resume  and  salary  requirements 
to  Peter  Meyer,  Production  Manager, 
Cape  Cod  Times,  319  Main  Street, 
Hyannis,  MA  02601. 
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HELP  WANTED 


PRODUCTION 


Experienced  press/camera  person 
needed.  Right  person  can  step  into 
6-day  daily  with  growing  commercial 
operations.  7  unit  community  with  UOP 
and  Balloon,  color  stripping  and  Dead- 
liner.  $10/hr.  and  up.  EOE/EOQ. 
Marvin  Fillers.  Auburn  Journal,  Box 
5910,  Auburn.  CA  95604.  (916) 
885-5656. 


OPPORTUNITY  IN  FLORIDA 
Production  manager  for  commercial 
plant  and  daily  newspaper.  New  12-unit 
Goss  Urbanite  capable  of  producing 
quality  color  for  newspapers  and 
commercial  customers.  The  person  we 
are  looking  for  Is  probably  a  RIT  gradu¬ 
ate  now  working  as  an  assistant  produc¬ 
tion  manager  at  a  USA  Today  or  Wall 
Street  Journal  plant  or  similar  operation 
with  high  performance  standards. 

We  are  looking  for  a  rising  star  ready  to 
run  his/her  own  show  and  own  a  piece  of 
the  action  in  Florida.  Must  have  good 
business  sense,  leadership  skills,  tech¬ 
nical  competence  and  a  proven  track 
record. 

Call  Dave  Bitner,  Vice  President,  at 
(813)  629-2511  or  Derek  Dunn- 
Rankin,  President  of  Sun  Coast  Media 
Group,  Inc.,  at  (813)  484-2611. 


PRESSMAN  -  17,500  7-day  daily 
(evening/Saturday,  Sunday  morning) 
seeking  experienced  Urbanite  press¬ 
man.  Will  be  3rd  in  charge.  Must  work  1 
night  shift.  Good  pay  and  benefits  in 
"The  Land  Of  Enchantment.”  Call  Don 
Chapline,  Farmington  Daily  Times,  New 
Mexico,  (505)  325-4545. 


PRESS  OPERATOR 

Southern  Oregon  company  desires 
person  experienced  on  Harris  V22  for 
immediate  opening.  Send  resume  and 
salary  requirements  to  PO  Box  4010, 
Medford,  OR  97501. 


SYSTEMS  DIRECTOR/PRODUCTION 
DIRECTOR  conversant  with  state  of  the 
art  newspaper  systems  and  production 
equipment,  to  plan  and  direct  systems 
and  production  departments  for  our  1 
daily  and  7  remote  weeklies.  Desirable 
Central  California  location.  These  two 
positions  may  be  combined  for  suitably 
qualified  individual.  Send  detailed 
resume  to  Box  3300,  Editor  & 
Publisher. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  £  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


PUBUC  RELATIONS 


PUBLIC  RELATIONS 
and/or  ADVERTISING 
The  University  of  Wisconsin  at  Stevens 
Point  is  still  searching  for  that  special 
person:  who  loves  to  teach  and  is  good 
at  it  -  who  wants  to  be  associated  with 
nationally  recognized  student  organiza¬ 
tions  -  who  wants  to  live  next  to  Para¬ 
dise  and  who  has  a  Ph.D.  or  near, 
professional  experience  in  public  rela¬ 
tions  or  advertising  or  marketing 
communication,  and  some  university 
teaching.  If  you  fit  this  description, 
send  a  letter  of  application,  resume, 
transcripts,  and  3  letters  of  references 
to  Doctor  James  Moe,  Acting  Associate 
Dean  and  Head,  Division  of  Communi¬ 
cation,  University  of  Wisconsin-Stevens 
Point,  Stevens  Point,  Wl  54481,  by 
Nov.  15  for  priority  consideration.  An 
Equal  Opportunity  Affirmative  Action 
Employer. 


HELP  WANTED 


PUBUC  RELATIONS 


PR  JOBS.  Twice-monthly  listings  tracks 
current  Calif,  openings  in  PR.  $30  for  3 
months.  For  free  sample,  mail  SASE  to 
Calif.  Communcations  Connection,  PO 
Box  186,  Carmichael,  CA  95609. 


_ RESEARCH _ 

RESEARCH  COORDINATOR 

The  Morning  News  Tribune  is  currently 
seeking  a  research  coordinator  tor  our 
research  and  promotion  department. 
The  individual  will  be  responsible  for 
the  creation,  development,  execution 
and  analysis  of  research  pertaining  to 
advertising,  sales  and  marketing,  public 
service,  public  relations  and  new 
product  development  efforts. 

A  degree  in  Marketing  or  Advertising,  or 
appropriate  professional  experience  is 
required.  A  minimum  of  two  years 
research  experience  is  desirable. 

We  offer  a  competitive  wage  and  bene¬ 
fits  package  which  includes  company 
paid  medical,  dental,  retirement  plan 
and  matching  401(K)  plan  for  employ¬ 
ees.  Send  resume  to:  Human  Resour¬ 
ces,  The  Morning  News  Tribune,  PO 
Box  11000,  Tacoma,  WA  98411. 
Equal  Opportunity  Employer. 


_ SALES _ 

WE  ARE  LOOKING  FOR  YOU  -  that 
special  person  who  combines  ambition, 
enthusiasm,  business  savvy,  aggressive¬ 
ness,  creativity  and  people  skills  with  a 
proven  track  record  in  retail  advertising 
sales.  You  can  sell,  you  love  to  sell,  and 
you  enjoy  motivating  your  sales  staff  to 
reach  high.  We  are  an  award-winning 
small  west  coast  newspaper  group  on 
the  move  in  a  highly  competitive  grovrth 
market.  If  you  thrive  on  this  particular 
challenge  and  have  already  proven 
successful  at  it  somewhere  else,  we 
want  to  hear  from  you.  Send  resume 
with  cover  letter  and  salary  history  to 
Box  3301,  Editor  &  Publisher. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

MAJOR  METRO  Ad  Manager,  with  small 
city  daily  publishing  experience,  look¬ 
ing  for  mid-size  daily  opportunity.  Over 
20  years  experience  in  sales,  promo¬ 
tions,  budgets,  marketing,  planning 
and  achieving  results.  Box  3303,  Editor 
&  Publisher. 


PUBLISHER/GENERAL  MANAGER 
Experienced  leader  ready  for  a  chal¬ 
lenge.  If  you  need  someone  who  knows 
all  facets  of  a  newspaper,  look  no  furth¬ 
er.  Excellent  record  for  producing  fine 
newspapers  and  top  profits.  Available; 
will  move.  Box  3294,  Editor  & 
Publisher. 


_ CIRCULATION _ 

PROFESSIONAL  CIRCULATOR  with  12 
years  metro  and  state  experience  seeks 
new  opportunity.  Have  resume.  (505) 
256-1157. 


_ EDITORIAL _ 

Accomplished  technology  writer  seeks 
position  requiring  research  and  analysis 
of  complex  topics.  Ten  years  experience 
in  business  and  technology  fields; 
nationally  published  computer  industry 
analyst.  Can  write  on  many  subjects/ 
with  many  styles.  Please  contact  Steven 
S.  King  (301)  964-5464. _ 

Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  1001 1 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


POSITIONS  WANTED 


EDITORIAL 


Articulate,  enterprising,  inquisitive 
newsroom  expatriate  seeks  return  as 
sports  writer/editor  for  small  daily. 
Zones  3-7.  Call  Blake,  213-666-7917. 


AT  THE  TOP,  10  years  to  retire,  but  no 
place  to  go.  Accomplished  reporter/ 
editor  looks  for  new  mountain.  Hard 
worker,  accurate,  prefer  Zones  3-4.  Box 
3314,Editor  &  Publisher. 


COMMUNICATION  ARTS  GRAD-worked 
my  way  through  private  university  as  an 
intern  and  freelance  writer.  Also  worked 
as  an  investigative  reporter  for  school 
paper.  Strong  background  in  features. 
Photography  skills.  Eager  to  land  a  job 
with  a  progressive  paper.  Desires 
feature  or  general  assignment  reporting. 
Will  travel  to  the  moon  for  the  right 
opportunity,  but  prefers  Zones  1-5.  Box 
3280,  Editor  &  Publisher. 


FIVE  YEAR  VETERAN  book  reviewer  for 
Hartford  Courant  seeks  position  as  book 
editor  in  New  York  City  Area  or  Zone  1. 
Call  Chris  Patsilelis  (203)  579-6924  or 
Box  3310,  Editor  &  Publisher. 


RELIEVER.  Experienced  reporter  and 
editor  with  photo  skills  can  fill  gap  in 
your  staff  left  by  vacation,  maternity 
leave,  resignation,  etc.  Call  (208) 
788-5452. 


REPORTER/EDITOR 
with  10  years  on  large  Sunbelt  daily 
seeks  editing  position.  Reporting 
includes  local,  state,  Washington  and 
overseas;  over  80  bylines  on  KNT  wire 
in  last  three  years;  two  years’  editing  on 
city  desk;  awards  for  cclumn-writing, 
investigative,  deadline,  feature  and 
enterprise  reporting.  Write  Box  3264, 
Editor  &  Publisher. 


REPORTER  -  With  business  writing 
seeks  spot  on  Southern  California  daily 
or  weekly.  Call  (718)  968-1597. 

REPORTER/EDITOR  with  14  years  of 
big  city  and  suburban  newspaper  and 
wire  sen/ice  experience  seeks  editing  or 
reporting  position  with  newspaper  in 
Northeast.  Excellent  news  judgement. 
Strong  editing  skills.  Will  also  consider 
public  relations  position  with  govern¬ 
ment  or  public  service  agency.  Write 
Box  3265,  Editor  &  Publisher. 


THE  WINNING  TOUCH 
Sports  writer  with  8  state  and  national 
awards  in  past  four  years  seeks  to  bring 
talents  to  daily  pa^r.  Layout,  photo, 
headline  skills.  Will  relocate.  Call 
Gregory  Mellen  (408)  355-7053. 


PHOTOGRAPHY 

PHOTOJOURNALIST.  World  class 
talent.  Prefer  daily  in  Chicagoland  area 
Mthin  50  miles)  but  will  consider  all 
offers.  Contact  Paul  (312)  423-2940. 


_ PRODUCTION _ 

PRODUCTION  MANAGER  with  20  years 
of  proven  achievements,  responsible  for 
budgets,  operations,  acquisitions,  capi¬ 
tal  plans  with  bottom  line  performance. 
Box  3304,  Editor  &  Publisher. 


PRODUCTION  MANAGER  with  20  years 
experience  looking  to  relocate  in  Zones 
1  &  2.  Experience  includes  negotiating 
contracts  and  planning  and  designing 
new  production  facilities.  Excellent 
people  skills.  Box  3279,  Editor  & 
Publisher. 


_ SALES _ 

SALES  -  30  Years  experience  Manage¬ 
ment,  and  sales  of  printing  equipment, 
and  supplies  to  the  newspaper  and 
commercial  printer.  Interested  in  prog¬ 
ressive  organization.  Midwest  location. 
Write  to  Box  3298,  Editor  &  Publisher. 


Career  Opportunity/Immediate  Opening 

District  Saies 
Manager 

Camex,  a  leading  supplier  of  electronic  pre-press 
systems  for  the  newspaper  industry,  is  expanding  its 
national  sales  organization  due  to  record  sales  activity 
and  demand  for  our  expanding  product  line. 

We  seek  a  proven  sales  professional  to  fill  the  position 
of  District  Sales  Manager.  This  Atlanta-based 
opportunity  requires  a  successful  track  record  selling 
electronic  pre-press  newspaper  systems.  You’ll 
manage  resources  for  a  multi-state  territory,  selling 
the  entire  product  line. 

The  ideal  candidate  will  be  a  highly-motivated 
individual  who  understands  the  complete  pre-press 
function.  We  offer  a  generous  base  salary  in  addition 
to  an  aggressive,  open-ended  commission  package  and 
a  comprehensive  benefits  program. 

Send  your  resume  in  strict  confidence  to: 


^  CAM  EX 


Keith  Vincent 
Regional  Manager 
Camex,  Inc. 

8351  Roswell  Rd,  Suite  218 
Atlanta,  GA  30350 
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SHOP  TALK  AT  THIRTY 


Student  journalism  and  campus  newspapers 


By  William  McCorkle 

Too  many  faculty  members  and  too 
many  university  administrators  fail  to 
understand  the  workings  of  a  student 
newspaper. 

“I  don't  talk  to  reporters  for  the 
campus  newspaper”  or  “They  never 
get  anything  right”  are  common 
remarks  heard  on  a  university  cam¬ 
pus. 

As  a  longtime  journalist  —  includ¬ 
ing  22  years  on  the  Kansas  City 
Star  —  and  as  a  veteran  of  three  Jour¬ 
nalism  departments,  now  in  his 
eleventh  year  of  full-time  teaching,  I 
have  developed  a  litany  to  respond  to 
colleagues  who  fail  to  realize  that  the 
producers  of  the  campus  paper  are 
only  embryonic  Journalists,  or  people 
who  are  merely  exploring  the  field 
and  may  never  become  Journalists. 

For  example,  a  story  can  be  the 
product  of  the  poorest  reporting  stu¬ 
dent,  who  is  edited  by  one  of  the 
poorer  editing  students. 

At  other  times,  a  story  may  turn  out 
less  than  ideal  because  faculty  mem¬ 
bers  were  too  busy  to  talk  to  the 
reporters  or  did  not  express  them¬ 
selves  well.  I  tell  university  faculty 
and  administrators  that  they  must 
learn  to  speak  “succinctly”  and  make 


(McCorkle  is  an  associate  professor 
of  Journalism  at  Baylor  University.) 


their  points  clear  to  student  reporters. 
Just  as  politicians  must  to  these  same 
reporters  in  the  future. 

Freshman  English  students  do  not 
see  their  themes  published.  Under¬ 
graduate  students  in  the  science 
departments  are  not  published  in  the 
scientific  Journals.  Yet  in  Journalism 
education  —  unfortunately  some¬ 
times,  but  fortunately  from  the  stand¬ 
point  of  the  experience  the  students 
gain  —  the  results  of  daily  class 
efforts  often  are  published. 


In  cases  where  the  Journalism 
school  or  department  has  responsi¬ 
bility  for  the  newspaper,  the  Journal¬ 
ism  program,  in  a  sense,  is  bared  each 
semester  in  the  columns  of  the  new.s- 
paper  for  the  entire  campus  to 
observe.  The  newspaper  progres¬ 
sively  improves  during  the  semester 
as  the  students  develop,  and  then  the 
next  semester  the  cycle  starts  again. 

Breaking  news  stories  by  their 
nature  are  not  carefully  crafted  sto¬ 
ries  that  are  set  aside,  redone  and 
repeatedly  polished  before  offered  for 
publication.  At  best,  students  work¬ 


ing  under  unaccustomed  deadline 
pressure  do  an  adequate  Job. 

Some  campus  newspapers  are  dai¬ 
lies.  The  work  hours  often  are  three  to 
fours  hours  a  week  for  each  of  100  or 
so  students,  and  the  discontinuity  of 
so  many  part-time  Journalists  poses 
still  another  problem. 

Reporters  for  the  campus  paper 
-find  themselves  torn  in  the  schizo¬ 
phrenic  existence  of  the  student-jour¬ 
nalist  in  dealing  with  professors. 
Whether  to  accept  the  academics’ 


statements  dutifully  or  to  challenge 
them  with  questions  can  plunge  a 
respectful  student  into  internal  tur¬ 
moil.  The  brightest  students  often  are 
the  ones  who  cause  the  most  reaction 
because  they  detect  the  sensitive 
issues  and  ask  the  penetrating  ques¬ 
tions. 

Outspoken  professors  with  strong, 
often  controversial,  views  can  pose  a 
different  type  of  problem:  They  may 
want  students  to  publish  their  views 
and  statements  as  facts,  but  without 
attribution.  The  inexperienced  stu¬ 
dent  reporter  sometimes  incorporates 
such  professors’  views  as  his  own  in 
what  becomes  an  explosive  story. 

Outspoken  professors  should  have 
the  courage  to  display  their  convic¬ 
tions  and  to  stand  publicly  behind 
their  statements  rather  than  to  per¬ 
suade  campus  reporters  to  take  the 
heat  for  them. 

If  critics  better  understood  such 
problems  inherent  in  the  process  by 
which  campus  newspapers  are  pre¬ 
pared,  maybe  there  would  be  more 
praise  and  less  carping  about  the  cam¬ 
pus  press.  Like  editors  everywhere. 
Journalism  professors  seldom  get 
credit  for  their  unseen  role  in  advising 
students  to  enhance  or  balance  stories 
in  the  interest  of  fairness,  or  for 
advising  nonpublication  of  stories 
that  are  unfair  or  poorly  done. 

Students,  especially  new  student 
editors,  frequently  feel  that  they  must 
“kill”  something  to  make  their  mark. 
Popular  targets  are  the  campus  food 
service  and  the  student  health  center. 

A  real  feat  for  a  Journalism  teacher 
(Continued  on  paf>e  69} 


,  CARRIERr 

Insurance 


(213)474-5594 

1754  WESTWOOD  BOULEVARD 
LOS  ANGELES,  CALIFORNIA  90024 


TOP  COVERAGE 
for  on-duty  medical 
protection  for  youngsters 
under  18.  24-hour 
protection  on  and  off  duty 
for  carriers  18  and  older. 

The  cost?  Just  pennies 
a  day.  Call  for  details. 

Ask  about  Carrier  and 
Dealer  Bonding,  too. 

Originator;  Carrier  Accident 
Insurance,  Newspaper  Independent 
Contractor  Bond 


EEANE 

WEINffiRG 

INSURANCE  AGENCY,  INC. 


Whether  to  accept  the  academics’  statements 
dutifully  or  to  challenge  them  with  questions  can 
plunge  a  respectful  student  into  internal  turmoil. 
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They  go  together.  But  not  always  on  your  £ish- 
ion/styie  pages.  As  used  by  physicists,  charm 
and  color  help  describe  subatomic  particles 
whose  discovery  figures  importantly  in  one  of 
the  most  fascinating  developing  stories  of  all 
time— man’s  understanding  of  his  universe.  A 
story  delivered  with  authority  and  clarity  to 
your  readers... with  help  from  The  New  York 
Times  Information  Bank  online  via  Nexis  ® 


The  New  York  Times  Information  Bank  offers  something  for 
every  department  in  your  new^aper.  Science,  too.  Draw  on 
more  than  5,000  full-text  stories  from  The  Times  science 
desk  alone.  Plus  some  7,500  abstracts  —  short  takes  from 
Scientific  American  and  Science.  To  make  more  sense  out  of 
today’s  flood  of  inventions  and  discoveries.  Science.  Never 
before  has  it  touched  the  lives  of  your  readers  so  closely. 

The  New  York  Times  Information  Bank  via  Nexis® 
Call  for  details.  1-800-227-4908.  Or  write  Mead  Data  Central, 
P.O.  Box  1830,  Dayton,  OH  4540t_ 
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SCRIPPS  HOWARD  NEWSPAPERS 


HEADLINE  WRITER 
OF  THE  YEAR 


HOWAW 


PVIOTOGR^ 

OF  TUt  tear 


HAEiTO 
THECHAMPS 


Each  month,  Scripps  Howard  rec¬ 
ognizes  outstanding  performances  by 
the  journalists  at  our  daily  newspa¬ 
pers.  Once  a  year  we  honor  the  best  of 
the  best. 

Finishing  first  in  this  year’s  in-house 
competition  were  Deborah  Ramirez 
and  Rolf  Olsen,  team  reporting;  Julie 
Klein,  individual  reporting;  Jay  Mari- 
otti,  deadline  v\niting;  Mike  Anton, 
non-  deadline  writing;  Bob  Martinson, 


copy  editing;  Barb  Page,  headline 
writing;  Vickie  Lewis,  photography; 
Charlotte  Tbngier,  graphics,  and 
J.  Bruce  Baumarm,  design. 

The  judges  were  Abe  Rosenthal, 
associate  editor  of  The  New  York 
Times;  Roger  Thtarian,  retired  UPI 
editor-in-chief,  and  Ralph  Izard,  di¬ 
rector  of  the  E.  W  Scripps  School  of 
Journalism  at  Ohio  University. 

We're  proud  to  salute  our  champs. 


^  SCRIPPS  HOWARD 
ill  NEWSPAPERS 


